Organization

Commission Prior Awards # of years Approx. Potential overall Budget
Organization/Event Event Date Expected Attendance Amount Requested Approved Funding Total funded Overnight Stays | Economic Impact Enhance Overall Image Submitted Directors Recommendation
Artist's Laboratory Theatre - Secret Life of Downtown Fayetteville Ongoing $7,500 $10,500 3 Enhance Visitor Exp yes $7,500
All Sports Production - Fayetteville Half Marathon October 29 - 30, 2016 1,750 $7,500 $39,500 5 Local appeal yes $1,500
Arkansas Forestry Association October 4 - 6, 2016 250+/- $7,500 S0 0 500 Meetings & Conventions yes $3,200
Arts Live Theatre - Summer & Fall 2016 Season August 1 - November 1, 2016 5,000 - 7,000 $5,000 $8,000 5 Arts & Culture yes $5,000
City of Fayetteville - Keep Fayetteville Beautiful Year-round $5,000 $0 0 Art Fundng Project $5k yes
City of Fayetteville - Square 2 Square Bike Ride September 10,2016 900 $6,650 $500 1 Local appeal yes $750
Fayetteville Disc Assn - Harvest Moon Ultimate Tournament October 29 - 30, 2016 750 $5,000 $500 1 no
Fayetteville Film Fest September 6-10, 2016 2,500 $12,500 $12,000 2 Ehance Film image yes $5,400
Fayetteville Firefighters' Assn - Hero Half Marathon October 9 -10, 2016 300-500 $5,000 $7,500 2 250 Local Charities yes $632
Fayetteville Oldtime Music and Dance - Square Dance Monthly - Year round 60 $1,050 $600 1 Local appeal yes $1,050
Folk School of Fayetteville August 25 - 28, 2016 1500-2000 $41,500 $0 0 no
Institute of Electrical and Electronics Engineers (IEEE)/4th Workshop on Wide Bandgap
Power Devices and Applications November 6 - Novembr 9, 2016 150-200 $8,300 1] 0 525 M&C and tourism image yes $8,300
Natural State Burial Association - Death Fest October 27 - November 1, 2016 1,000 $5,000 SO 0 New Event yes $1,755
NWA Creative Arts Network - Last Night Fayetteville December 31, 2016 - January 1, 2017 2000+ $14,000 $52,500 5 Local Appeal abd Tourist op yes $7,500
NWA Creative Arts Network - Last Saturday Fayetteville Monthly - Last Saturday of the Month $8,256 $1,000 1 Local appeal yes $1,000
Oktoberfest September 18, 2016 500 - 3,500 $9,600 $9,000 2 no
Phat Tire Cycling Club - Junior Diabetes Research Foundation - Banded Suffering October 1,2016 900-1000 $6,000 $1,500 0 Outdoor cycling yes $2,300
Project Teacher NWA - Game It Forwarding March 3-4, 2017 $9,000 S0 0 Local Charities yes $6,900
Soldier ON Service Dogs, Inc. Dickson Street Slide Sunday, August 28, 2016 25,000 $27,110 SO 0 Event and Tourism yes $5,600
Terra Studios Year-round 50,000 $43,839 SO 0 Enhance Tourism and GT Mkting yes $11,634
Walton Arts Center - 2016 Holiday Programming Series November 19 - December 31, 2016 $25,000 $188,675 12 Enhance Visitor and event draw yes $14,000
$260,305 S0 $331,775 $84,021




Organization/Event

Total Fundin

Notes & Specific Funding Categories

Artist's Laboratory Theatre - Secret Life of $7,500 This is a great tool for Fayetteville visitors. This would save the CVB the research component. This is a great fit for A&P funding - A&P logo on ap
All Sports Production - Fayetteville Half $1,500 Toward ad placement with the A&P logo on the ad
Arkansas Forestry Association $3,200 TC rental and total $2,500 priting with A&P logo
Arts Live Theatre - Summer & Fall 2016 Season $5,000 Our logo in all printed materials - total is $6,200 for ad placement an season brochure

City of Fayetteville - Keep Fayetteville

Art funding $5,000

1st project on Art funding program

$750 for rental of TC plaza - this event show possibe profit of $1,985 and they have ultiple giveaways - date may not be available at TC and the $25 per person fee is

City of Fayetteville - Square 2 Square Bike Ride $750 not including in budget revenue (2015 had 723 paid participants)
Fayetteville Disc Assn - Harvest Moon Ultimate
Fayetteville Film Fest $5,400 Banner Hang $700 - Digital ads $1,500 - Indoor banners 1x fee $500 - Brochure $500 - Program $1,100 - Printed Mterials $1,100 - $5,400 with A&P logo
Fayetteville Firefighters' Assn - Hero Half
Marathon $632 Photography and the give CVB photos to use
Fayetteville Oldtime Music and Dance - Square
Dance $1,050 $1,050 marketing to establish connections locally in hopes of attracting a future state event
Folk School of Fayetteville
Institute of Electrical and Electronics Engineers
(IEEE)/4th Workshop on Wide Bandgap Power
Devices and Applications $8,300 $1,500 meeting space - $1,200 event space - $5,000 transportation to event space and $600 for pre approved marketing materials with A&P logo
Natural State Burial Association - Death Fest $1,755 $1,700 F Underground rental - $100 poster design - $175 posters - $180 banners - $300 advertising with A&P logo
NWA Creative Arts Network - Last Night
Fayetteville $7,500 $4,500 TC rental (no incidentals) - $1,500 printed materials - $1,500 for tv spot production with A&P logo
NWA Creative Arts Network - Last Saturday
Fayetteville $1,000 This is the same group as Last night Fayetteville - the poster is a good long term investment $500 for and design and $500 toward printing
Oktoberfest
Phat Tire Cycling Club - Junior Diabetes
Research Foundation - Banded Suffering $2,300 Posters $600 - Banners $400 - $300 signage - $1,000 radio printed materials with A&P logo
Project Teacher NWA - Game It Forwarding $6,900 $5,450 TC - $500 Ad BGG - $250 LR Radio ad - $250 Tulsa or Joplin Radio ad - $50 AR School Guide and $400 F Flyer
Soldier ON Service Dogs, Inc. Dickson Street
Slide $5,600 $600 Dickson St. Poster - $5,000 for event ads on radio, tv and newspaper with A&P logos
Terra Studios $11,634 $3,295 (1/2) AR Tour Guide - $1,200 (1/2) FB ads - $2,970 Group Tour Magazines - $4,169 for BB at state entry points
Walton Arts Center - 2016 Holiday
Programming Series $14,000 $6,800 (1/2) radio and tv - $5,300 print advertising - $1,900 posters, banners and brochures with logo




Date of Application: Mavch 31,2016

Name of Organization: Artist’s Laboratory Theatre

Address: 1 West Mountain

City:Fayetteville State: |1 Zip:
Phone:
Year Organization was established: 2010

Meeting/Event Name: Secret Life of Downtown Fayetteville
Year Established: 2016  Frequency (i.e. semi-annual, etc.): ongoing
Meeting/Event Director: Lrika Wilhite

Phone: Email: erika@artlabtheatre.com

Meeting/Event Start Date: May 20 Meeting/Event End Date: ongoing
Meeting/Event Location: Fayetteville Square

Funds Requested:

Will this funding decide the meeting/event location? o

Give a summary of your event and describe in detail how the funds will be used. Use
additional sheets if necessary.

Artist’s Laboratory Theatre (ALT) requests support for the creation of an interactive
website to be accessed from smartphones during a walking tour throughout the
Fayetteville Square. ALT is honored to be one of fourteen projects selected throughout the
state by the Department of Heritage to commemorate “Heritage Month. The month-long,
state-wide festival focuses on the theme “ARKANSAS ARTS: CELEBRATING OUR
CREATIVE CULTURE.” To showcase the heritage of the downtown square of Fayetteville,
ALT s creating, “The Secret Life of Downtown Fayetteville,” an MP3 play inspired by the
historical context and architecture of downtown Fayetteville. Audiences will listen to the
play through headphones on a smart phone or tablet as they go on a “theatrical walking
tour, ” during which audiences hear soundscapes of music and conversations from the
past, as well as narrative inspired by the history of each location stop on the tour, which
include outdoor locations, such as sidewalks, alleys, and parking parking garages, and
also inside several downtown businesses,such as Odom Law Firm, Chamber of
Commerce, and Tim’s Pizza, due to their historical significance. Audiences will also

follow the action of the play based on what they are seeing through the smart phone. The



interactive website will also show old photographs of specific locations of the downtown
square. The MP3 play will lead audiences through the streets, alleys, and buildings within
a ¥4 mile radius of the downtown area. The experience will be interactive, in that
audiences will respond to instructions on how to solve clues, like in a scavenger hunt,
focusing on the “nooks and crannies” around the downtown square. An added layer of
audience interaction will leave its lasting imprint because it will exist on the Secret Life
Tours website—a map of the square containing every audience upload of photographs,
comment and reflections, and other uploads they are encouraged to do during the tour.
This added “performance” will exist as community-curated gallery, a map of the intimate
thoughts and perspectives of the people that experience the tour, creating a type of

“digital palimpsest,” with the potential to grow and live on as local legacy.

“The Secret Life of Downtown Fayetteville” is an imaginative telling of the complex and
meaningful events of the downtown area. For nearly 200 years, downtown Fayetteville
has been the heart of the city, the center for meetings, markets, parades and rallies. It has
been burned down, shot at, blown away, and even deliberately destroyed in the name of
progress. We will debut the play during Heritage Month, but audiences can continue to
download a self-guided version of the play ongoing. “The Secret Life of Downtown
Fayetteville” is the first in a series of Secret Life Tours ALT will create that re-imagine the
history, story, and Place. Inspired by similar projects that are representative of a national
trend in theatre and tourism—

*  MP3 Experiment (http://improveverywhere.com/missions/the-m

experiments/)
»  Museum Hacks (https://museumhack.com/)

»  Smart Phone Plays (http://howlround.com/smartphone-plays-a-new-theatrical-
genre)
+ Interactive Google Map “galleries” (http://www.publicartboston.com/map/node)

» Theatre using technology to redefine audience and performance relationships

and interactions. (h

reated- le-han



ALT will launch the premiere of Secret Life of Downtown Fayetteville on May 29 at 2 PM with a reception
and public performance to celebrate Arkansas Heritage Month. On this day an added layer of live
performance will be integrated into the experience.

How many people outside of Fayetteville will be exposed to your project and how will you
do that?

The Heritage Month event is advertised through Department of Heritage, whose PR arm reaches across
the state. ALT will distribute tour brochures throughout Northwest Arkansas.

Please state how you will credit the Fayetteville A & P i.e. printed materials, websites, etc.
See page 2 of application.

In addition to a formal announcement to the press and ALT social media followers, ALT will place the A
& P logo on every printed piece of marketing, the ALT Company website, as well as the Secret Life Tours
webslte.

Is the meeting/event receiving grants from other sources? If so, please indicate from
where and how much.

The audio tour will be created with the funds from the Heritage Month grant in the amount of $4000.
Due to the narrow budget, ALT would need to forgo the interactive web face that allows the audience to:
learn about the tours, purchase a self-guided MP3 tour year round, upload photos, videos, and comments
throughout the MP3 Tour, and ultimately will provide a community-curated gallery of all past Secret Life
tour uploads, which will appear on the site as a map of downtown Fayetteville.

Have you received prior A & P funding? If so, please indicate when and the total amount
of each year.
Yes, $q4000in Viay 2015,



3/31/2016 Estimate: Erika Wilhite
Archetype
831 S. School Ave
Fayetteville AR 72701

United States _\

ARCHETYPE

Secret Life Tour Estimate # AP129

Erika Wilhite Estimate Date March 31, 2016
Estimate Total (USD) $7,500.00

Item Description Unit Cost Quantity Line Total
Branding 2016 Branding Exploration for Secret Life Tour 100.00 25 2,500.00

- Primary and secondary marks
- Primary and secondary fonts
- Color palette option

- Usable file formats

Web Design 2016 - Wordpress CMS 100.00 45 4,500.00
- Responsive design (mobile, tablet, desktop)
- eCommerce compatibility
- Paid content portal to host interactive content
(maps/audio/video)

- YouTube player

- Blog functionality

- Contact forms

- Social and newsletter integrations

- Google functions {maps, analytics,
webmaster)

- Basic SEO template setup and meta
descriptions

*Content (copy and photos) to be provided prior
to development (Archetype can develop copy
and identify photography for additional fees)

Next Steps:

- Creative direction identified

- Site map development

- Initial timeline for development

- Development

- Review

- Changes - hosting/domain setup
- Migration and launch

* Typical development time is one month

https://archetypepro freshbooks .com/showEstimate%estimateid=24134&_alt_domain_cookies=W10%3D 1/2



3/31/2016 Estimate: Erika Wilhite

pending when content and revisions are
provided.

General Design 2016 Marketing Brochure 100.00 5 500.00
- Mission (provided by SLT)
-Map

Estimate Total (USD) $7,500.00

Terms
This is only an estimate and should be regarded as a guide. Archetype will bill actual time

invested in all project at the agency rate of $100/hr. If scope or key parameters of the project
changes, Archetype will issue an updated estimate accordingly. Client will appoint one contact to
communicate the Client's needs.

For projects totaling 1500 dollars or less, full payment is due before commencement of project.
For all other projects, half of all estimated fees are due before commencement of project unless
otherwise agreed. The remainder is due upon completion of project or within 30 days of
submission of proof to client. All payments are non-refundable

If you have any questions about the information in this estimate or need clarification, please do
not hesitate to call us anytime at 479-595-8581 or send us an e-mail at hi@archetypepro.com.

By accepting this estimate you are verifying that you are an authorized representative of your
organization with power to make executive decisions, and you're agreeing to the terms and
payment requirements stated above. Receipt of down payment also constitutes acceptance of
these terms. This quote is valid for 30 days. You may print this form for your records.

https://archetypepro freshbooks.com/showEstimate?estimateid=24134&_alt_domain_cookies=W 10%3D



Astists Laboratory Theatrs

FISCAL YEAR 2016 OPERATIONS BUDGET

1. BUDGET SUMMARY

INCOME Bectgemd FYIE Frin
contmBuTED
CoRPORATICNS (e
permuas 1ham
o 1ume (T
P el " 0
SHECLBVENTS "
oo 2008 5
CONTRAUTER BICOME TOTAL (2
fanurn
TICKET BALES 4 PROCRIGTION FEES wim 15108
OUTREACH EARNED REVEMUE s "
MG EARNED REVENUE 1290 1
EARMEDINCDNE TOTAL v [
ToTALMCONE urre sLan
EXPENSE
e [T 1
PCouC TN Teon B
ouTREAS m s
MARKETING § AUCTENCE SERVICES wos (s
cEvRLOuENT e EEY
PUSTITUTIONAL E8POAT Vam ()
e w3 Y
PIXZD ASSET PLACHASES = "
DEPRECIATION ExPENSE * n
TOTaL ErENsE s [
rasen s



INTERNAL REVENUE SERVICE g DEPARTMENT OF THE TREASURY
P. O. BOX 2508
CINCINNATI, OH 45201

Employer Identification Number:

Date: MAR 2720-’3 . 80-0868670

DLN :
17053042363013
THE ARTISTS LABORATORY THEATRE Contact Person:
33 E 4TH ST ROGER W VANCE ID{# 31173
FAYETTEVILLE, AR 72701 Contact Telephone Number:

(877) 829-5500
Accounting Period Ending:
July 31
Public Charity Status:
170(b) (1) (A) (vi)
Form 990 Required:
Yes
Effective Date of Exemption:
November 8, 2012
Contribution Deductibility:
Yes
Addendum Applies:
No

Dear Applicant:

We are pleased to inform you that upon review of your application for tax
exempt status we have determined.thatuyourare exempt from Federal income tax
under section 501(c) (3) of the Internal Revenue Code. Contributions to you are
deductible under section 170 of the Code. You are also qualified to receive
tax deductible bequests, devises, transfers or gifts under section 2055, 2106
or 2522 of the Code. Because this letter could help resolve any questions
regarding your exempt status, you should keep it in your permanent records.

Organizations exempt under section 501(c) (3) of the Code are further classified
as either public charities or private foundations. We determined that you are
a public charity under the Code section(s) listed in the heading of this

letter.

Please see enclosed Publication 4221-PC, Compliance Guide for 501(c) (3) Public
Charities, for some helpful information about your responsibilities as an
exempt organization.

Letter 947 (DO/CG)



THE ARTISTS LABORATORY THEATRE

Enclosure:

Publication 4221-PC

Sincerely,

Ut OB,

Holly O. Paz
Director, Exempt Organizations
Rulings and Agreements

Letter 947

(DO/CG)



Board President
Josh Davis

Vice President
Laurie Marshali

Treasurer
Elliott James

Catherine Baker

Secretary
Kylee Hansen

Rachna Khare

Alisa Williams

Advisory Board

1777 W. Preservation Drive
Fayetteville, AR, 72703

1106 Ranch Drive in Springdale
Springdale, AR 72762

1831 N. Greenvalley Ave.
Fayetteville, AR 72703
405 E. Dickson St

Fayetteville, AR 72701

1777 W. Preservation Drive,
Fayetteville, AR, 72703

7453 Brompton Street
Houston TX 77025

1462 Timbercrest Dr.
Fayetteville, AR 72703

C:479-252-1829
E: joshua.p.davis49@gmail.com

C: 479-790-278
E: L.m.marshall@hotmail.com

C: 816-896-5955
E: Elliott@theatre2.org

C: 479-970-5900

E.baker.mcatherine@gmail.com

C:479-426-2916
E: kynohansen@gmail.com

C: 832-660-7923
E: rachna.khare@gmail.com

C: 479-387-0174
E: paulandmama@yahoo.com

Morgan Hicks

693 S Block Ave
Fayetteville, AR 72701

C: 479-409-7587
E: Morgan@theatre2.org






2016 Fayetteville A & P Commission Funding Request

1.

Name of organization/event, tax status and tax identification number.

e All Sports Productions, For Profit, 05-0561939

Contact person with complete address, phone number and e-mail address

* Bruce Dunn, 1629 S. River Meadows Dr, Fayetteville, AR 72701. 479-521-7766,
bruce@misterguy.com

Purpose of event and proposed use of funds generated by organization/event

e Sporting Event. Promote other events and for profit

Period of operation or event date

e October 29/30, 2016

Location or event site

e John McDonnell Outdoor Track Complex

Brief background of organization and history of event

e All Sports Productions is a sports event management and consulting company
formed in 2002. All Sports Productions promotes cycling, running, duathlons,
triathlons, adventure racing and other outdoor events. The goal of the company is to
produce races at the highest standards which are locally, regionally and nationally
recognized events with a festival-like atmosphere. The mission of each event is to
engage new participants and spectators in a healthy, multi-sport lifestyle.

e The Fayetteville Half Marathon’s inaugural event was 2010. The feedback we
received in 2011 was very positive considering that 2010 was a record-setting cold
snap for December. We were glad to show an increase over the initial year given the
brutal cold conditions could have negatively impacted our numbers. 2012 was a
great year, as we had 913 runners from 19 states. This was a 25 increase over 2011.

e 2013 was a horrible year... financially, publicity and weather. No other way to state
it.

e 2014 - 850 runners.

e 2015 - 590 runners.

Expected visitor draw (radius/mileage) Prior year visitor count (radius/mileage) and how

derived. Host hotel(s) and number of rooms reserved.

o 2015:

o 590 TOTAL registrations, 350 family/friends;

o 174 from outside 727 zip code (95 from outside the state)

e 2014:

o 850 participants, 700 family/friends, 10 states. Numbers derived from
registration statistics. 2014: 250 outside the 727 zip code, 200 outside the
state. Numbers derived from registration statistics

Image: Is this organization or event identifiable with an attractive and unique feature of our

area?

* Depending on the course...runners utilize Lake Fayetteville and surrounding areas
OR through the UofA campus finishing inside the McDonnell Outdoor Track
Complex are all key elements which make this event a winner.

Marketing Plan: Advertising, public relations, sales and whether in-kind donation or

purchased. Anticipated media exposure

e  Regionally/Nationally
o Advertising in the 13-state region at events prior to the race



o Attending other event expos
o ArkansasRunner.com
o Active.com:
* Email campaign to over 20,000 athletes in a 8 plus state region
= Direct email campaign to regional athletes
10. Marketing plan budgets: advertising, public relations, sales; include prior year budget and
expenditures (All funding sources)
e See attachment
11. Funding request: State specific amount requested and what funds will be used for
$7,500
e Advertising media production costs
e Vendor expos
¢ Email campaigns through national advertisers
e Ad placements in printed and web publications
12. Describe how this request meets the criteria of uses of A & P funds
e This event and its uniqueness bring people from outside the region to
Fayetteville.
13. Will your project/event influence visitors from outside of Fayetteville to visit our
community? Yes. If yes, what is your estimate of
e Number of visitors to Fayetteville:
o 1,750: 1,250 participants, 500 family/friends
¢ Number of visitors to Washington County
o Same as above
e Number of visitors outside a 100 mile radius of Fayetteville
o 1,000
14. Describe the potential economic impact to a) your organization; b) local tourism

related businesses, including restaurants and lodging; c) the community in general.

What methods do you plan to use to track the overall economic impact to each?

a) Lodging, restaurant and shopping revenue all a result of the event.

a) Half Marathons are the fastest growing running event in the country. All shapes
and sizes can compete and finish a half marathon.

b) Continued profitability of All Sports Productions to produce current events and to
have the opportunity to create new events which attract a greater and more diverse
group of people

c) Each event that All Sports Productions produces receives feedback from the
community (volunteers, businesses, city staff, etc)

d) Registration statistics and participant questionnaires

15. Please describe your efforts to include environmentally acceptable and sustainable
practices in your event.

+ This has become one of the cornerstones of All Sports Productions’ events. We
practice the following:

o Online registration only
Shirt options (opting in or out) are given to each participant
Solar power will be used where possible to lower energy use
Bulk race supplies to reduce packaging
Recycling race supplies
Donating food and supplies to local charities
Non-dated race medals and awards
Electronic race results

O 0O 000 O0OO0
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o)

Reduced use of print advertising

Encouraging car pooling

Use of low-emission race vehicles

Use of electric all-terrain vehicles when possible
Recycling receptacles placed in key locations.

16. Describe how event will be altered if A & P funding is not secured.
e Less regional and national advertising.
¢ Since this event is in its infancy, there is a necessity to insure an immediate impact
on the running community. There are literally thousands of events and therefore a
greater amount of advertising and promotion is needed to register on the athlete’s

radar.

17. Provide full financial disclosure of all revenues and expenses. Financial disclosure is
required of the requesting organization’s regular annual budget and is to be provided
in the application for funding. Please provide one copy (this is not counted in the 4
page limit.)
e See attachment

EVENT HIGHLIGHTS:
* October date with more likelihood of good weather and less conflict with two other major
running events (Dallas and Memphis) which were are in early December.
* No UofA football game. It’s a bye weekend and will be an added boost to the economy in
the fall season.
¢ Marketing and promotion of the trail system

Fayetteville A& P name and logo will appear in the following areas of the event:

L I JEE N JEE JEE R JEE JER R SRS 4

Featured in all national promotions
Mentions in all press releases
Athlete and Event guide

Course banner space

1 - 2 page ad in Citiscapes Metro Monthly
Social media

Event posters

Event website

PA announcement recognition
Race t-shirt

Pre & post-race event recognition
Racer and volunteer goody bag



1:49 PM
03/31/16
Accrual Basis

Ordinary Income/Expense
income
Entry fees
Discounts
Reimbursement
Entry fees - Other
Total Entry fees
Merchandise Sales
Sponsorship
Vendor Expo
Total Income
Cost of Goods Sold
Event Expenses
Advertising
Contract Labor
Donation & Tithing
Emergency Services
Event Permit Fees
Law Enforcement Support
Mileage
Participants
Porta Potties
Printing
Tent & Barricade Rental
Timing Services
Truck Rental
Total Event Expenses
Merchandise
T-shirts
Screen Charge
Screen Printing
T-shirts - Other
Total T-shirts
Total Merchandise
Prizes & Purse
Awards
Mailing Fees
Awards - Other
Total Awards
Total Prizes & Purse
Volunteers
Volunteer Meals
Volunteer T-shirts
Total Volunteers
Total COGS
Gross Profit

Net Ordinary Income
Net Income

All Sports Productions, Inc.

Profit & Loss by Class

January through December 2015
FayettevilleHalf

-1,108.75
-130.00
35,598.00
34,359.25
4,313.44

1,805.41
2,918.53

722717

338.93
234.32
573.25
29,233.60
30,764.09
30,764.09

30,764.09

Page 1 of 1



1:49 PM
03/31/16
Accrual Basis

Ordinary Income/Expense
Income
Entry fees
Discounts
Entry fees - Other
Total Entry fees
Merchandise Sales
Sponsorship
Vendor Expo
Total Income
Cost of Goods Sold
Event Expenses
Advertising
Contract Labor
Donation & Tithing
Emergency Services
Event Permit Fees
Law Enforcement Support
Mileage
Participants
Porta Potties
Printing
Tent & Barricade Rental
Timing Services
Truck Rental
Facllity Rental Fees
Total Event Expenses
Merchandise
T-shirts
Screen Charge
Screen Printing
T-shirts - Other
Total T-shirts
Total Merchandise
Prizes & Purse
Awards
Mailing Fees
Awards - Other
Total Awards
Total Prizes & Purse
Volunteers
Volunteer Meals
Volunteer T-shirts
Total Volunteers
Total COGS
Gross Profit

Net Ordinary Income
Net Income

All Sports Productions, Inc.

Profit & Loss by Class

January through December 2015
FayettevilleHalf

-5,000.00
54,000.00

49,000.00
4,500.00

350.00
400.00
750.00
42,675.00
27,025.00

27,025.00
27,025.00

Page 1 of 1






Date of Application: 3/14/2016

Name of Organization: Arkansas Forestry Association

Address: 1213 West Fourth Street

City: Litile Rock State: Arkansas Zip: 72201
Phone: 501-374-2441

Year Organization was established: 1947

Meeting/Event Name: 2016 AFA Annual Meeting

Year Established: 1945 Frequency (i.e. semi-annual, etc.): Annually

Meeting/Event Director: Jennifer Lambert Johnson

Phone: 501-374-2441 office / 501-920-8140 mobile Email: jjohnson@arkforests.org
Meeting/Event Start Date: 10/4/2016 ~Meeting/Event End Date: 10/6/2016

Meeting/Event Location: Chancellor Hotel, Fayetteville, with an off-site event at the Fayetteville Town Center
Funds Requested: $7,500.00

Will this funding decide the meeting/event location? Although the Hotel and Town Center have been contracted
Jor this event, this funding may play a component while Planning future events. Cost is always a barrier when
Planning meetings, especially when they are not in close proximity to the home office.

Give a summary of your event and describe in detail how the Junds will be used. Use additional sheets if
necessary.

The AFA Program Committee and staff have put together an outstanding agenda for the 71st Annual Meeting,
scheduled for October 4-6, 2016, at the Chancellor Hotel in F ayetteville. Every aspect of this conference is
designed to support AFA’s vision to be the respected leader and credible information source for all issues related

to forestry.

The meeting format—wo nights and three days—will provide participants networking and educational
opportunities. On Tuesday, October 4, we will have recreational events including golf at Fayetteville’s
Stonebridge Meadows and skeet & trap shooting (looking for a local vendor), forest management and ethics
training for foresters, an AFA Board of Directors meeting, and a reception in the exhibitor area, followed by
dinner on your own. Wednesday is a full day of general sessions, with topics touching on every aspect of forestry.
At the end of the day, we will adjourn and travel to the Fayetteville Town Center for a catered dinner Jrom
Catfish John's and entertainment. The meeting concludes Thursday morning with a unigue showcase of AFA
award winners and their contributions to our community.

The funding received from this grant will assist with the promotional materials for this meeting; including the
printing and mailing fees for the promotional materials, printing of programs, meeting signage, catering and
rental fees for the Fayetteville Town Center.

We will aslo be requesting coupons/promotional materials Jfrom the CVB to put in attendees packets to encourage
meeting attendees to visit Fayetteville’s many attractions and restaurants,



How many people outside of Fayetteville will be exposed to Yyour project and how will you do that?

On average, the conference audience is comprised of 250+/- attendees, which includes executives from forest
product companies, private and corporate landowners, Jorestry consultants, state and federal agency personnel,
industry suppliers and vendors, loggers, hunt club members and others who have a vested interest in healthy,
productive forests. Historically, there are very few people from NW Arkansas who attend our events, as most forest
industry is in the southern-most part of the state.

The event is promoted through several types of contact:
Direct mail (registration brochure) & (exhibitor contact)
The AFA website (arkforests.org)
TreeTalk, the AFA monthly newsletter
TreeMail, the AFA weekly enewsletter
Social media: Facebook, Twitter, Instagram, Fliclkr & Linkedin
Trade association listings & newsletters
Press releases
Media interviews for key-note speakers

Please state how you will credit the Fayetteville A & P ie. printed materials, websites, etc. See page 2 of
application.

One-fourth page ad in annual meeting program

Logo on A/V materials at annual meeting

Name and logo recognition on all annual meeting promotional material

Business listing on conference website with link to website

Is the meeting/event receiving grants from other sources? If so, please indicate from where and how much.
We will not be receiving grants from other sources, however, as it gets closer to the meeting, we will be trying to
reach out to the forest industry businesses to secure sponsorships for the event.

Have you received prior A & P funding? If so, please indicate when and the total amount of each year.
No A & P funding has been received by AFA.



Please email completed application to:
Kym Hughes
Executive Director
khughes@experieneefavetteville.com

%xave Jully read and agree to the guidelines of the Fayetteville Advertising and Promotion Conmission Funding
Request.

Signature; . Date: 6\ ! r.l\ 80\@

vent Planner




2016 AFA Annual Meeting Budget

Receipts: Budget
[Registrations $31,000
Sponsors $20,000
Exhibitors $9,000
AFA Shirts $100
Golf $1,760
Skeet $840
Other $500
Total Receipts $63,200

Expenditures:
Fayetteville Town Center - rental $700
Catering $4,000
Beverages $750
Golf $2,200
Skeet $800
Hotel Charges - Meeting room charges, AV, Food, Staff $22,000
Rooms
Speaker Hotel Rooms $1,500
Speaker Travel $500
Speaker Gifts $300
Awards and Plaques $850
Name Tags, Lanyards $125
Shirts $100
Printing

Registration brochure & mailing $1,400

Sponsor/Exhibitor packet & mailing $500

Sponsor/Exhibitor Signage $600
Décor, candy, etc. $500
Meeting insurance $750
Promotional items $750
Misc. $1,000

Total Expenditures $39,325




A\

ARKANBABR
FOREATRY
ABBOQCIATION

Voice
1213 West ‘4t Sireet
Little Rock, AR 72201
501-374-2441 ¢ 501-374-6413 fox
www arkforests.org

March 14, 2016

To whom it may concern:

Attached you will find the exemption letter and notification of non-profit status dated
8/30/1956. Our employer identification number is 71-0262084 and our exemption code is
501(c)6.

The name of our organization was changed in 1971 to the Arkansas Forestry Association.

If you have any questions, please feel free to contact me.

Many thanks,

Director of Business Administration



Perrys wwo

August 30, 1956 CE

Wy Eo Tillery President,
Arkaneas Wood Froducts Asone,
11109 Lee Avenue,

Little Rock, Arkensas

In res Allowance of Fxcnption
under Scetion 101(7)
Y. Re Co of 1939 and Scction !
501(c) (6)IRC of 153l
vhers 990 requirecd,

Gentleneny

It is the opinion of this officey based upon the
evidence presented, that you are exesnpt from Federald
Incorie Tax under the provisiong of Section 101.(7)
IRC of 1939 and Section 501(c)(6) IRC of 195)e

Accordingly, you are not required to file income
tax returns unless you chenge the charscter of your
orgrnization, the purposes for which you were orgeniced
or your method of operations Any such chences shonld
Le reported immedietely to the District Director of
Internal Revemue, Little Rock, Arkensas, In order thet
their effect upon your excmpt status may be determined,

You era required, however, to file en informstion
return, Fom 990, enmelly, vith the District Directop
of Internal Revemue, Little Rock, Arkansas, so long es
this exemption rermeing in effect, This form may be
obteined from the Director and ig required to be filed
on or before the fifteenth day of the fifth month
following the close of your enauel accounting pericd,

Very truly yours,

SIGNIED, G, o Lo T
(L.13S)
011‘] 3. GOdHin,
Ligtrict Direclor,
Internsl Revenua



January 20, 1976

Exempt Organization Group
Internal Revenue Service
1100 Commerce St.

Dallas, Texas 75202

Gentlemen:

Pleage send a duplicate copy of .our exemition letter
dated 8/30/68. Our Employer identification number
is 71-0262084 and our exemption code is 501 (e) (8).
Thank you. The name of our organization was changed

in 1971 and you might show it on the exemption letter
as Arkansas Wood Products Association,

8incerely,

Mrs. Susan Glaze

8g



2016 BUDGET
ARKANSAS FORESTRY ASSOCIATION

2015 Projection 2016 Budget

Receipts:
Rent Income 6,000 6,000
Member Dues 338,343 338,500
Interest 150 160
Tree Farm Administration 7,080 7,000
Meetings 88,006 80,000
Other income 12,549 12,500
Total Recelpts 452,128 444,150
Expenditures:
OFFICE EXPENSE
A. Supplies 3,000
B. Postage 3,500
C. Newsletters 7,250
D. Telephone 2,300
E. Equip. Purchases/Rental/Maintenance 6,500
F. Credit Card/Bank Charges 4,750
G. Telephone & Internet 2,500
Total Office Expense 30,500 29,800
BUILDING EXPENSE
A. Interest Expense 11,420 11,000
B. Supplies 42 500
C. Utilities 3,400 3,500
D. Prop/Real Estate Taxes 3,029 3,050
E. Insurance 2,708 2,700
F. Repairs/Maintenance 1,220 1,500
MEMBERSHIP 4,038 5,000
MEMBERSHIP DATABASE 5,295 5,500
SUBSCRIPTIONS & DUES 1,892 2,000
AUTO INSURANCE 1,750 1,800
AUTO INTEREST EXPENSE 140 1,000
AUTO REPAIRS/MAINT. 575 500
GOVERNMENT RELATIONS 882 3,000
AUDIT 2,900 2,900
PROFESSIONAL LIABILITY INSURANCE 1,659 1,700
WORKERS COMP INSURANCE 1,100 1,100
EMPLOYEE FRINGE BENEFITS 59,865 61,012
PAYROLL EXPENSE — Taxes 14,433 15,247
PAYROLL EXPENSE - Salaries 189,112 199,307
TRAVEL 14,150 14,000
MEETINGS 46,328 42,000
CONTINGENCY 892 1,000
PAYROLL SERVICES 600 600

TOTAL BUDGET 397,930 409,716



2016 ARKANSAS FORESTRY ASSOCIATION BOARD OF DIRECTORS

(* denotes Past President; + denotes USDA liaisons & special non-voting)

Bill Abernathy
Aubra Anthony, Jr.
*John Ed Anthony
*Steve Anthony
Steve Barham
*Allen Bedell
*James Bibler
+Reggie Blackwell
David Brazeale
Terry Bryant

Dru Burford

Ben Carothers
David Cassels
David Cawein
Gary Churchill
Mary Clapp
*Peggy Clark
Mike Cooley

Tom Crowder

*0. H. Darling
Bryan Davis

*Ray Dillon

Brad Dreyer

Mary Elizabeth Eldridge

*Thomas Faust
+*Joe Fox
Terry Freeman
Joe Friend
John W. Gann
Ben Garner

Ed Givens
*Glenn Gray
Robert Gray
John Grigsby
Doug Grimmett
Caroll Guffey
+lim Guldin
Steve Hanley
Karl Hansen
Greg Hay
Robert Head
John Hearnsherger
Jim Hefley
Darwin Hendrix
Ryan Hendrix
Van Hendry

ArborGen, Inc.

Anthony Forest Products
Anthony Timberlands inc.
Anthony Timberlands Inc.
Anthony Forest Products
Circle B Logging

Ozark-St. Francis NF
Brazeale Lumber
Landowner
Georgia-Pacific Corp.
international Paper
BTG Pactual

Green Bay Packaging
Landowner

Stevens Forestry
Clark Timberlands
Weyerhaeuser Co.
Bragg Land Co.

Davis DuBose Forestry Consultants
Deltic Timber Corp.

Hancock Forest Management
The Ross Foundation

Faust Band Sawmill

Arkansas Forestry Commission
West Fraser

Retired, AR Forestry Commission
Landowner

Clearwater Paper

Landowner

Georgia-Pacific Corp.

Potlatch Corp.

Toler Lumber

Larson & McGowin Inc.

UAM

U. S. Forest Service

Plum Creek

Resource Management Service
Crop Production Services
IberiaBank

Landowner

Clark Timberlands
Landowner/Banker

Green Bay Packaging
Evergreen Packaging

Bluff City

El Dorado
Hot Springs
Bearden

El Dorado
Hot Springs
Russellville
Russellville
Sparkman
Charleston
Crossett
Texarkana
Monticello
Morrilton
Dover

El Dorado
Hot Springs
DeQueen
Camden
Crossett
Little Rock
El Dorado
Hope
Arkadelphia
West Helena
Little Rock
Russellville
Crossett
England
Warren
Bearden
Crossett
Warren
Leola

El Dorado
Monticello
Hot Springs
Farmerville LA
Sheridan
Conway
Little Rock
Hot Springs
Rison
Antoine
Danville
Pine Bluff



*Harold Humphries
Mark Karnes
*Miles Lacy

Rex Lawrence
Ernest Lovett
*John McEntire
Thomas McGill
Roger Mangham
Tommy Maxwell
Scott Milburn
Douglas Miller
*Allen Morgan
Larry Nance

John David Neeley
Chris Nelson
Robert Parkes
Roland Partain
David Pattison
*Ron Pearce
Mike Pennington
Tom Post

Pete Prutzman
Charles Purtle
Peter Remoy
+George Rheinhardt
Steve Richardson
Rick Rodenroth
Scott Rowland
Mack Smith
Derrick Spinks
Mike Staten
Richard Stich
+Phil Tappe
Bobby Taylor
Clark Tennyson
Tom Tomlinson
+Norman Wagoner
John Wainscott
*R. V. Warner
Tammy Waters
Bruce Westerman
Ross Whipple
*Frank Wilson
Harrell Wilson
Rodney Wishard
Jim Woodruff

Ross Foundation

Green Bay Packaging inc.
Lawrence Land & Timber
Larson & McGowin Inc.

Landowner

The Nature Conservancy
Maxwell Hardwood Flooring
Deltic

Weyerhaeuser Co.
Hunter-Wasson

Retired, AR Forestry Commission
Neeley Forestry

Deltic Timber

Parkes Cattle Co., Inc.
Anthony Timberlands Inc.
interfor Corp.

L. D. Long, Inc.

West Fraser

Kingwood Forestry
Landowner

Plum Creek Timber

NRCS

Richardson Wood Co.
Domtar industries

Neill Forestry

Idaho Timber

Ridgewood Timber
Anderson-Tully

Plum Creek

School of Forest Resources
Taylor & Lunsford Land & Timber
Clark Timberlands

Molpus Timberlands
Ouachita National Forest
Weyerhaeuser Co.

Domtar industries

U.S. Representative, 4™ District
Whipple Family Lands

Wilson Bros.

Tri-W Logging

Kingwood Forestry Services, inc.
Landowner

Woest Monroe
Arkadelphia
Morrilton
Glenwood
Boles
Shreveport
Camden
Little Rock
Monticello
Wilmar
DeQueen
Arkadelphia
Conway
Camden

El Dorado
Dover
Bearden
Monticello
Falrview, TX
Monticello
Monticello
Arkadelphia
Prescott
Crossett
Little Rock
Warren
Ashdown
Magnolia
Carthage
Batesville
Lake Village
Crossett
Monticello
Sheridan
Hot Springs
Monroe, LA
Hot Springs
Hot Springs
Warren
Ashdown
Hot Springs
Arkadelphia
Rison
Rison
Monticello
Rogers



First_Name  Last_Name

Peter

Steve
David
Robert

Aubra

Allen
Frank
Willam
John
Steve
James

Reggie

Terry
Dru
Ben

David

Suffix  Emall_Address Business
Prutzman y.com Forestry Services, Inc.
Hanley stevehanley@plumereek.com Plum Creek Timber Co, lac.
Caweln deaweln@gbp.com Grurn Bay Puckaging, Inc.
Gray robert.gray@potlatcheorp.com Patlatrh Forest Holdings, Inc.
Anthony aanthony@anthonyforest.com Canfor Southern Pine
Anthony santhany @windstream.net Anthony Timbertands, Ine.
Bedek alienbedell@sboglobatnet
Cagley mike. com " Co
Crowder forestry@me.com U.S Trust Timberland Services
Difien ray_di#ton@deltic.com DeRic Timber Corp.
Gray Eegray@gapac.com Georgla-Pacific, LLC
Hay Greg.Hay@cpsagu.com CPS - Timberland Division
Karnes mark@rossfoundation.us
Hunter Wasson Timber Services,
Morgan allenm @hunter-wasson.com uc
Wilson frankwilson@uis.net Wiison Bros. tumber Co.
by y h: com ArborGen Inc.
Anthony Lands Uimited
Anthony Jeanthony39@acl.com Partnerthip
Barham sbartham@anthanyforest.com Canfor Southemn Pine
Bibler IbiblerPbibieriumber.com
Blackwell 8.ozariforinfo@fs.fed.us Ozark-St Francis
Brazeale dgbrazeale@gmail.com Brazeale Lumber Co,, Inc.
Bryant terryb166@yahoo.com
Surford daburfor@gapac.com
Carothers ben. com Paper
Cassals david.cassek@brgpactual.com BTG Pactual
Churchil gvchurch@centurytel.net Churchill Farms
Qapp mary@stevensforestry. com Stevens Forestry Service, lnc.

Address
PO Box 65

1024 Sterlington Hwy
P.0. box 711
PO Box 350

PO Box 1877

PO Box 137

213 Asfmgton Park Cr.
1507 Hwy 70/71 €
200W. Capito) Ave , 3rd
Floar

PO Box 7200

501 East Flrst Ave.
PO Bax 10192

PO Bax 335

PO Box 246

8530 Hwy 35 Harth
3850 Hwy 367 South
PO Bex 20229

PO Box 1877

207 Tumintine

605 W. Main St

1858 Hwy 128

8517 Gatehouse Way
S01E. 15t Ave,
10146 FM Road 3129
2005 Hwy 425 North, Ste A
PO Box 664

PO Box 1954

Arkadeiphla

Farmervitle
Moriiton
Warren

El Dorado
Bearden
Hot Springs
DeQueen
Untle Rock
E Dorado
Crossett
Conway
Arkadelphia
Arkadelphla
Rison
Camden
Hot Springs
El Dorado
Russeiiviie
Russelivlile
Sparkman
Fort Smith
Crossett
Queen ity
Menticello
Daver

El Dorado

AR

AR

AR

AR

AR

AR

3

2 5 % 3

up

71823
1292
72110
71671

71731~

1877

71720

71801

71832

72201

N34

7200

71635
72034
71923
71823
71665
71701
71903
71731
72801
72801
71763
72916
71635
75571
71655
72837

nmn

an
870
870

870

473

870

870

479

Phone
2465757

361-5602
354-2461
226-1134

852-3414
687-3611
313-2580
642-1300
833-3214
281-8400
5675198
408-2255
246-5881
246-6300
325-7283
685-2562
162-5425

2623418

678-2317
222 5785
567-5585
799-3516
367-35717
968-3497

863-5068



PegRy

OH.

Brad
Mary
Elizabeth

Thomas

Terry
loseph
lohn
Ben

Ed

John
lames

Darwin

Haroid

Miles

Ernest

Clark pichrk@cablelynx.com Clark Timberlonds
Darfing shdpmd@windstream.not
Davis DuBose Knight Forestry B
Bavis bdavis@davisforestry.com Real Estate, PLLC
Dreyer bdreyer@harg.com
Eldridge roecldridge@rossfoundation.us The Ross Foundation
Faust nareply@noreply.com Faust Band Sawmill, inc.
Fax Joe fox@arkansas.gov
Freeman tfreeman@biblerlumber.com
Friend Joefriend@atinet
Gann (124 noreply@noreply.com
Gamer bengarner@ clearwaterpaper.com Clearwater Paper Corp
Ghvens edyivens1944@gmai.com
Grigshy Jehngrigsby@windstream.net H. G. Toler & Son Lumber Co.
Grimmett dgrimmett@larsonmegowin.com Larsan & McGowin, Inc.
Guftey it guifey@uamont.edu
Guldin Iguidin@prodigy net
Resource Management Service,

Hansen khansen@resaurcemgt.com uc
Head robert. com

com
Hehey dlarktimber @locc.com Clark Timbertands
Hendrix darwin hendrix@bankofdelight net Hendrix Land Corporation
Hendrix rhendrix@gbp comn
Hendry Van.Hends com Packaging. Inc.
Humpghries noreply@noreply.com
Lacy hmlacys62@gmatl.com
Lawrence hwrencelit@windstream.net Lawrence Land & Timber
Lovett elovett@hrsonmegowin.com Larson & McGowin, Inc.

173 Tyler Cove

1203 Chestnui Street
PO Bax 24633

5701 Calhoon Trail

PO Box 335

PO Box 3377

3821 West Roosevelt Rd,
PO Bo 1683

1206 Chestnut

8700 Riley Dr., Apt, 328
PO Box 150

615 Daltas 226

PO Bax 125

295 Alrport Road

P.0. Box 612

6509 CantreR Road

120 Resource Drive
5800 R Street

321 Whispering Hills Street
1203 Pine St.

PO Box 36

PO Box 711

602 North Hutchinson Street
126 Lemont

7 Carl Hoelzeman Ln.

PO Box 389

21532 Hwy 71§

Hot Springs
Crossett
tittle Rock
Texarkana
Arkadelphlz
West Helena
Uttle Rock
Russelvilie
Crogeett
Little Rock
Warren
Sparkman
Leola
Monticelio
Sheridan
Littla Rock
Sheridan
Little Rock
Hot Springs
Ariadelphia
Anfoine
Morriiton
Fine Bluff
West Monroe
Maonifton
Glenwood

AR

AR

AR

AR

AR

AR

AR

AR

AR

AR

71913
71635
20
71854
7193
72380
72204
72811
71635
72205
71671
71763
72084
71655
72150
72207
72150
12207
71901
711983
71322
72110
71602
71291
72110
71543

72926

501

a7

870

870

479

&7

an

H]

]

870

479

870

318

525-2200
364-5080
219-8600, ext. 3
330-9060
246-9881
572-2691
296-1911
968-4386
367-2050
432-3123
2264274
687-3611
765-2213
224-0430
5423074
623-1180, ext. 103
542-5525 x222

748-1256

245-2163
887-2661
354-2461
247-3101
396-6380
354-2461
356-3721

304-9419



Roger org The Nature Conservancy
Thomas Maxwell diane@maxwalihw.com Maxwall Hardwood Fisoting
Jobn McEntire Jmeentire1 @bellsauth.net
Thomas McGHE twmegii@cablefynx.com
Scott Mifburn scott mitlbum @hotmal.com
Douglas Miler douglas. oom 'y Co.

Orark Forest Management
lany Nance arkforester®gmailcom Services
John Meeley dneeley@necleyforestrysernvice.com  Neeley Forestry Service, inc
Cheis Nelson cheis_nelson@deitic com Hartsugg Hunting Club

Parkes Timber and Wetlands
Rabert Parkes 15_parkes@hotmail.com Mgmt. inc.
Roland Partain rpartain@windstream.net Anthony Timberlands, inc.
David Pattison david pattison@interfor.com Interlor Corp.
hon Pearce noreply@nareply.com
Mike bie.net LD. Long, Inc.
Tom Post tom.pest@westfrases.com West Fraser, Inc.
Charles Purtle charanepurtie@yahoo.com FPurtle Land Company
Peter Remoy peterremoy@plumcreek.com Pium Creek
George Rheinhardt george rheinhardi Sar.usda.gov HHCS
Steve net AA Land & Timber

Richard Rodentath

J.Scott Rowtand
Mack Smith
Derrick Spinks
Mike Staten

Richard Stich
Phifip Tappe
Bobby Taylor

richard rodenroth@domtar.com

Domtar Industries, Inc,

nfcl®sbeglobalnet Neill Forestry Consultants
msmith@idzhotimber.com Idaho Timber Corp.

com Timber C:
mikesialen@andersontully.com
vichard stich@plumeresk.com
tappe@uamant.edu
taylun@windstream.net Taylor & Lunsford Land & Timber

601 N, University Ave.
190 wilson MAl Rd.
526 Amethyst Qir.
440 Washington NW
912 Rock Springs Rd.
1507 Hwy 70/71E

PO 8ox 1145

915 Pickett St.

50 MiNer Point Road North
PO Box 333

PO Box 137

211 Oid Troy Road
946 Scenk Hanth Circle
P.O. Box 501

P.0. Bax 450

188 Nevada 265

338 Ashley 276 Road
Federal Building

159 Highway 160 East
285 Hwy 71 South
P.0. Box 519

322K 0st

400 Runway Road

PO Box 761

PO Box 717

PO Bax 3468

175 Grant 167077

Uttle Rock
Monticello
Shreveport
Camden

Wilmar

Quitman
Dover
Bearden
Monticelio
Fairview
Monticello
Russellvile
Presootl
Hamburg
Little Rock
Hermltage
Ashdown
Magnolia

Carthage

Lake Village
Crossett
Manticelio

Sheridan

AR

AR

3

2

AR

AR

AR
AR

AR

AR
AR

AR

72205
71655
71115
2901
71701
71675
71832
72033
71701
72131
72837-
0333
n20
71655
75069
71657
72811
71857
71646
7201
71647
71822
71754
71725
72501
71653
71635

71656

870

870

810

501

870

870

479

870

870

872

870

479

870

870

870

870

614-508%

367-2436

836-2151
881-6461
642 1300
514-4577
836-5981
918-1830
567-8603
687 3611
224-7130
972-363-2432
367-5881
968-4010
887-5662
567-5467
301-3143
463-2643
858-2711 x 26156
234-1167
254-2213
793.7105
265-2747
567-5018
4560-1452

942-3280



Board

Roger
Qark
Tom
Norman
John

RV

Harrell

Rodney

Taylor raylor@campbeligiohal.com Camphell Global
Tennyson clarktennyson@gmall.com Olark Timbertands
The Molpus Woedlands Group,
com uc
Wagoner nwagoner @fs.fed us
Waknscott john, com Company
Warner noreply@noreply.com
Waters ammy.waters@domtar.com Damiar Industries, Inc.
tom
Whipple rwhipple@horizoncapitalmgmt.com  Whipple Famity, LP
Wilson hwilsontriw@ids.net Te-W Logging Co., tnc.
Wishard dfi y.com Forestry Services, inc.
Woodndf Jawoodrutii@coxnet

1080 River Daks Drive, Sulte
A-220

1203 Pine Street

3424 Medica1 Park Drive,

Sulte 5

PO Box 1270

PO Box 244

PO Box 510

285 Highway 71§
PO Box 1399

PO Box 515

8530 Hwy 35 Norlh

PO Box 1250

2201 Coyote Tral

Hawood
Arkadelphta
Monroe
Hot Springs
Jessievilie
Warren
Ashdown
Hot Springs
Arkadelphta
Rison
Monticello

Rogrn.

2 3 5 2 3

5

4

AR

AR

AR

39232
71923

71203

71549
71671
71822
71502
11923
71665
71657

72758

483-95068

324-3068
321-5202
624-8107
2265858
858-2711, EXT,
26635
3n-276
246-8070
325-7283
367-8567

636-1180






Date of Application: 3/31/2016

Name of Organization: Arts Live Theatre

Address: 818 North Sang Avenue

City: Fayetteville State: Arkansas Zip: 72701
Phone: 479.521.4932

Year Organization was established: 1984

Meeting/Event Name: Arts Live Theatre Summer & Fall 2016 Season
Year Established: 2016 Frequency (i.e. semi-annual, etc.): Annual
Meeting/Event Director: Mark Landon Smith

Phone: 479.521.4932 Email: marksmith@artslivetheatre.com
Meeting/Event Start Date: 8/1/2016 Meeting/Event End Date: 11/1/2016

Meeting/Event Location: Arts Live Theatre, 818 North Sang Avenue, Fayetteville, AR 72701. Global Campus
Theatre, 2 East Center Street, Fayetteville, AR 72701.

Funds Requested: $5,000

Wil this funding decide the meeting/event location? If A & P funding is not secured, the event will be
funded by any other funding sources Arts Live Theatre can procure. Arts Live Theatre will
produce programming on a very modest budget; however, because at least 51% of the students we
will serve will be low-income, we must seek external funding to cover production and advertising
costs to avoid placing a financial barrier against students wishing to participate. If A & P funding is
not secured, Arts Live Theatre will continue to seek support from other funders.

Give a summary of your event and describe in detail how the funds will be used. Use additional sheets if
necessary. The purpose of event is to promote Arts Live Theatre 2016 fall and winter productions,
which include one main stage and three second stage productions, featuring an approximate total of
150 children and youth throughout Northwest Arkansas. Funds generated by these events will be
used to expand Arts Live Theatre programming and fund the Baum Scholarship program, which
provides participation fees for underserved students.

How many people outside of Fayetteville will be exposed to your project and how will you do that?
Patrons come from a 120 mile radius within the tri-state area and beyond including Little Rock, to Dallas,

Texas, Louisiana, California and others. Arts Live Theatre productions draw an average of 5,000-7,000
patrons and provide a creative opportunity for over 350 young actors and technicians. Visiting patrons



have stayed with family and reserved rooms at The Chancellor Hotel, The Inn at Carnall Hall and others.
The number of visitors to Fayetteville will be approximately 1,200; the umber of visitors to Washington
County will be approximately 1,200, and the number of visitors outside a 100 mile radius of Fayetteville
will be approximately 600.

Please state how you will credit the Fayetteville A & Pi.e. printed materials, websites, etc. See page 2 of
application.

The Fayetteville A & P Commission will be credited in production programs, websites, email newsletters, on social
media, producer posters, production tee shirts, production flyers, class and camp registrations forms, on
television, on radio and in curtain speeches for each production.

Is the meeting/event receiving grants from other sources? If so, please indicate from where and how much.
Arts Live Theatre receives season support from the Center Stage Donor Program of approximately $6,000.

Have you received prior A & P funding? If so, please indicate when and the total amount of each year.
January, 2011-31,000
January, 2012-$2,000
January, 2013-32,000
January, 2014-$2,000
January, 2015-3$2,550



Please email completed application to:
Kym Hughes
Executive Director

khughes@experiencefazetteville.com

47 have fully read and agree to the guidelines of the Fayetteville Advertising and Promaotion Commission Funding
Request.

Signature: /éf-—é___. Date: 3.3/ /b

Meeting/Event Planner




Arts Live Theatre 2(2016-2017 Budget

Individual Support S 12,000.00
IndieGoGo $ 5,000.00
Corporate S 800.00
Foundations S 10,000.00
Government:

GOS Grant $ 6,000.00

Mini Grant S 1,000.00
TOTAL $ 34,800.00

EARNED INCOME
ALT Classes Fall 2016 $ 5,000.00
Spring 2017 $ 5,500.00
Spring Break 2017 S 650.00
Mini-Workshops  Fall 16 S 500.00
Spring 17 S 500.00
Summer Camps Jul-16 S 2,500.00
Aug-16 S 800.00
Jun-17 S 2,500.00
ALT Theme Parties $ 2,000.00
Pre School Playhouse S 1,000.00
OM Boot Camp S 500.00
Costuming S 1,000.00
Resource Donation S 1,000.00
Signature Event S 15,000.00
Special Events: ALTY Awards S 1,200.00
St. Paul's S 200.00
Interest Earned S 15.00
Other Income S 3,300.00
Single Ticket Sales S 34,500.00
Production Participation Fees S 28,000.00
Program Ads S 2,200.00
DVD Sales S 200.00
Concession Sales S 80.00
Merchandise Sales S 200.00
T-Shirt Sales $ 300.00
Scholarship App. Fees S 250.00
TOTAL $ 108,895.00

TOTAL INCOME S 143,695.00




Adminstrative Personnel:

Executive Director S 37,400.00
Intern S 3,000.00
Admin. Director S 6,500.00
Payroll Taxes (Federal & State) S 14,000.00
Unemployment S 225.00
Insurance S 2,100.00
Contract Labor-Tech.:
Directors S 9,000.00
Tech. Director S 1,400.00
Costumer S 2,250.00
Set Designer S 1,000.00
Mus. Dir./Reh. Accomp. S 1,000.00
Choreographer S 1,000.00
Contract Labor-Faculty:
Instructors S 7,000.00
Other Professional Fees:
Accounting S 500.00
Other S 500.00
TOTAL S 86,875.00
Administration
Office Supplies S 500.00
Class Supplies S 150.00
Ink S 1,000.00
General Supplies $ 800.00
DVD/CD Expense S 100.00
Telephone S 2,100.00
Storage Rent $ 700.00
Gas, Electric, Water S 5,500.00
Subscription & Dues S 1,000.00
Food & Beverage $ 200.00
Charity Donations
Cost of Goods Sold S 50.00
Entertainment
Credit Card Svc. Fee S 1,500.00
Building Furnishings S 300.00
Miscellaneous Expenses S 300.00
Sang Maintenance $ -
Sang Move In S 3,000.00
Capital Expenses S 200.00

TOTAL $ 20,300.00



Advertising & Marketing
Website/Email
Postage
Copying & Printing
Ad Placement
Banner Expense
Constant Contact

Season Braochure

TOTAL

ALTY Awards
ALTY Award Expense

TOTAL

Production Expenses
Script & Score
Sets
Costumes
Props
Light/Sound
Royalties

T-Shirt Expense
Performance Space
Truck/Trailer Rental
Production Merch. Exp.

Misc. Production Expense

TOTAL

TOTAL EXPENSES

600.00
700.00
1,600.00
3,200.00
500.00
500.00
3,000.00

v v N n

$ 10,100.00

$ 400.00

$ 400.00

3,500.00
2,500.00
1,500.00
400.00
600.00
6,000.00
2,500.00
6,000.00
350.00

W W N N W W An

2,670.00

$ 26,020.00

$ 143,695.00






Website/E-mail
Postage

Copying & Printing
Ad Placement
Constant Contact
Season Brochure
Production Banners

TOTAL

$550
$700
$1,600
$3,200
$450
$3,000
$500

$10,000

Arts Live Theatre 2016-2017 Marketing Budget




ARTS LIVE THEATRE, INC.
BOARD OF DIRECTORS —2015-2016

Godwin Charles Ogbeide, President
P.O. Box 4162

Fayetteville, AR 72702

(479) 443-5683
leadershipconsultant@yahoo.com

Jessica Capps, Vice-President
2984 Watercrest St.
Springdale, AR 72764

(479) 935-8253
jessicakcapps@gmail.com

Christopher Spencer, Treasurer
1108 N. Hillcrest Avenue
Fayetteville, AR 72703

(479) 530-4943
christopher@ozarksunbound.com

Katherine Calaway, Secretary
2388 Covington Park Blvd.
Fayetteville, AR 72703

(479) 587-9514
Kalaway3@yahoo.com

Shawna Thorup

2314 N. Thistle Drive
Fayetteville, AR 72704
(479) 445-7200
mrsthorup@gmail.com

Kari Whisenhunt
3053 E. Inwood Lane
Fayetteville, AR 72701
(479) 301-2243
kari@whisinvest.com



atinent ot the Lieasury _

ernal Revenue Service

in reply refer to: 916721048

June 16, 1997 LTR 147C

71-0599669 gouo 00 000
1789

MEMPHIS, TN 37501

ARTS LIVE THEATRE INC
PO BOX 4362
EAYETTEVILLE AR 72702-4362629

tmplover Identification Number: 71-0599469
IRS Lontrol Number:

Qear Taxpayer:

This letter tonfirms that your emplover identification number (EIN)
as shown on our records 1s 71-0599469 and vour name as shown on our
records 1s Arts Live Theatre Inc

Please attach a copy of this letter to a copy of the Y“BY Notice you
received and return both items to the payer (s) who requested
verification of your EIN.

If you have any questions about this letter, please write to us at

the address shown at the top of the first page of this lelter. If you
prefer, you may call the IRS telephone number listed in your local
directory. An employee there may be able to help vou, but the uffice
at the address shown on this letter is most familiar with vour case.

Whenever you write, please include this letter and, in the spaces
below, yive us vour telephone number with the hours we can reach vou.

Also, vou may want to keep a copy of this letter for vour records.

Telephone Humber ( ) Hours

We apolouize fTor any inconvenience we may have caused vou, and thank
vou far vour cooperation.

Sincerely vours,

Batty 4 Lttt

Della A. Sanford
Chief, Carrespondence Section

Enclosure(s):
Copy of this letter






Date of Application: 3/31/2016
Name of Organization: Keep Fayetteville Beautiful
Address: 113 W. Mountain
City: Fayetteville State: AR Zip: 72701
Phone: 479-718-7685
Year Organization was established: 2012
Meeting/Event Name: Public Art Graffiti Reduction Program
Year Established: 2013 Frequency (i.e. semi-annual, etc.): on-going
Meeting/Event Director: Brian Pugh
Phone: 479-718-7685 Email: bpugh@fayetteville-ar.gov
Meeting/Event Start Date: 3/31/2016  Meeting/Event End Date: 12/31/2017
Meeting/Event Location: Utility Boxes in Fayetteville
Funds Requested: 5,000
Will this funding decide the meeting/event location? no

Give a summary of your event and describe in detail how the funds will be used. Use additional sheets if
necessary. See attached sheet for answers to this question

How many people outside of Fayetteville will be exposed to your project and how will you do that?

Since this project is not an event it is difficult to answer this question but the project will enhance the experience of
visitors to Fayetteville by showcasing local artists. Furthermore, the project will deter individuals from tagging
electrical boxes and bridges. Graffiti will be replaced with local art from individuals, schools and institutions
showing the diversity and pride in the City of Fayetteville.

Please state how you will credit the Fayetteville A & P i.e. printed materials, websites, etc. See page 2 of
application.

This project meets the criteria of uses of A&P funds in the categories of supporting the local arts and the city's
overall public image. The A&P will be funding local artists who are eliminating graffiti vandalism on electrical



boxes and bridges and replacing the graffiti with diverse artistic expression and cultural and historical
significance by using multi-generational collaboration, which emphasizes the image of diversity of art and
culture in Fayetteville. This program promotes beautification and the promotion of civic pride and reflects the
best, most positive attributes of the City of Fayetteville.

This project is and will be displayed on the City web-page with a slide show of current completed boxes and
artists that painted them. The project will be expanded and posted on the Fa yetteville Police Departments
Facebook account. Local media including television and print will be contacted in order to showcase the
program. Information about these pieces of art and all art in Fayetteville can be accessed through the City of
Fayetteville’s Art Walk which is located at the following link: http://arcg. is/1Auqw5b. The A&P Commission will
be credited in the outreach efforts.

Is the meeting/event receiving grants from other sources? If so, Please indicate from where and how much.
There are no other grants that have been received for this project. We will be seeking donations for funding from

civic groups and businesses in order to keep the program solvent.

Have you received prior A & P funding? If so, please indicate when and the total amount of each year.
We have not received funding from the A&P in the past.

Please email completed application to:
Kym Hughes
Executive Director

khughes@experiencefayetteville.com

}X{ I have fully read and agree to the guidelines of the Fayetteville Adpvertising and Promotion Commission Funding
Request.



Signature;/('z/( D)J\" Date: 3 - /St = l(/\

Meeting/Event Plarbner



Give a summary of your event and describe in detail how the funds will be used.

The purpose of these grant funds is to expand the Public Art/Graffiti Reduction Program that was
started by Keep Fayetteville Beautiful and the Fayetteville Police Department. On average the
Community Policing Division would have two officers spend about 8 hours a month cleaning off traffic
box graffiti and about 8 hours painting over or cleaning graffiti off of bridges. The problem was that
within that month, the boxes and bridges would be tagged again and would have to be cleaned again.

This program was brought to the Keep Fayetteville Beautiful Board by Corporal Daniel Montgomery
from the Fayetteville Police Department. This type of program has been very successful in other cities
around the country such as Tampa, Florida, Las Vegas, Nevada, and Castle Rock, Colorado for reducing
graffiti and beautification efforts. This program is a CPTED (Crime Prevention through Environmental
Design) strategy and has two advantages. First, it will reduce the amount of graffiti on utility boxes
because it is an unwritten rule in the tagging world not to paint over someone else’s art. Secondly, it
enhances the beauty of the City and shows visitors that art is important in Fayetteville. The categories
for artist submissions are native nature, recycling, Fayetteville heritage and abstract designs. Artist’s
submissions are reviewed and voted on by the Keep Fayetteville Beautiful Board of Directors.

The Fayetteville Police Department and Recycling and Trash Collection staff will spend about 10 hours
(labor costs) for cleaning and priming traffic boxes and bridges. There will also be 10 hours spent after
each painting is completed to clear coat the art work and display it on the web-pages and media outlets.
Although we are asking to pay a small fee to the artists, most of their time will also be donated on this
project. We will also do presentations to civic groups and ask for an in-kind donations for this project.

Keep Fayetteville Beautiful’ s goal is to maintain the beauty of the city through showcasing local artists'
work while eliminating unsightly graffiti. Research suggests that painting multi-colored designs or murals
on surfaces will discourage graffiti, since tagging is more difficult. Please note that there has been no
graffiti on any of the painted utility boxes in Fayetteville. Such mural projects, especially when they
involve local artists and high school students, have solved many graffiti problems.

The Public Art/Graffiti Reduction Program also includes an educational art component involving two City
of Fayetteville projects: the Mayors Monarch Pledge project and the Invasive Species project using local
artists’ paintings of native plants that would replace invasive species as well as paintings of the habitat
and plants necessary for the life cycle of the monarch butterfly. By painting utility boxes and bridges
with plants and flowers native to our region, we will be educating citizens and visitors on ways they can
make a difference on saving the monarch butterfly as well as using native plants in place of invasive
species. We have artists wanting to pursue these projects. We have also contacted both project
coordinators for the Mayors Monarch Pledge project and the Invasive Species project. The
Environmental Action Committee has been notified and is agreeable and excited about the partnerships.

Keep Fayettevilie Beautiful would also expand from traffic boxes to include murals on a few bridges that
get tagged on a regular basis. It should be noted that since the beginning of this program, no graffiti has
been reported on the traffic boxes that have been completed. The funds from this grant would aliow
Keep Fayetteville Beautiful to pay the artist’s a modest fee for doing the work. The funds would also be
used to purchase supplies such as paint, brushes, tape, and other items used in the project. The project



to this point has been a volunteer project and funds collected so far are from donations from civic
groups and businesses. Pictures of the completed boxes to date can be found at

http://www.fayetteville-ar.gov/1337/Keep-Fayetteville-Beautiful. There are three boxes in the process
of being completed.



Keep Fayetteville Beautiful Funding Request

1. Organization Budget and Proposed Marketing/Event Budget

Purposed budget: Each traffic/electrical box costs approximately $200 for paint and supplies. The estimated
cost of each bridge is about $500.

Artists will be paid $200 for each box/electrical box and bridge artists will receive $500 for their work.

Budget 2016: In 2016 there are 5 traffic boxes identified to be completed and 3 bridges. We have remaining
donations of $507.29 cents on gift cards from previous donations. Thus far in 2016 we have spent $63.08 on
a previously approved box with two more approved boxes waiting to be painted.

Proposed 2016: Traffic boxes (5) — paint supplies $1,000, Artist fees $1,000- 5 approved boxes
Bridges (3) - paint supplies $1,500, Artist fees $1,500

Total proposed budget $5,000.

2. List of Board of Directors, including name position, business address, phone, fax, and email
See attached list from the Fayetteville City Clerk

3. Verification of your non-profit status (Please include IRS Documentation.

The City of Fayetteville’s tax status is Government/Incorporated. The tax identification number is 71-6018462.



Keep Fayetteville Beautiful Committee

DESCRIPTION: The Keep Fayetteville Beautiful Committee was created by Resolution 179-
12 on September 4, 2012.

The Committee was created to facilitate the creation of a Keep Fayetteville Beautiful affiliate to
work in coordination with Keep Arkansas Beautiful and Keep America Beautiful, and sunsetting
the authorization for this committee upon incorporation of a private non-profit organization.
Upon incorporation of a private non-profit organization by Keep Fayetteville Beautiful, the
authorization for a City committee shall cease.

Pursuant to the requirements of the Arkansas Constitution, no City funds shall be appropriated or
expended nor City labor used nor the benefit of any private non-profit purpose associated with
Keep Fayetteville Beautiful, other than as consideration in a contract for public services.
TERMS: Staggered three-year terms

MEMBERS: The Committee shall be composed of seven (7) members.

APPOINTMENT: Citizen-at-Large terms are appointed by the Mayor.
(Do not advertise for these positions. Mayor appoints only)

CONTACT: Brian Pugh, Recycling and Trash Collection, 718-7685

PUBLIC NOTIFICATION: A weekly meetings list is prepared by the Office of the City
Clerk Treasurer which is distributed to the press and posted on the City’s web site:
www.fayetteville-ar.gov

MEETING TIMES: Regular meetings are held quarterly on the third Thursday of the second
month of the quarter at 1:00 p.m. in Room 326 at the City Administration Building.



Form W'g Request for Taxpayer Give Form to the

requester. Do not

(Rev. December 2014) H H H A
Poms it of s Traamsay Identification Number and Certification send o the IRS.
Internal Revenue Service
1 Name (as shown on your income tax return). Name is required on this iine; do not ieave this line blank.
Clty of Fayetteville

2 Business name/disregarded entity name, if different from above

3 Check appropriate box for federai tax classlfication; check only one of the foliowing seven boxes: 4 Exlemplt',ft{ns (co(tifsdﬁplgly cl>r}ly to
I:I individual/soie proprietor or D C Corporation D S Corporation E] Partnership E] Trust/estate {'},it,i'c‘,ﬁ,'},'s lgﬁ' g:gena)':v uals; see
singie-member LLC Exempt payee code (i any)

|:| Limited iiabliity company. Enter the tax ciassification (C=C corporation, S=S corporation, P=partnership) »

Note. For a single-member LLC that Is disregarded, do not check LLG; check the appropriate box in the line abave for | EX@Mption from FATCA reporting

the tax ciassification of the singie-member owner. code (if any)
Other (see Instructions) ™ Government/inc {Aaplies to accounts maintained cutskde the U.8,)
5§ Address (number, street, and apt. or suite no.) Requestar's name and address (optional)

113 W Mountain St
6 City, state, and ZIP code

Fayetteville, AR 72701
7 List account number(s) here (optionaj)

Print or type
See Specific Instructions on page 2.

Taxpayer Identification Number (TIN)

Enter your TiN in the appropriate box. The TIN provided must match the name given on line 1 to avold Social security number
backup withholding. For individuals, this Is generally your social security number (SSN). However, for a

resident allen, sole proprietor, or disregarded entity, see the Part | instructions on page 3. For other - -
entities, It is your employer identification number (EIN). If you do not have a number, see How to get a

TIN on page 3. or

Note. If the account is in more than one name, see the instructions for line 1 and the chart on page 4 for | Employer identification number

guidelines on whose number to enter.

Certification

Under penalties of perjury, | certify that:
1. The number shown on this form is my correct taxpayer Identification number (or | am waiting for a number to be issued to me); and
2, | am not subject to backup withholding because: (a) | am exempt from backup withholding, or (b} | have not been notified by the Intemal Revenue

Service (IRS) that | am subject to backup withholding as a result of a fallure to report all Interest or dividends, or (c) the IRS has notified me that | am
no longer subject to backup withholding; and

7|11 -]6|0|1|8(4|6]|2

3. |am a U.S. citlzen or other U.S. person (defined below); and
4. The FATCA code(s) entered on this form (if any) indicating that | am exempt from FATCA reporting is correct.

Certification instructions. You must cross out item 2 above If you have been notified by the IRS that you are currently subject to backup withholding
because you have failed to report all interest and dividends on your tax return. For real estate transactions, item 2 does not apply. For mortgage
interest paid, acquisition or abandonment of secured property, cancellation of debt, contributions to an individual retirement arrangement (IRA), and
generally, payments other than-intgrest and dividends, you are not required to sign the certification, but you must provide your correct TIN. See the
instructions on page GM

i [t oo W0 s 1:99-100

General Instructio () (ou:-‘i;:;g:) 1098 (home mortgage interest), 1098-E (student loan interest), 1098-T
Section references are to the IntgrnalfRevenue Code uniess otherwise noted. « Form 1099-C (canceled debt)
Future deveiopments. informatidf about deveiopments affecting Form W-8 (such « Form 1099-A (acquisition or abandonment of secured property)

as legisiation enacted after we reiease t) is at www.irs.gov/fw9.
Use Form W-8 only if you are a U.S. person (inciuding a resident allen), to

Purpose of Form provide your comrect TIN,
An Individual or entity (Form W-9 requester) who is required to file an information If you do not return Form W-9 to the requester with a TIN, you might be subject
retumn with the IRS must obtain your correct taxpayer identification number (TIN) to backup withholding. See What is backup withholding? on page 2.

which may be your sociai security number (SSN}, Individuai taxpayer identification By signing the filied-out form, you:

number (ITIN), adoption taxpayer Identification number (ATIN), or empioyer e

identification number (EIN}), to report on an information return the amount paid to to L‘:i::&fg;)hat the TIN you are giving s correct (or you are waiting for a number
you, or other amount reportable on an Information retum. Exampies of Information Y )

returns Inciude, but are not limited to, the following: 2. Certify that you are not subject to backup withholding, or

3. Ciaim exemption from backup withhoiding if you are a U.S. exempt payes. If

¢ Form 1099-INT (interest eamed or pall
G pald) appiicabie, you are also certifying that as a U.S. person, your aliacabie share ol

* Form 1099-DIV (dividends, inciuding those from stocks or mutual funds) any parinership Income from a U.S. trade or business is not subject to the
* Form 1089-MISC (various types of income, prizes, awards, or gross proceeds) withhoiding tax on foreign partners' share of effectively connected Income, and
* Form 1099-B (stock or mutual fund sales and ceriain other transaclions by 4. Certify that FATCA code(s) entered on this form (if any) indicating that you are
brokers) exempt from the FATCA reporting, Is correct. See What Is FATCA reporting? on

* Form 1099-S (proceeds from real estate transactions) page 2 for further information.

¢ Form 1099-K (merchant card and third party network transactions)

Cat. No. 10231X Form W=-9 (Rev. 12-2014)



Keep Favyetteville Beautiful Committee

Jane Steinkraus

828 Vandeventer Avenue
Fayetteville, AR 72701
479-521-9694 — Home
479-871-2466 — Cell
Jjanesteinkraus@gmail.com
Replaced Scott Young
02/20/14-09/30/16 Unexpired Term

Steven H. Kay

1875 Main Drive

Fayetteville, AR 72704

595-3500 — Home

521-3334 — Business
steven@rockhouselaw.com
Replaced Marie Mitchell
02/19/14-09/30/16 Unexpired Term

Butch Clinton

2697 South College Drive
Fayetteville, AR 72701
479-442-6455 — Home
moppyc@sbeglobal.net
10/01/12-09/30/14 1% Term
10/01/14-09/30/17 2™ Term

Sue Madison

573 Rock Cliff

Fayetteville, AR 72701
479-283-4256 — Cell
mafeb23@gmail.com
04/01/13-09/30/14 Unexpired Term
10/01/14-09/30/17 1% Term

Cameron Baker

1627 North Oakland
Fayetteville, AR 72703
479-856-1625
cbaker@fayettevillear.com
Replaced Stephanie Lenogue
07/01/15-09/30/15 Unexpired Term
10/01/15-09/30/18 2™ Term
Connie Crisp

1040 East Rodgers Drive
Fayetteville, AR 72701

479- 263-7555
cocrisp@gmail.com
10/01/12-09/30/15 1% Term
10/01/15-09/30/18 2™ Term

Alan Ostner

312 South Block

Fayetteville, AR 72701
479-966-9415 — Home

387-7900 — Cell
Alan.ostner@yahoo.com

Replaced Cindi Cope
08/01/15-09/30/15 Unexpired Term
10/01/15-09/30/18 1% Term

Term end dates were assigned 11/30/12

Board was formed September 2012






Date of Application: 3/31/2016

Name of Organization: City of Fayetteville Parks and Recreation (FPR)
Address: 113 W. Mountain St.

City: Fayetteville State: AR Zip: 72701

Phone: 479-444-3463 or 479-444-3471

Year Organization was established: 1967

Meeting/Event Name: Square 2 Square Bike Ride

Year Established: 2015 Frequency: Biannual (twice a year)
Meeting/Event Director: Tiffany Gaulke — Recreation Program Manager

Phone: 479-444-3463  Email: \gaulkc@fayetteville-ar.cov

Meeting/Event Start Date: 9/10/2016 Meeting/Event End Date: 9/10/2016

Meeting/Event Location: The event utilizes the Razorback Regional Greenway from Bentonville to
Fayetteville, finishing at the Fayetteville Town Center Plaza.

Funds Requested: $6,650
Will this funding decide the meeting/event location? No
Give a summary of your event and describe in detail how the funds will be used.

The Square 2 Square Bike Ride is a partnership between Fayetteville’s and Bentonville’s Parks and
Recreation departments. This community bike ride is held to: promote physical activity opportunities on
the Razorback Regional Greenway (RRG), highlight alternative transportation, bring exposure to local
businesses in both Fayetteville and Bentonville, and demonstrate connectivity between Northwest
Arkansas (NWA) communities. The finisher’s festival will be stationed in the Downtown Square district,
showcasing the local farmers market as well as area restaurants, shops, and boutiques. Fayetteville hosts
the finish line for the fall ride, thus on Saturday, September 10, 2016, the finisher’s festival will take place
on Fayetteville’s downtown square. The event is 8am-3pm, however the finisher’s festival is held on the
Town Center Plaza for ride participants 11am-3pm. By hosting a fun ride on NWA’s unique regional trail
system, Fayetteville Parks and Recreation will encourage and increase bicycle tourism in Northwest
Arkansas. (See attached document for more details)

The projected expenses for the event are $12,500. This includes all promotional materials, participant
items, and other necessary supplies. FPR is requesting A & P to assist with $6,650 worth of projected
expenses that relate to the promotion of the ride and the finisher’s festival that will be hosted in
Fayetteville. Specifically, the requested funds would help to cover the printing cost of promotional items
such as rack cards, posters, event banners, and event signage as well as the cost of participant t-shirts. The
projected costs are $1,650 for printing and $5,000 for event t-shirts. We also ask for continued support for
the use of the Town Center Plaza as our finisher’s festival location. Receiving funding for this purpose
would allow us to expand our reach to the four state area and better promote our bicycle tourism event
which aligns with the A & P grants program mission to increase tourism and economic impact. (See
attached document — Section #14)



How many people outside of Fayetteville will be exposed to your project and how will you do that?

Approximately 650 of the projected 900 participants will be visitors to Fayetteville. This number is based
on data from the 2015 event. Both Fayetteville Parks and Recreation and Bentonville Parks and
Recreation promote the event, doubling the exposure to the public. Advertising and promotion will be
done through press releases, social media, local news, and fliers. Social media includes Facebook,
Instagram, and Twitter. Local news announcements will be done through local television stations and
newspapers. Fliers will be distributed to local businesses, local bike shops, and cycling clubs in the four
state area. Long-term marketing includes using the event t-shirts and finisher items given out to
participants as advertising tools that can continually prompt word-of-mouth (WOM) promotion of the
event and future event dates. As the event size increases, so will the indirect advertising, exposure, and
WOM promotion through the visibility of event t-shirts and swag being worn and displayed by past
participants. (See attached document — Section #7 and #10)

Please state how you will credit Fayetteville A & P i.e. printed materials, websites, etc. See page 2 of
application.

The Fayetteville A & P logo will be placed on the Square 2 Square event webpage, online registration
webpage, printed materials, and t-shirts. Additionally, the Fayetteville A & P website will be listed on the
online registration webpage. Credit will also be given via social media posts and on site announcements
the day of the event. It is a top priority of FPR to give proper recognition to all entities that support our
events and programs.

Is the meeting/event receiving grants from other sources? If so, please indicate Sfrom where and how
much.

This event is one of six events that make up the Fayetteville Race Series program. The operating budget for
the race series as a whole is just $15,000. Divided among the six events, program funds in the amount of
$2,500 are budgeted for the fall Square 2 Square Bike Ride. FPR has secured two sponsorships for the
ride at this time totaling $4,335. The confirmed presenting sponsor is First National Bank of Northwest
Arkansas ($4,000) and a confirmed event sponsor is Academy Sports+QOutdoors (8335). It is anticipated
that additional sponsorship will be received, however, it should be noted that the majority of past
sponsorships have been in-kind donations.

Have you received prior A & P funding? If so, please indicate when and the total amount of each
year.

The inaugural Square 2 Square Bike Ride held in 2015 received $500 from Fayetteville A & P grant
funding. At the time the request was made, the anticipated attendance was Jjust 350-400. Actual event
participation ended up being 723! This is one reason why the requested amount is greater this year.

Please email completed application to:
Kym Hughes
Executive Director
khughes@expericncefayetteville.com

7? I have fully read and agree to the guidelines of the Fayetteville Adbvertising and Promotion
Comnission Funding Request.

Signature: W Qazééa, Date: 3/30/2016
2 /a4

Meeting / Event Planner




Operating Budget for Fall Square 2 Square Bike Ride

Income

Confirmed Sponsorship $ 4,335.00
Program Funds S 2,500.00
Anticipated Sponsorship $ 1,000.00
A&P Commission Grant S 6,650.00
TOTAL PROJECTED FUNDS $ 14,485.00
Expenses

T-Shirts S 5,000.00
Medals S 3,200.00
Giveaway Iltem S 1,800.00
Printing S 1,650.00
Promotion S 350.00
Supplies  (wristbands, food, aid) S 500.00
TOTAL PROJECTED EXPENSES $ 12,500.00

Income less Expenses S 1,985.00



Fayetteville Race Series
2016 Operating Budget

Expense Category FY2016

Supplies and Awards (shirts, awards, signage, food/bev, equip.) $ 10,500.00
Public Notification (advertisements) $ 1,200.00
Contract Services (race timing, photographers, rentals) S 2,200.00
Printing / Office Supplies  (posters, rack cards, banners) $ 1,100.00
*TOTAL OPERATING BUDGET $ 15,000.00
FY15 Donation Rollover (still pending ) S 6,000.00
ACTUAL TOTAL for FY2016 S 21,000.00

*This budget is expected to support six annual events within the Fayetteville Race Series.
$15,000/ 6 events = 52,500 per event



2016 Parks and Recreation Advisory Board

Wade Colwell

501 Forest Ave.

Fayetteville, AR 72701

409-9759 - Home

521-2200 - Business

Replaced Steve Meldrum
01/01/14-12/13/16 1st Term
Wade.colwell@wfadvisors.com

J.L. Jennings

20 W. Forsythia Dr. #9
Fayetteville, AR 72704
799-0021 - Home
01/01/16-12/31/18 1st Term
Replaced Philip Watson
jxj027@uark.edu

Richie Lamb

893 N. Lewis

Fayetteville, AR 72701
479-790-7902- Home
01/01/15-12/31/17 2nd Term
Replaced Angie Sass
lamb.richie@gmail.com

Terry Lawson

3171 Katherine Ave
Fayetteville, AR 72703
479-463-1846 — Home
01/01/14-12/31/16 1st Term
Replaced Quin Thompson
tdlawson@cox.net

Chatles (Chuck) Maxwell
1063 N. Kings Dr.
Fayettevilie, AR 72701
479-466-7436 - Home
479-587-1114 - Work
01/01/13-12/31/15 15 Term
01/01/16-12-31-18 2nd Term
Replaced Bill Waite
whypanic88@swbell.net

Kyle McHan

2109 E Flint Creek
Fayetteville, AR 72703
479-870-0386 - Home
01/01/15-12/31/17 1st Term
Replaced John Paul
Kyle.mchan@gmail.com

Phillip McKnight

1969 W. Archer
Fayetteville, AR 72703
444-7633 -Home
479-283-5103- Work
01/01/15-12/31/17 2nd Term
Replaced Brian Bailey
jpmckni@cox.net

David L. Priest

1010 Sunset Drive
Fayetteville, AR 72701
879-5892 - Home

283-0247 - Business
01/01/14-12/31/16 15t Term
Replaced Jonathan Leonard
Odavidlpriest@hotmail.com

David Proffitt

1134 Crossover Road
Fayetteville, AR 72701
479-530-8326 - Home

01/01/12-12/31/12 Unexpired Term

01/01/13-12/31/15 1st Term
01/01/16-12/31-18 2nd Term
Replaced Michael Lindsey
dproffi@gmail.com




City of Fayetteville
Fayetteville Parks and Recreation
Square 2 Square Bike Ride
Saturday, September 10, 2016

1. NAME OF ORGANIZATION

Organization: City of Fayetteville Parks and Recreation (FPR)
Event: Square 2 Square Bike Ride

Event Date: Saturday, September 20, 2016, 8am-3pm

Tax Status: Corporation - Tax ID#: 716018462

2.  CONTACT PERSON(S)

Tiffany Gaulke Connie Edmonston

Recreation Program Manager Parks and Recreation Director
113 West Mountain 113 West Mountain
Fayetteville, AR 72701 Fayetteville, AR 72701
479.444.3463 479.444.3471
tgaulke@fayetteville-ar.gov cedmonston@fayetteville-ar.gov

3. EVENT PURPOSE

The Square 2 Square Bike Ride is a partnership between Fayetteville’s and Bentonville’s Parks
and Recreation departments. This community bike ride is held to: promote physical activity
opportunities on the Razorback Regional Greenway (RRG), highlight alternative transportation,
bring exposure to local businesses in both Fayetteville and Bentonville, and demonstrate
connectivity between Northwest Arkansas (NWA) communities. The finisher’s festival will be
stationed in the Downtown Square district, showcasing the local farmers market as well as area
restaurants, shops, and boutiques. By hosting a fun ride on NWA’s unique regional trail system,
Fayetteville Parks and Recreation will encourage and increase bicycle tourism in Northwest
Arkansas.

4. EVENT DATE/TIME

The Square 2 Square Bike Ride is a biannual event occurring in May and September each year.
Fayetteville and Bentonville alternate hosting the start or finish as the ride’s direction of travel
alternates between spring and fall. Fayetteville hosts the finish line for the fall ride, thus on
Saturday, September 10, 2016, the finisher’s festival will take place on Fayetteville’s downtown
square. The event is 8am-3pm, however the finisher’s festival is held on the Town Center Plaza
for ride participants 11am-3pm.



5. EVENT LOCATION

The Square 2 Square Bike Ride will begin at Lawrence Plaza in Bentonville and riders will travel
approximately 30 miles south along the Razorback Regional Greenway to Fayetteville’s
Downtown Square. The Town Center Plaza will again be used as the finish line area of the event.
The finish line will collaborate with the Fayetteville Farmers Market to best incorporate the
happenings of the ride with the regular late Saturday morning traffic and patron flow on the
Square. The finisher’s festival features refreshments, music, bike valet, and more.

6. EVENT BACKGROUND

The inaugural Square 2 Square Bike Ride event was held September 12, 2015. The idea was
conceptualized through collaboration between the parks and recreation departments of
Fayetteville and Bentonville. The citizens of Fayetteville and surrounding areas have consistently
shown support and appreciation for locally sponsored events that promote sustainable, healthy,
and active lifestyles. The Square 2 Square Bike Ride is just that and is geared towards cyclists of
all abilities in and around NWA. The inaugural Square 2 Square Bike Ride in 2015 had 723
registered participants. Due to past interest and participation in active-lifestyle events,
Fayetteville Parks and Recreation again expects a promising turnout with continued growth
moving forward.

7. EXPECTED VISITOR DRAW / PREVIOUS YEAR DATA

Expected attendance for the ride is 900 participants. The event will accommodate cyclists of all
ages and ability levels. The total ride distance from one square to the other is approximately 30
miles. This distance is sensible for both leisurely and competitive riders. Optional shuttle buses
have been arranged to provide additional accommodations necessary with a point-to-point ride of
this distance. Fayetteville Parks and Recreation expects growth with this event based on its
uniqueness and the popularity of this type of ride currently observed across the country. Square 2
Square Bike Ride will bring trail users from all over the regional area to Fayetteville and in
doing so will promote the City’s trails and local businesses, particularly in the Downtown Square
area. During the inaugural Square 2 Square Bike Ride event, 26 riders came from out of state
(Kansas, Oklahoma, Missouri, and Texas) and several came from other counties in Arkansas.
Specifically: 224 riders came from Washington County; 286 from Benton County; 18 from
Pulaski County; 12 from Sebastian County. FPR is confident that spring participation numbers
will be increased from the inaugural ride which, again, contributes to bicycle tourism in our city.
The following numbers are anticipated for the September 2016 ride:

¢ Number of visitors to Fayetteville: 650

® Number of visitors to Washington County: 575

* Number of visitors outside a 100 mile radius of Fayetteville: 125

8. EVENT IMAGE/UNIQUENESS
The Square 2 Square Bike Ride will highlight the uniqueness of the Razorback Regional

Greenway that connects the communities of Northwest Arkansas. The ride reinforces
Fayetteville’s image of an active, eventful, and health-driven city. This event will attract area



cyclists to Fayetteville and expose them to parks, trails, and local businesses along the way. This
event will bring awareness to the natural attractions that Fayetteville has to offer, such as Lake
Fayetteville. It will also guide cyclists past the many trailside restaurants, shops, and other
businesses that Fayetteville has to offer, which entices participants to return to the area again
upon completion of the Square 2 Square Bike Ride event.

9. EVENT BEST PRACTICES (SUSTAINABILE/ENVIRONMENTAL)

The event itself is a bicycle ride, which is a green initiative. Square 2 Square Bike Ride
encourages individuals to ride bicycles more often in their daily lives and beyond their own
community. Partnering with Ozark Regional Transit to offer shuttle service also introduces
individuals to public transportation opportunities in connection with the Razorback Regional
Greenway in the NWA area. Long term, more people choosing the green transportation options
presented via Square 2 Square will result in the reduction of emissions throughout Fayetteville.
Other environmentally responsible components of the event include the use of recycling bins in
the start, finish, and pit stop areas. An effort to reduce the use of bottled water and paper cups
will be done by encouraging riders to refill their own reusable bottles at pit stops and water
stations.

10. EVENT MARKETING

Both Fayetteville Parks and Recreation and Bentonville Parks and Recreation promote the event,
doubling the exposure to the public. Advertising and promotion will be done through press
releases, social media, local news, and fliers. Social media includes F acebook, Instagram, and
Twitter. Local news announcements will be done through local television stations and
newspapers. Fliers will be distributed to local businesses, local bike shops, and cycling clubs in
the four state area. Long-term marketing includes using the event t-shirts and finisher items
given out to participants as advertising tools that can continually prompt word-of-mouth (WOM)
promotion of the event and future event dates. As the event size increases, so will the indirect
advertising, exposure, and WOM promotion through the visibility of event t-shirts and swag
being worn and displayed by past participants.

Parks and Recreation budgeted $2,000 for marketing costs, which includes paid advertising and
printing of promotional materials. The printing of rack cards, posters, and banners are a large
marketing expense that FPR would like to minimize through use of grant funding from
Fayetteville Advertising and Promotion Commission (A & P). Funding from A & P would also
assist with the purchase of the event t-shirts that serve as a continued marketing tool. Last year’s
event spent $1,800 on printing of promotional items and 200 event t-shirts. The majority of the
other marketing efforts for this event are free such as social meeting posting, email marketing,
press releases, and promotional tables at local and regional events.

11. EVENT FUNDING REQUEST

The projected expenses for the event are $12,500. This includes all promotional materials,
participant items, and other necessary supplies. FPR is requesting A & P to assist with $6,650
worth of projected expenses that relate to the promotion of the ride and the finisher’s festival that



will be hosted in Fayetteville. Specifically, the requested funds would help to cover the printing
cost of promotional items such as rack cards, posters, event banners, and event signage as well as
the cost of participant t-shirts. The projected costs are $1,650 for printing and $5,000 for event t-
shirts. We also ask for continued support for the use of the Town Center Plaza as our finisher’s
festival location. Receiving funding for this purpose would allow us to expand our reach to the
four state area and better promote our bicycle tourism event which ali gns with the A & P grants
program mission to increase tourism and economic impact.

12.  SUPPORTING INFORMATION FOR REQUEST

The Square 2 Square Bike Ride promotes Fayetteville by bringing bicycle tourism into the
community twice per year. The Razorback Regional Greenway is a rarity that we are fortunate to
have within our community. Square 2 Square, taking place on the RRG paved trail, has the
ability to attract individuals who enjoy riding moderate distances, but prefer a safer, paved trail
option instead of road or highway options that are typical of cycling events. The uniqueness of
the RRG alone allows the event to attract riders from other parts of Arkansas and out of state,
bringing in overnight guests. The fun ride is an active and exercise-based event; therefore,
participants will be seeking refreshments after the ride and will utilize the dining options located
in the vicinity of Fayetteville’s Downtown Square and Dickson Street. This benefits local
restaurants and stores by bringing in additional business and revenues. Fayetteville Parks and
Recreation also benefits from a portion of HMR tax; thus, FPR chooses to hosts events that
directly impact the hotel, motel, and restaurant industry in Fayetteville, further demonstrating our
effort to assist Fayetteville Advertising & Promotion Commission in our common goal.

Fayetteville Parks and Recreation is depending on the A & P grant funding to assist with
enhancing and growing the Square 2 Square Bike Ride event. This event is still young, but with
additional help from Fayetteville Advertising and Promotion Commission this year, we are
confident that the Square 2 Square Bike Ride will be on track to self-generate revenues in future
years. If funding is not secured for the fall 2016 ride, promotion will have to be scaled back. As a
result, some potential participants will not be reached or will be unaware of the event, which will
in turn harm revenue numbers. The quality of participant t-shirts and finisher items will also have
to be reduced if A & P funding is not provided. FPR, of course, hopes to make this year’s
September ride better than the previous year’s September ride. The financial support from A & P
would help to achieve this goal.

13. EVENT ECONOMIC IMPACT

Fayetteville Parks and Recreation is partially funded by HMR tax dollars and therefore seeks out
opportunities to increase local economic impact through the events and programs. Local
businesses around the square will gain exposure and see an increase in visitors during the event.
The event takes place twice per year, spring and fall. Local merchants will benefit from the large
volume of visitors to Fayetteville, especially during the fall event when the finish is held here.
With the potential of bringing in adult beverage options and food trucks, the event could promote
and increase revenue to small, local, and mobile catering businesses in Fayetteville. Square 2
Square will introduce bicycle tourism opportunities in NWA to its participants whom hopefully
return to the area on their own and contribute to the local economy while here.



14. EVENT BUDGET

The Square 2 Square Bike Ride needs financial assistance from Advertising and Promotion in
order to maximize marketing efforts and execute a highly successful event. Parks and Recreation
1s able to match the amount of requested A & P funds through confirmed sponsorship and
budgeted program funds. We anticipate collecting additional sponsorships later this spring, upon
completion of the May ride. Below is a breakdown of the current funds for this event:

Confirmed Sponsorship $4,335.00
Program Funds $2,500.00
Anticipated Sponsorship $1,000.00
A&P Commission Grant $6,650.00
TOTAL PROJECTED FUNDS $14,485.00

Supplemental funding from A & P in the amount of $6,650 would directly contribute to
increasing the quality of all aspects of the event, therefore promoting the biannual event for the
future. Below is a breakdown of the projected expenses for the event:

T-Shirts $5,000.00
Medals $3,200.00
Giveaway Item $1,800.00
Printing $1,650.00
Promotion $350.00
Supplies (wristbands, food, aid) $500.00
TOTAL PROJECTED EXPENSES $12,500.00

Without the requested assistance, the quantity and quality of print promotional materials and
participant items would be decreased. We hope that A & P can assist with making the second
annual fall Square 2 Square Bike Ride better than the 2015 event. Taking this step with FPR will
undoubtedly set the event up for continued and sustainable success in the future!






Date of Application: 3/28/2016

Name of Organization: Fayetteville Disc Association

Address: 1664 N. Saddlehorn Ave

City: Fayetteville State: Arkansas Zip: 72703

Phone: (918)822-2294

Year Organization was established: 1999

Meeting/Event Name: Harvest Moon Ultimate Tournament

Year Established: 1980 Frequency (i.e. semi-annual, etc.): Annual

Meeting/Event Director: William Sharp

Phone: (918)822-2294 Email: tournament.director@fayettevilledisc.org

Meeting/Event Start Date: 10/29/2016  Meeting/Event End Date: 10/30/2016

Meeting/Event Location: Lewis Soccer Complex, UREC IM Fields

Funds Requested: $5000

Will this funding decide the meeting/event location? No

Give a summary of your event and describe in detail how the funds will be used. Use additional sheets if
necessary. Harvest Moon is an ultimate Frisbee tournament. It is our organization’s biggest event of the year
and one of the larger ultimate tournaments in the country. We have a division for college mens teams, club mens
teams, and womens teams. We host an event at the fairgrounds on Saturday night, featuring local DJs, local craft

brewery beer and a costume contest. We have a division for college mens teams, club mens teams, and womens
teams.

How many people outside of Fayetteville will be exposed to your project and how will you do that?

We host around 60 teams a year. Last year, of the 64 teams we had, less than 10 of teams came from Fayetteville.
Each team usually consists of 15-20 people so I would estimate that at least 750 people will come to Fayetteville for
our tournament.



Please state how you will credit the Fayetteville A & P i.e. printed materials, websites, etc. See page 2 of
application.

Each team receives a “captain’s packet” that provides them with all the information of our tournament. We will
credit the A & P there and also on our event website.

Is the meeting/event receiving grants from other sources? If so, please indicate from where and how much.
We are not receiving other grants.

Have you received prior A & P funding? If so, please indicate when and the total amount of each year.
We have not received A & P funding in the past.

Please email completed application to:
Kym Hughes
Executive Director
khughes@experiencefayetteville.com

LI I have fully read and agree to the guidelines of the Fayetteville Advertising and Promotion Commission F unding
Request.

Signature: Date:
Meeting/Event Planner







Date of Application: 3/31/2016

Name of Organization: Fayetteville Film Fest

Address: 500 Jarnagan Lane

City: Fayetteville State: AR Zip: 72701
Phone: 479-422-1886

Year Organization was established: 2009

Meeting/Event Name: Fayetteville Film Fest

Year Established: 2009 Frequency (i.e. semi-annual, etc.): Annual

Meeting/Event Director: Dan Robinson

Phone: 479-422-1886 Email: dan@your-media.org

Meeting/Event Start Date: 9/6/2016 Meeting/Event End Date: 9/10/2016
Meeting/Event Location: Global Campus, 2 East Center, Fayetteville, AR

Funds Requested: $12,500 for rebranding the name of the event, marketing materials and print materials
Will this funding decide the meeting/event location? no

Give a summary of your event and describe in detail how the funds will be used. Use additional sheets if
necessary. FFF began taking submissions for our September festival in March. We receive submissions
annually from all over the world. We selectively jury the films submitted and choose the highest ranked
films to screen at our event. Submission is free for Arkansas filmmakers, which creates a large interest
throughout the state. For the past six years, we have been committed to fostering the film community
by bringing filmmakers and actors together in Fayetteville to highlight their craft and reward them for
their excellence. There is a massive amount of time and thought put into the jurying of the films we
show during the festival and are very proud of the quality of our programming. Several of our films have
gone on to find national distribution, and one of the Narrative Shorts that we screened at the 2015
festival went on to receive an Oscar nomination! The Little Rock Film Festival, which has been an event
with a major state-wide draw, has announced that they will not be holding a festival this year which
creates a huge vacuum for Arkansas filmmakers to have a venue to show their work. We have received
feedback from filmmakers throughout Arkansas that Fayetteville Film Fest is poised to become the
flagship festival for the state that focuses on the work created in our region. We want to make that
happen and this could easily double or triple our out of town attendance figures this year alone. A
marketing budget is attached to show use of funds. We'd like to use A&P funds to rebrand our
organization and event to reflect our name change. Rebranding is necessary for us to stay competitive
with other regional film festivals. Much of the cost associated with the re-branding will be one-time
investments.



How many people outside of Fayetteville will be exposed to your project and how will you do that?

In 2013, we reached an audience of 1500 attendees for our screenings, panels and workshops.
That year we were able to host a "student day" with Springdale High School which gave us
attendance of 1000 film students.

In 2015, our attendance numbers dropped to 575, reflecting the lack of student engagement.
We need to rebrand our organization in order to appeal to more local attendees, re-engage the
student populations from Fayetteville High School, The University of Arkansas, John Brown
University, Springdale High School and Springdale Har-Ber High School (all schools with large
film programs), and foster our relationships with the filmmaking community throughout the state
and the southern region.

When we consider the growth in film interest regionally, with events like the Bentonville Film
Festival, we think we can create a thriving weekend of film programming that will draw large
numbers to downtown Fayetteville. Last year, we filled 16 rooms at the Chancellor Hotel with
out of town directors and actors, and had a well-attended after party at the hotel. We've had
attendees from California, Arizona, New York, Oklahoma, and Texas. With increased attention
to promoting the event, we expect to expose our wonderful city to many more of our out of town
attendees.

We feel that with A&P support, we could easily see 2016 attendance numbers of 2500.

Please state how you will credit the Fayetteville A & P i.e. printed materials, websites, etc. See page 2 of
application.
we plan to thank Experience Fayetteville on Facebook, Twitter, and Instagram, and brand them on

handbills, posters, advertisement, the printed event program, lobby display boards and festival
merchandise.

Is the meeting/event receiving grants from other sources? If so, please indicate from where and how much.
While we do bring in a not insignificant amount in ticket sales (see attached operational budget) we plan
to garner some support in sponsorship funds from local business partners. We anticipate $4000 from
individual and corporate donations.

Have you received prior A & P funding? If so, please indicate when and the total amount of each year.
Under our former name (Offshoot Film Festival), we have received 12,000 over the course of the last six

years.



Fayetteville Film Festival

FISCAL YEAR 2016 OPERATIONS BUDGET

1. BUDGET SUMMARY

4/6/2016

INCOME FY15 FY16
CONTRIBUTED

CORPORATIONS $0 $0
INDIVIDUALS $4,000 $4,000
BOARD CONTRIBUTIONS $0 $750
GOVERNMENT (A&P) $2,000 $12,500
IN-KIND $1,950 $4,500
CONTRIBUTED INCOME TOTAL $7,950 $21,750
EARNED

TICKET SALES $1,500 $1,800
APPLICATION FEES $1,200 $1,200
CONCESSIONS AND MERCHANDISE $500 $700
OUTREACH REVENUE $500 $500
EARNED INCOME TOTAL $3,700 $4,200
TOTAL INCOME $11,650 $25,950
EXPENSE

ARTISTIC $2,490 $3,800
PRODUCTION $3,879 $3,250
MARKETING & AUDIENCE SERVICES $2,675 $12,500
DEVELOPMENT $116 $700
INSTITUTIONAL SUPPORT $105 $150
IN-KIND $1,950 $4,500
TOTAL EXPENSE $11,216 $24,900
SURPLUS/(DEFICIT) $434 $1,050



Fayetteville Film Festival

FISCAL YEAR 2016
MARKETING BUDGET

MARKETING
Advertising
Event Booth Fee
Outdoor Banner/Hanging Fees
Broadcast
Digital Ads
Step And Repeat Banner
Indoor Vertical Banners
Icon Posterboard Cutout
Brochure
Website Hosting
Merchandise
Tshirts
Mugs
Awards
Collateral Materials
Program
Print Materials
Mailing & Duplication
Graphic Design
Website Design

TOTAL MARKETING & AUDIENCE

FY15

$0
$0
$0
$39
$0

$138

$720
$175
$502

$1,100
$0

$0

$0

$0
$2,675

FY16

$100.00
$700.00
$0.00
$1,500.00
$100.00
$500.00
$100.00
$500.00
$300.00

$750.00
$0.00
$500.00

$1,100.00
$1,100.00

$750.00
$1,500.00
$3,000.00

$12,500.00







Date of Application: 4/1/2016

Name of Organization: The Spark Foundation/Fayetteville Firefighters’ Association
Address: 353 N. Rollston Ave

City: Fayetteville State: Arkansas Zip: 72701
Phone: 479-530-9906

Year Organization was established: 2011

Meeting/Event Name: Hero Half Marathon and 1 Mile Run

Year Established: 2014 Frequency (i.e. semi-annual, etc.): Annual

Meeting/Event Director: Kyle Martin

Phone: 479-530-9906 Email: kmartinl 808@gmail.comClick here to enter text.
Meeting/Event Start Date: 10/9/2016 Meeting/Event End Date: 10/9/2016

Meeting/Event Location: Lake Fayetteville, City’s paved trail system, and West Ave/Dicksont Street parking lot
Funds Requested: 35,000

Will this funding decide the meeting/event location? No

Give a summary of your event and describe in detail how the funds will be used. Use additional sheets if
necessary.

The purpose of the annual Hero Half Marathon and 1 Mile Run is to raise awareness and funds to support
various Northwest Arkansas-based charity and non-profit organizations, and to provide an event that encourages
Fayetteville families, community members, and visitors to be active. The lacal charities that will benefit from the
event include: The Spark Foundation, Fayetteville Public Education Foundation, Movies in the Park, Arkansas
Special Olympics, Muscular Dystrophy Association, Fayetteville Firefighters Scholarship Fund, and Camp
Sunshine. Funds generated by the race will help sustain and expand these local organizations that meet a need in
our community, make Fayetteville a better place to live, and attract visitors to our city. In addition to supporting
charitable organizations, the event will include a fire-safety-awareness component, and will be a 9/11 memorial
event. Currently, the Fayetteville Fire Fighters’ Association has limited capital available to spend on marketing
Jor this event. As this event is still relatively new, A&P funding will help us market the event to a larger
audience. Having doubled our participants over year one, we aim to do the same in year three. In order to do this,
we must advertise in national publications and websites, which is quite costly. Funding from the Advertising and
Promotion Commission will go towards electronic ads on several key websites, which have been evaluated by our
race committee as having the broadest reach while maintaining the most effective use of advertising dollars.

Active.com: 9 out of every 10 races use registration with Active.com. A& P funding will enable us to run target
ads on their platform, appealing specifically to people looking for a half marathon.

Arkansasrunner.com: Arkansasrunner.com is the "go-to” site for running events in Arkansas. Not only is it
visited by nearly every runner in our state looking for events, but it is also highly trafficked by runners in the
surrounding states.

Facehook: We have used Facebook ads in previous years to great success and will continue to utilize this form of
electronic advertising.



We are also considering various forms of print advertising including national running magazines, newspapers,
and banners.

How many people outside of Fayetteville will be exposed to your project and how will you do that?

We predict 300 to 500 participants from outside of Fayetieville and NWA area. We plan on using funding to
adveriise in national online and printed publications. People like to participate in charity races and this encourages
visitors and residents to make a special trip when they know their entry fees support needed community programs
and organizations. The race date falls on a weekend, so participants visiting from out of town will likely seek
accommodations in order to be rested and prepared for the race. Fall is a beautiful time in Fayetteville and the
Ozarks; runners will come for the race and stay 1o enjoy the city and the surrounding area’s natural beauty. As this
will be marketed as a family-friendly event, whole families will stay overnight and choose to make their visit a
multiple day family trip. Our event is unique in that there are very few events that remember 9711 in the surrounding
area, and therefore will draw many people 1o the city to join others in remembering this day in US history. Because
this is our year third year, we find that it will be very critical to our long-term success. We have established our
brand in the NWA area, but in order to grow the race participation heyond our backyard, we need 1o continue our
advertising push into the national realm. With a big promotional push in our third year, we will be able o establish
the momentum necessary to carry out our event into the future in a self-sustaining manor.

Please state how you will credit the Fayetteville A & P i.e. printed materials, websites, etc. See page 2 of
application.

We will put the Fayetteville A & P logo and all electric and printed promotional materials. We will also include
the A & P in all social media posts and announcements.

Is the meeting/event receiving grants from other sources? If so, please indicate from where and how much.
No

Have you received prior A & P funding? If so, please indicate when and the total amount of each year.
Yes, 2014 $4,000
2015 $3,500




Please email completed application to:
Kym Hughes
Executive Director
khughes@experiencefayetteville.com

&Awe Sully read and /agr/ee to the guidelines of the Fayetteville Advertising and Promotion Commission Funding
Request.

Signature:/( W Date: 3 ) 3/ ’ / 6

Meeting/Event Planner




INTERNAL REVENUE SERVICE DEPARTMENT OF THE TREASURY
P. O. BOX 2508
CINCINNATI, OH 45201

Employer Identification Number:

Date: SEP 1 0 2015 52-1269596

DLN:
17053201325035
L2866 FAYETTEVILLE FIRE FIGHTERS Contact Persomn:
ASSOCIATION MRS. KREBS ID# 31072
C/0 DAVID WELCH Contact Telephone Number:
PO BOX 638 (877) 829-5500

FAYETTEVILLE, AR 72702-0638

Accounting Period Ending:
December 31

Form 990 Required:
Yes

Effective Date of Exemption:
May 15, 2013

Contribution Deductibility:
No

Addendum Applies:
Yes

Dear Applicant:

We are pleased to inform you that upon review of your application for tax-
exempt status we have determined that you are exempt from Federal income tax
under section 501(c) (5) of the Internal Revenue Code. Because this letter
could help resolve any questions regarding your exempt status, you should keep
it in your permanent records.

For important information about your responsibilities as a tax-exempt
organization, go to www.irs.gov/charities. Enter "4221-NC" in the search bar
to view Publication 4221-NC, Compliance Guide for Tax-Exempt Organizations
(Other than 501 (c) (3) Public Charities and Private Foundations), which
describes your recordkeeping, reporting, and disclosure requirements.

Sincerely,

Jeffrey I. Cooper
Director, Exempt Organizations
Rulings and Agreements

Letter 948




Hero Half Marathon Board of Director

Kyle Martin Event Director
kmartin1808@gmail.com
479-530-9906
Max Mahler Event Coordinator

maxmahler@gmail.com

479-957-6888
Ben Putman Marketing Director

benputman5@gmail.com

479-790-0700
Nick Booth Course Director

nbooth479@gmail.com

479-879-5520
Travis Boudrey Event Co-Director

tboudrey@fayetteville-ar.gov

479-466-4354
Josh Knight Transportation Director

joshrknight@gmail.com

479-409-8828
Aubrey York Awards Director

aubreyyork@hotmail.com

479-871-3395
David Welch Event Treasurer

dwelch2177@gmail.com

479-709-1441
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Hero Half Marathon Expenses from Spark Foundation Account

Business Name Description
Creative Awards Finisher medals
Harps Cups and water
Walmart 5 gallon water coolers and cups for beer garden
Sams Club Water and gatorade for finish line
Rainbow Racing Bibs

Amount
1,297.25
37.99
108.62
227.87
149.90

I B - I -

$1,821.63







Date of Application: April 1, 2016

Name of Organization: Fayetteville Oldtime Music and Dance
Address: N/A

City: Fayetteville,

State: AR

Zip: 72701

Phone: 815-651-0585

Year Organization was established: 2012

Meeting/Event Name: The Fayetteville Square Dance

Year Established: 2013 Frequency (i.e. semi-annual, etc.): Monthly

Meeting/Event Director: Willi Goehring

Phone: 815-651-0585

Email: fayettevillesquaredance@gmail.com

Meeting/Event Start Date: Last Friday of Every Month, Year-Round Meeting/Event End Date: Year-Round

Meeting/Event Location: Backspace, 541 W. Meadow, Suite H, Fayetteville, AR, 72701.

Funds Requested: $1050



Will this funding decide the meeting/event location?

Give a summary of your event and describe in detail how the funds will be used. Use additional sheets if
necessary.

Traditional square dancing, rather than competitive/Western square dance, has a history going
back to the 19th century. Accompanied by live oldtime string band music, dance callers teach
the figures and lead dancers through them. It is fast-paced and loosely structured, with
importance placed on the oral traditions associated with each figure: the region and community
it came from, and how the caller learned it.

The Fayetteville Oldtime Music and Dance Society was established to preserve oldtime music
and dance as a social art form, and promote tradition-bearing musicians and callers. We held our
first public square dance at May Bell Music, as part of the 2013 Fayetteville Roots Festival.
Several dances and jams were held at private homes, and on May 30th, 2014, we began our
regular series of public dances and jam sessions. After three years of running, our organization
is expanding, and we are ready to explore non-profit status in the near future.

Our estimated marketing budget was $600 last year. This failed to include as many KUAF ad
slots as we needed, and only half as many handbills as needed.

This year, we're asking for $1050:
$350 for posters and handbills
(8150 for poster design, $200 for printing)

$700 for advertising slots on KUAF.



How many people outside of Fayetteville will be exposed to your project and how will you do that?

We draw visitors from around a 25-mile radius. Our peak attendance is around sixty, and
growing each month. We are expanding at a steady rate, and our facebook page has reached 699
likes from around the region— we have visitors from as far as Springfield, MO, Eureka Springs,
and Little Rock, some of whom are regulars.

We have a growing email list and a Facebook presence
(facebook.com/FayettevilleOldtimeMusic). We post flyers every month at downtown
businesses, at the Visitors' Center and public library, and pass out handbills at similar events,
such as the Northwest Arkansas Contra Dance. We also utilize other social media platforms,
such as reddit, Tumblr, and Twitter, and network with traditional music communities across the
country.

Please state how you will credit the Fayetteville A & P i.e. printed materials, websites, etc. See page 2 of
application.

As listed above, we will put the A & P Logo on anything we print, put it onto our promotional material on facebook,
and mention the A & P in our radio ads. We will gladly keep the A & P apprised as per your guidelines.

Is the meeting/event receiving grants from other sources? If so, please indicate from where and how much.
No.
Have you received prior A & P funding? If so, please indicate when and the total amount of each year.

In 2014, we received $600.



Dance Month:
January
February
March
April

May

June

July
August
September
October
November

December

Donations:

$125
$95
$205
$68
$107
$125

$87.50

$135
$100

$76.50
CANCELLED CANCELLED

LNF $500

Band Payout, Min $5 Venue Payout, Min $20

81.25
61.75
133.25
49.3
69.55
81.25
56.87
87.75
65

50

$400

CANCELLED
N/A

25
20
41

18.7

214
25
20
27
20
20

Petty Cash: 15% after min
18.75
13.25
30.75
N/A (+5.1 to band/venue)
16.05
18.75
10.62
20.25
15
6.5

$100






Date of Application: 4/1/2016

Name of Organization: Folk School of Fayetteville, a 501c3

Address: 865 N Lewis

City: Fayetteville State: AR Zip: 72701
Phone: 479-799-7668

Year Organization was established: 2011

Meeting/Event Name: Fayetteville Roots FESTIVAL WEEK

Year Established: 2016 Frequency (i.e. semi-annual, etc.): Annual
Meeting/Event Director: Bryan Hembree

Phone: 479-799-7668 Email: bhembree3@gmail.com
Meeting/Event Start Date: 8/25/2016  Meeting/Event End Date: 8/28/2016

Meeting/Event Location: Various Locations around Fayetteville including Fayetteville Public Library, Town
Center Plaza, Fayetteville Farmer’s Market, OPO, etc.

Funds Requested: $41,500

Will this funding decide the meeting/event location?
No, we are committed to Fayetteville regardless of the funding. We are seeking to expanding the number of
options. This expansion would be limited.

Give a summary of your event and describe in detail how the funds will be used. Use additional sheets if
necessary. *See attached

How many people outside of Fayetteville will be exposed to your project and how will you do that?

The Fayetteville Roots Festival weekend draws roughly 1500 people from outside of Fayeteville each year. We
anticipate this number to increase with additional programming other than just ticketed festival events. We can't
predict the exact increase in crowd, but with expanded offerings centered around food and the local food movement
we see growth potential.



Please state how you will credit the Fayetteville A & P i.e. printed materials, websites, etc. See page 2 of
application.

We will credit Fayetteville A&P in all printed and web-based material.

Is the meeting/event receiving grants from other sources? If so, please indicate from where and how much.
We received a sponsorship from the Williard and Pat Walker Faoundation in 2015 for $2500. The Fayetteville

Roots Festival also supports the free programming of the festival with direct support of approximately $25,000.
We look to seek other direct support, sponsorship and grant opportunities in 2016 and beyond,

Have you received prior A & P funding? If so, please indicate when and the total amount of each year.
The Folk School of Fayetteville (501c3) has not received funding in the past.

The Fayetteville Roots Festival has received funding in the past. This important funding was instrumental in
helping the festival establish a foothold and thrive.

Please email completed application to:
Kym Hughes
Executive Director
khughes@experiencefayetteville.com

LI I have fully read and agree to the guidelines of the Fi ayetteville Advertising and Promotion Commission Funding
Request.



SUMMARY OF EVENT PROPOSAL

The Fayetteville Roots Festival has become a fixture of Fayetteville’s festival and cultural scene.
We attribute much of this success to the seed money that the Fayetteville A&P commission
afforded the festival over the past 5 years. Thank you for your support and belief in the vision
of the festival. Each August the festival attracts visitors from over 25 states and multiple
countries to Fayetteville. The festival also sees strong involvement and interest from the
Fayetteville and all of Northwest Arkansas.

From the very beginning the we have centered our mission on more than just music. The local
food culture of Fayetteville and Northwest Arkansas has been a vital part of the balance of food
and music. We have also committed to offering free community programming to engage a
larger audience that might now otherwise have to opportunity to engage with the festival.

This has included art exhibits, music workshops, live radio broadcasts, canning workshops, food
demonstrations and chef competitions. Much of this dynamic, free programming has only
been possible through creative partnerships and collaborations with other organizations such
as The Fayetteville Public Library, Walton Arts Center, KUAF, Feed Communities, The University
of Arkansas, and so many more.

Consider that South by Southwest is is about more than just music. The film and interactive
side of SXSW has become just as important to its over all reach. What started as a music
festival has grown over the last 20 years to become a multiple disciplinary “idea” conference
and festival.

We envision a future where the week of the Fayetteville Roots Festival is about more than just
music. We think that local food and the local food movement and other traditional folkways
can become a central pillar. The Folk School of Fayetteville is a 501c3 organization was formed
to serve as an umbrella support for this expansion. We envision it as a sister to the Fayetteville
Roots Festival. The organization will be able to partner with other organizations to foster and
present dynamic programming much of which will expanded free community based events.

We see a future where the vibrancy and breadth of offerings happening during the last week of
August will attract an expanded and diverse audience to Fayetteville.

We are requesting 2016 seed funds to help The Folk School of Fayetteville lay the ground work
for this expanded vision of festival week. Below is a list of proposed uses for the seed money
for 2016. We are asking for 50% of our overall projected budget for festival week events. Total
Budget for festival week offerings is $83,000

PROMOTION OF EXPANDED FESTIVAL WEEK OFFERING - $5000

We want to be able to tell the story of an expanded festival week and to attract interest in a
slate of free community events. We will do this through both traditional and new media outlets
as well as social media.



CRYSTAL LAKE FARMS PASTURE RAISED CHICKEN CONFERENCE KICKOFF - $5000

We have partnered with Crystal Lake Farms the last three years to provide donations of pasture
raised chicken. They are a leader in the nation in free range, pasture raised chicken. They are
working to bring a major conference to the area along with a pasture raised chicken awareness
campaign for the month of September. We want to make festival week the kickoff for the
conference and September events. We envision multiple events and tastings during festival
week.

DIG IN FOOD AND FARMING FESTIVAL -$4000

We have begun conversations with Dig In Festival into conjuction and in collaboration with The
Folk School of Fayetteville. Dig In has been on hiatus the last two years. We think this new
collaboration will help to reinvigorate interest and support of the Dig In format. See attached
info regarding Dig In. We are seeking funds to assist with making Dig In workshops free and
open to the public.

CHEF COMPETITION AND FOOD WORKSHOPS - $7500

We partnered with Fayetteville Farmers’ Market to present an innovative Chef Competion in
2015. 3 teams of chefs competed in a free public food competition/demonstration where they
sourced all of their ingredients from the Saturday market. We want to expand the score of the
competition and involved a great number of chefs. We also envision creating food workshops,
tastings and demonstrations that will highlight sources local food and healthier cooking. We
are requesting fund to expand the Chef Competition and making associated food offerings free
to the public.

GUEST CHEFS AND FOOD EXPERTS- $10,000

We want to bring in notable and influential Chefs and Food experts to collaborate with area
chefs during festival week. Bringing guests in during festival week will help to establish
influential mavens who will help to tell the story of Fayetteville’s festival and food culture,
helping to spread the story to the region and to a national audience. We are seeking fund to
help offset travel and fees associated with hosting guest chefs and foodies and to establish
many offering that free to the public.

GUEST BLOGGERS, WRITERS, and TASTE-MAKERS - $10,000

We want to bring in notable and influential music, culture, and food writers. Part of creating
excitement about Fayetteville and our festival culture and helping to spread the story to the
region and to a national audience. Bringing guest writers in during festival week will help to
establish influential mavens who will help to tell the story of Fayetteville’s festival and food
culture, helping to spread the story to the region and to a national audience. We are seeking
fund to help offset travel and fees associated with hosting bloggers and to develop public
workshops with the guests.



Dig In! Food and Farming Festival

The purpose of the Dig In! Food and Farming Festival is to promote and support local and
sustainable food systems through networking and education. The festival provides a way for
people to learn about and connect with local and sustainable food, farming, and community.

Beginning in 2011 in Fayetteville, the festival offered a day-long series of films and food tastings
that drew approximately 150 people. Dig In! has since grown to a multi-day event hosting
approximately 700 participants. The program has expanded considerably to include films,
classes, roundtable discussions, children’s activities, local food tastings, cooking
demonstrations, panel discussions, art exhibits, information fairs, seed swaps, and world-
renown keynote speakers.

Through these activities, the Dig In! Food and Farming Festival enables attendees to learn about
growing vegetables, fruits and mushrooms, cooking, canning, fermenting food, making beer,
composting, growing and using herbs, and raising backyard chickens. Participants also have the
opportunity to connect with local farmers, retail establishments, restaurants, catering
businesses, farmers markets, and food and sustainability organizations, as well as develop a
commitment to supporting these components of the local community. In addition, the festival
raises awareness of important issues in food and farming, and inspires people to support local
sustainable food systems that provide access to clean, healthy food for everyone in the
community.



Name of organization/event, tax status and tax identification number. Folk School of Fayetteville.
501(c)3, ID# 45-4758501

Address, phone number and e-mail address:
865 N Lewis Avenue

Fayetteville AR 72701

Phone: 479 799 7668

Board of Directors:

Bernice Campbell Hembree — President
Bryan Hembree — Vice-President
Jerrmy Gawthrop — Secretary

*currently recruiting additional board members
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Date of Application: 4/1/2016
Name of Organization: Institute of Electrical and Electronics Engineers (IEEE)

Address: IEEE Corporate Headquarters, 3 Park Avenue, 17t Floor

City: New York State: NY Zip: 10116-5997

Phone: 21-419-7900

Year Organization was established: 1963

Meeting/Event Name: 2016 IEEE 4th Workshop on Wide Bandgap Power Devices and Applications (WiPDA)
Year Established: 2012 Frequency (i.e. semi-annual, etc.): Annually

Meeting/Event Director: General Chair: Alan Mantooth & Local Arrangements / Sponsorships Chair: Lauren
Kegley

Phone: 501.766.3476 Email: lauren.kegley@wolfspeed.com
Meeting/Event Start Date: 11/6/2016 Meeting/Event End Date: 11/9/2016
Meeting/Event Location: Chancellor Hotel, Fayetteville, AR

Funds Requested: $1,500 for Meeting Space, $1,200 for Event Space, $600 for Marketing, $5,000 for
Transportation (if Novemeber 8" event held at an off-site location)

Will this funding decide the meeting/event location? Partially, if this funding for the space / transportation is
made available the banquet event on 11/8/16 will be held at an interesting location in Fayetteville (Drake Field
Air Museum, the Botanical Gardens, the Old Post Office, etc.). However, the main conference at the Chancellor
will occur regardless of awarded funding; pentration of the conference’s impact into the community could be
reduced without the proposed funding.

Give a summary of your event and describe in detail how the Sunds will be used. Use additional sheets if
necessary. The IEEE Workshop on Wide Bandgap Power Devices and Applications (WiPDA) provides a forum
Jor device scientists, circuit designers, and application engineers from the Power Electronics and Electron
Devices Societies to share technology updates, research Jindings, development experience and potential
applications. The workshop is hosted every year at different university campuses that exhibit strong research in
the aforementioned technical realm; since this conference is only in it’s fourth year, and previous years have
been hosted at large, well-respected campuses such as Virginia Tech, University of Tennessee, and Ohio State,
this year’s location selection is a testament to the cutting-edge technology / facilities at the University of Arkansas
and the industry partners within the Arkansas Research & Tehcnology Park. By offering conference attendees a
positive experience — both inside and outside of the conference events — there is significant potential to attract
highly-skilled talent to the state. WiPDA is an excellent opportunity to spread the word about Fayetteville’s
amazing opportunity for technical career growth, as well as an environment that fosters work-life balance in a
growing economy.



How many people outside of Fayetteville will be exposed to your project and how will you do that?

With an expected turnout of 150-200 highly technical electrical engineers from the wide bandgap semiconductor
industry, this conference offers Fayetteville a significant opportunity to make an impact on visitors to return Sfor
JSuture research activities with the University and local industry. With the recent acquisition of local business APEI
by a major technology company, Cree, this conference has the potential to spur lasting business relationships within
the semiconductor industry. Also, since this conference will spur significant academic involvement — from
established research professors to graduate students — support for this event has the potential to attract student and
potential faculty member for the University s Engineering Department. By showcasing the opportunities and
attractions that Fayetteville has to offer to WiPDA attendees, Fayetteville has the potential to gain both repeat
visitors, as well as potential highly-skilled residents.Over the duration of the 3-day conference, the event will bring
300+ room-nights at the Chancellor. While a few meals will be provided by the conference, attendees will also be
pointed to local businesses for meals, entertainment, and shopping during down-times of the event..

Please state how you will credit the Fayetteville A & P i.e. printed materials, websites, etc. See page 2 of
application.

Depending on the level of funding provided, the Fayetteville A&P will be represented on the collateral for the
conference. At a minimum, the Fayetteville A&P will be acknowledged on the website with a logo and note about
the accomodations they have provided. If the full funding requested is awarded, the advertisement for
Fayetteville A&P can be negotiated to potentially include: credit at the banquet event, credit in the printed
collateral, logo usage within signage, etc. Usage of Fayetteville A&P material, such as Fayetteville tour & event
information, is firmly welcomed,

Is the meeting/event receiving grants from other sources? If so, please indicate from where and how much.

Yes, the event will seek corporate sponsors for the technical portions of the event; though all of the sponsorships
have not been finalized yet, the event will seek corporate support for food & beverage support throughout the
event. However, none of the requested funding portions are currently covered under the industry sponsorship

offerings.

Have you received prior A & P funding? If so, please indicate when and the total amount of each year.
No.



Conference Expense
Proceedings / Collateral: $4,500
Event Arrangements: $65,000
Tutorial Content: $6,500
Miscellaneous: $4,000

Total: $80,000

Please email completed application to:
Kym Hughes
Executive Director

khughes@experiencefayetteville.com

¥ I have Jully read and agree to the guidelines of the Fayetteville A dvertising and Promotion Commission Funding
Request.
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Meeting/Event Planner

Signature: Date: 3.31.16







City: Fayetteville State: Arkansas Zip: 72701
Plone: 479-287-7870
Year Organization was established: 2015
Meeting/Event Name: Death Fest
‘ear Extablished: 2016 Frequency (i.e. semi-annual, ete.): Annual
Meeting/Event Director: Greta P. Allendorf
Phone: 479-287-7870 L"Itl.(l‘{'/.' gretapallendarfia gmail.com
Heeting/Event Sturt Date: 1072 7:'201.(: Mueeting/Event End Date: 117172016
Meeting/Event Location: Downtown Fayetteville
Funids Requested: §5,000.00
Will this funding decide the meeting/event location? Yey
Give a sunumary of your event and describe in detail how the funds will be used. Use additional sheets if
necessary. Death Fest will be a amdti-venue exploration of death through urt, music, und theatre. 1t will include
workshops, discussion forums, and speakers. The festival will span aver the Holloween and Day of the Dead

helidays, The requested funds will go towaeds an honorarinum to bring in a nationally renowned speaker, Kutring
Spade, founder of the Urban Deatl Project. Any additional Sunds will be used for marketing und prosetion,

How many people outside of Fuyetteville will be exposed to Jyour project und how will you do that?

By bringing i a mattunadly known kevnote speaker and adver tising this festival through organizations such oy the
National Home Funeral Alliance and the Green Burvial Council. we hope 10 expose thonsands outsidy of our avea 1o
Death Fest. We swould love to see this become an annnal festival and gven see it spread natiomyide.

Please state how you will credit the Fayettevitfe 4 & P i.e. printed materialy, websites, efe. See puge 2 of
application.

Weintend to include the Fayetteville A & P logo in all printed materials, incor porate A & P website and contacts
on all of our sites, promations, und correspondence.

Is the mecting/event receiving grants from other sources? If so, please indicate Sronmwhere and how much.



Not ut this time. We plan to reach out to businesses, organizations, and individuals to sponsor specific events.

Have you received prior 4 & P funding? If su, please indicate when and the total amount of each year.
No

Please email completed application to:
Kym Hughes
Executive Director
klighes@experiencefavetteville.com

/

( N have fully read and agree to the guidelines of the Fayetteville Advertising and Promotion Conumission Funding
Request.

Signature: //\/\/ /7)/?/7 Date: 9/3 / / [ Lo

Mecting/Eviyit-Pladner

~.






Date of Application: 3/25/2016
Name of Organization: NWA Creative Arts Network / Last Night Fayetteville
Address: 1 W. Mountain, Suite 103
City: Fayetteville State: Arkansas Zip: 72701
Phone: 479-310-5659
Year Organization was established: 2015
Meeting/Event Name: Last Night Fayetteville 2016
Year Established: 1997 Frequency (i.e. semi-annual, etc.): Annual on New Year’s Eve
Meeting/Event Director: Lauren Embree
Phone: 479-310-5659 Email: lauren@nwacan.org
Meeting/Event Start Date: 12/31/2016  Meeting/Event End Date: 1/1/2017
Meeting/Event Location: Fayetteville Square
Funds Requested: $14,000
Will this funding decide the meeting/event location? Yes

Give a summary of your event and describe in detail how the funds will be used. Use additional sheets if
necessary. Last Night Fayetteville is a performing arts festival taking place on the downtown Fayetteville Square
since 1997, Several different organizations have led the planning of the event, including the former First Night
Fayetteville group. From 2011-2013 the festival was produced by the Creative Economy Action Group. In 2015
the non-profit organization NWA Creative Arts Network included the festival in it’s programming mission. The
Sestival features hundreds of local artists across multiple venues on New Year's Eve. The event culiminates with
the world-famous Hog Drop Countdown to Midnight, which is featured heavily in publications across the
country. We are asking for $14,000 in funding from the A&P Commission for the following: $4,500 toward
rental of the Fayetteville Town Center, which will serve as the festival main stage; $5,000 toward midnight
countdown fireworks; $1,500 for a new high-tech Hog Drop with video playback capabilities; $1,500 toward
printed marketing materials including posters, postcards, etc; $1,500 toward the production of a 30 second
commercial that will air on Cox Cable throughout Northwest Arkansas.

How many people outside of Fayetteville will be exposed to your project and how will you do that?

Last Night Fayetteville welcomes visitors from around the world. During our 2015 festival, 24 states and 3 foreign
countries were represented among our 2,000+ guests. 64% of our audience is from outside of Fayetteville, which
translates to more than 1,400 visitors to our city for this festival. We reach this audience through media
partnerships with several state and regional publications, including a partnership with Cox Communications that
donates thousands of dollars in air time for our regional commercial. Last Night Fayetteville is always listed among

3



national publications highlighting New Year's Eve celebrations, with particular attention to our unique Hog Drop
countdown to midnight. Additionally, as a non-profit organization, we are able to use Google's Ad Grant for online
advertising, which netted more than 300,000 impressions during November-December 2015.

Please state how you will credit the Fayetteville A & P i.e. printed materials, websites, etc. See page 2 of
application.

Fayetteville A&P logo and links are included in all of our printed marketing matierals, advertisements (including
our television commercial), our website and social media. With our new LED lighted Hog Drop, we will be able to
feature sponsor logos through video playback on the hag itself during the countdown.

Is the meeting/event receiving grants from other sources? If so, please indicate from where and how much.

Yes — this event is sponsored by several corporations and local businesses each year. For 2016, Cox
Communications has already pledged a $5,000 sponsorship, and Ozark Natural Foods has committed 32,500. We
anticipate an additional 37,500 will be raised through sponosorship. We will also persue media sponsorship, with
a value of more than 320,000 in sponsored advertising.

Have you received prior A & P funding? If so, please indicate when and the total amount of each year.
Last Night Fayetteville is produced in partnership between NWA Creative Arts Network and the city of
Fayetteville. Without continued support, it would be impossible to produce this event at the level which the
community has come to expect. 2015 was the first year NWA Creative Arts Network produced Last Night
Fayetteville through our organization, and we received $7,500 in support from the A&P Commission.



Please email completed application to:
Kym Hughes
Executive Director

khughes@experiencefayetteville.com

X I have JSully read and agree to the guidelines of the Fayetteville Advertising and Promotion Commission Funding
Request.

Signature: LW (MW Date: 3/25/16

Meeting/Event Planner




NWA Creative Arts Network

FISCAL YEAR 2017 OPERATIONS BUDGET

1. BUDGET SUMMARY

INCOME PROPOSED APPROVED
CONTRIBUTED

CORPORATIONS $27,200
INDIVIDUALS $5,000
GOVERNMENT $36,500
FOUNDATIONS $10,000
SPECIAL EVENTS $8,000
CONTRIBUTED INCOME TOTAL $86,700
EARNED

TICKET SALES & PRODUCTION FEES $30,000
OUTREACH EARNED REVENUE $1,000
MISC EARNED REVENUE $1,500
EARNED INCOME TOTAL $32,500
TOTAL INCOME $119,200
EXPENSE

PRODUCTION $75,450
OUTREACH $0
MARKETING $12,450
DEVELOPMENT $3,750
INSTITUTIONAL $27,550
FIXED ASSET PURCHASES $0
DEPRECIATION EXPENSE $0
TOTAL EXPENSE $119,200
SURPLUS/(DEFICIT) $0



NWA Creative Arts Network

FISCAL YEAR 2017 OPERATIONS BUDGET
SUPPLEMENT B. Production Detall LAST NIGHT FAYETTEVILLE

LNF
ARTISTIC PERSONNEL & EXPENSES |
Performance Artists 20,000.00
Programming Coordinators 3,600.00
Production Crew 1,500.00
Workshop Faciltaiors -
Reynote gpeaiers -
TOTAL $25,100
PRODUCTION EXPENSES
Equipment Rental 3,000.00
Truck Rental 400.00
Hospitality 1,000.00
Merch/Concessions 800.00
Misc Supplies 2,000.00
Band merch payout 400.00
Decorations 500.00
Fireworks 5,000.00
Hog Drop 1,500.00
Artist Travel 500.00
Event Insurance 1,200.00
TOTAL $16,300
VENUE RENTAL
Venue Rental $ 4,500.00
TOTAL $4,500
PRODUCTION TOTALS: $45,900
PRODUCTION MARKETING EXPENSES
Print Materials 1,500.00
Advertising 500.00
Graphic Designer 1,000.00
Photography 1,000.00
Videographer 1,500.00
TOTAL $5,500

|Production and Marketing Totals: $51,400




NORTHWEST ARKANSAS CREATIVE ARTS NETWORK
FY17 BOARD OF DIRECTORS

Caleb Clark (President)

2140 S Clover Dr

Fayetteville, AR 72701

479-466-0418

taotehue@gmail.com

Occupation: Computer programmer for Zebra Communications

Patty Cavanaugh (Secretary/Treasurer)

426 Oak Manor Circle

Springdale, AR 72764

479-879-5035

Patty.cavanaugh@cox.com

Occupation: Accountant at Cox Communications

Rachel Spurgers (Board Member)

2569 W Orlando Dr.

Apt o

Fayetteville, AR 72701

479-684-7451

Rachel.lynett@gmail.com

Occupation: Adjunct Professor at NWA Community College

Madeleine Gross (Board Member)

1395 Sunny Hill Dr

Fayetteville, Ar 72703

417-274-3448

M.applegategross@gmail.com

Occupation: Student at the University of Arkansas

Brad Fortenberry (Board Member)

3580 Amberwood St

Springdale, AR 72762

256-738-8373

Koopalive@gmail.com

Occupation: VP of Sales, D&F Equipment Sales



y’ IRS Department of the Treasuy
Tnternal Revenue Service

e

042665

P.0. Box 2508, Room 4010 In reply refer to: 4077556534
Cincinnati OH 45201 Apr. 21, 2015 LTR 4168C 0
71-0801074 000000 OO
00032020
BODC: TE

NORTHWEST ARKANSAS CREATIVE ARTS
NETWORK

% HEATHER DANIEL

PD BOX 4758

FAYETTEVILLE AR 72702-4758

Emplover Identification Number: 71-0801074
Person to Contact: S LENARD
Toll Free Telephone Number: 1-877-829-5500

Dear Taxpaver:

This is in response to your Mar. 27, 2015, request for information
regarding vour tax-exempt status.

Our records indicate that you were recognized as exempt under
section 501(c)(03) of the Internal Revenue Code in a determination
letter issued in February 1998.

Our records also indicate that vou are not a private foundation within
the meaning of section 509(a) of the Code because vou are described in
section(s) 509(a)(1) and 170(b)(1)CA)(vi).

Donors may deduct contributions to vou as provided in section 170 of
the Code. Bequests, legacies, devises, transfers, or gifts to vou or
for vour use are deductible for Federal estate and gift tax purposes
if they meet the applicable provisions of sections 20565, 2106, and
2522 of the Code.

Please refer to our website www.irs.gov/eo for information regarding
filing reguirements. Specifically, section 6033(j) of the Code
provides that failure to file an annual information return for three
consecutive vears results in revocation of tax-exempt status as of
the filing due date of the third return for organizations required to
file. We will publish a 1list of organizations whose tax-exempt

status was revoked under section 6033(j) of the Code on our webhsite
beginning in early 2011.



4077556534
Apr. 21, 2015 LTR 4168C 0
71-0801074 000000 0O
00032021

NORTHWEST ARKANSAS CREATIVE ARTS
NETWORK

% HEATHER DANIEL

PO BOX 4758

FAYETTEVILLE AR 72702-4758

If you have any questions, please call us at the telephone number
shown in the heading of this letter.

Sincerely vours,

T, 2

Tamera Ripperda
Director, Exempt Organizations






Date of Application: 3/30/2016

Name of Organization: Northwest Arkansas Creative Arts Network

Address: 1 W Mountain St, Suite 103

City: Fayetteville State: AR Zip: 72701
Phone:

Year Organization was established: 2015

Meeting/Event Name: Last Saturday Fayetteville

Year Established: 2013 Frequency (i.e. semi-annual, etc.): Monthly (except December)
Meeting/Event Director: Houston Hughes

Phone: 901-483-0884 Email: HoustonRH7@gmail.com

Meeting/Event Start Date: Meeting/Event End Date:
Meeting/Event Location: Varies; previously The Fayetteville Underground; soon Ryleighs
Funds Requested: $8,256

Will this funding decide the meeting/event location? No

Give a summary of your event and describe in detail how the funds will be used. Use additional sheets if
necessary.

Last Saturday Fayetteville is a monthly variety show that takes place in downtown Fayetteville on the lats
Saturday of each month. For each show, we feature four local acts — always some music and comedy, and often
times other performance genres like dance, theater, magic, acrobatics, etc — who each get 10 minutes to perform
Jor the audience. These short sets allow the audience to get a taste of the act, in the hopes that they will want to
attend future shows or productions featuring that artists. In between the third and fourth act of the night, we host
the Word War, an audience-judged entertainment competition for original performance work.

Last Saturday is free and open to the public, as we believe exposure to the arts not only benefits the individual,
but helps make a stronger arts community for our city.

We are requesting:

81,756 for a quarter page ad for the event to run in Walton Art Center “On Stage” programs for the 2016-2017
season

81,200 for 3 sponsored posts in the Fayetteville Flyer at $400 each

8500 to pay for the design of a permanent poster, with space at the bottom to insert each months acts to eliminate
the need for a monthly redesign

81,500 to pay print costs for those posters, as well as for postcard-size flyers, bumper stickers, and buttons.
$2,200 (3200 per month, 11 months) to pay for audio recording and editing of our shows, which would then be
provided free of charge to local radio stations and to the performers.

81,100 ($100 per month, 11 months) to pay for videoing and editing of every show, to then be uploaded to
Youtube and shared with Fayetteville Public Access as well as the performers.



How many people outside of Fayetteville will be exposed to your project and how will you do that?

Last Saturday has a reach that extends far beyond Fayetteville through a number of mediums. First, over the past
Yyear we 've maintained a youtube channel which contains every act from each month (as well as giving those edited
videos to Fayetteville Public Access). These acts share those videos, not just locally but to their wider audience, and
that audience in turn sees the other videos on the channel and is exposed to a plethora of local bands and act worth
traveling here for. We hope to expand and enhance this program in the coming year by filming each show with
multiple camera angles, as well as through high-quality live audio recordings which we would then share with local
radio stations, further strengthening the entertainment industry in our town.

Additionally, the poetry slam portion of our program regularly sends both individuals and teams to perform and
compete across the country, which in turn makes those out-of-town performers come to us.

While we don’t have exact numbers on how many people come from out of town, we do know for certain they are
coming, and doing so in increasingly larger numbers, based just on our competitors for the poetry slam.Most
months, we have multiple poets (and their friends tagging along) from out of town, including regulars from
Russelville, Hot Springs, Eureka Springs, Berryville, and Kansas City.

Last Saturday is becoming a destination for performance artists the audience that loves them from all over the
region, and we hope to push that trend even further in the coming year-.

Please state how you will credit the Fayetteville A & P i.e. printed materials, websites, etc. See page 2 of

application.
We plan to put the A&P logo on all printed materials and advertisements the funds are used for. Additionally, we
would place the A&P logo in the credits of our youtube videos, and mention their support in our audio credits.

Is the meeting/event receiving grants from other sources? If so, please indicate from where and how much.

No.

Have you received prior A & P funding? If so, please indicate when and the total amount of each year.

In April of 2015 we received $1,000.



NORTHWEST ARKANSAS CREATIVE ARTS NETWORK
FY17 BOARD OF DIRECTORS

Caleb Clark (President)

2140 S Clover Dr

Fayetteville, AR 72701

479-466-0418

taotehue@gmail.com

Occupation: Computer programmer for Zebra Communications

Patty Cavanaugh (Secretary/Treasurer)

426 Oak Manor Circle

Springdale, AR 72764

479-879-5035

Patty.cavanaugh@cox.com

Occupation: Accountant at Cox Communications

Rachel Spurgers (Board Member)

2569 W Orlando Dr.

Apt o

Fayetteville, AR 72701

479-684-7451

Rachel.lynett@gmail.com

Occupation: Adjunct Professor at NWA Community College

Madeleine Gross (Board Member)

1395 Sunny Hill Dr

Fayetteville, Ar 72703

417-274-3448

M.applegategross@gmail.com

Occupation: Student at the University of Arkansas

Brad Fortenberry (Board Member)

3580 Amberwood St

Springdale, AR 72762

256-738-8373

Koopalive@gmail.com

Occupation: VP of Sales, D&F Equipment Sales



y’ IR S Department of the Treasury
Internal Revenue Service
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042665

P.0. Box 2508, Room 4010 In reply refer to: 4077556534
Cincinnati OH 65201 Apr. 21, 2015 LTR 4168C 0
71-0801074 000000 00
00032020
BODC: TE

NORTHWEST ARKANSAS CREATIVE ARTS
NETWORK

% HEATHER DANIEL

PO BOX 4758

FAYETTEVILLE AR 72702-4758

Emplover Identification Number: 71-0801074
Person to Contact: S LENARD
Toll Free Telephone Number: 1-877-829-5500

Dear Taxpaver:

This is in response to your Mar. 27, 2015, request for information
regarding your tax-exempt status.

Our records indicate that vou were recognized as exempt under
section 501(c)(03) of the Internal Revenue Code in a determination
letter issued in February 1998.

Our records also indicate that vou are not a private foundation within
the meaning of section 509(a) of the Code because vou are described in
section(s) 509(a)(1) and 170(b)(1)(A)(vi).

Donors may deduct contributions to vou as provided in section 170 of
the Code. Beguests, legacies, devises, transfers, or gifts to vou or
for yvour use are deductible for Federal estate and gift tax purposes
if they meet the applicable provisions of sections 2055, 2106, and
2522 of the Code.

Please refer to our website www.irs.gov/eo for information regarding
filing requirements. Specifically, section 60353(jJ) of the Code
provides that failure to file an annual information return for three
consecutive vears results in revocation of tax-exempt status as of
the filing due date of the third return for organizations required to
file, We will publish a 1ist of organizations whase tax-exempt

status was revoked under section 6033(j) of the Code on our website
beginning in early 2011.



4077556534
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NORTHWEST ARKANSAS CREATIVE ARTS
NETWORK

% HEATHER DANIEL

PD BOX 4758

FAYETTEVILLE AR 72702-4758

If vou have any guestions, please call us at the telephone number
shown in the heading of this letter.

Sincerely vours,

ST

Tamera Ripperda
Birector, Exempt Organizations



3/31/2016

NWA Creative Arts Network
FISCAL YEAR 2017 OPERATIONS BUDGET

1. BUDGET SUMMARY

INCOME PROPOSED APPROVED
CONTRIBUTED

CORPORATIONS $27,200
INDIVIDUALS $5,000
GOVERNMENT $36,500
FOUNDATIONS $10,000
SPECIAL EVENTS $8,000
IN-KIND $0
CONTRIBUTED INCOME TOTAL $86,700
EARNED

TICKET SALES & PRODUCTION FEES $30,000
OUTREACH EARNED REVENUE $1,000
MISC EARNED REVENUE $1,500
EARNED INCOME TOTAL $32,500
TOTAL INCOME $119,200
EXPENSE

PRODUCTION $75,450
OUTREACH $0
MARKETING $12,450
DEVELOPMENT $3,750
INSTITUTIONAL $27,550
IN-KIND $0
FIXED ASSET PURCHASES $0
DEPRECIATION EXPENSE $0
TOTAL EXPENSE $119,200

SURPLUS/(DEFICIT) $0



NWA Creative Arts Network
FISCAL YEAR 2017 OPERATIONS BUDGET

SUPPLEMENT B. Production Detail
Last
Saturday
ARTISTIC PERSONNEL & EXPENSES

Performance Artists $ 550.00
Programming Coordinators $ 1,100.00
Production Crew b -
Workshop Facilitators -
Keynote Speakers b -
TOTAL $1,100
PRODUCTION EXPENSES
Equipment Rental 5 -
Truck Rental b -
Hospitality 5 1,650.00
Merch/Concessions 1,000.00
Misc Supplies 500.00
Band merch payout -
TOTAL $3,150
VENUE RENTAL
Venue Rental $4,400
TOTAL $4,400
PRODUCTION TOTALS: $8,650
PRODUCTION MARKETING EXPENSES
Print Materials b 1,500.00
Advertising 3.000.00
Graphic Designer 500.00
Audio Capture/Edit 2,200.00
Videographer 1,100.00
TOTAL $8,300

[Production and Marketing Totals: $16,950







1) Name of organization/event and tax status:

Oktoberfest on Dickson 2016
Organized by the Arkansas Brewers Guild & the Dickson St. Merchants Association (Both non-
profits)

2) Contact person:

Evan McDonald

1550 E. Zion Road, Fayetteville, AR, 72703
479-856-3993
arkansasbrewersquild@gmail.com

3) Purpose of event and use of funds generated by event:

The purpose of the events is to showcase the varied diversity of Arkansas’ brewing community,
while also providing entertainment & activities that appeal to the non-drinking attendees, all
within the stunning backdrop that is Autumn in the heart of Fayetteville.

The generated funds would enable us to help further establish this event’s brand, as well as
help towards the additional festivals that the ABG want to create in Northwest AR, with
Fayetteville as the obvious top of that list of desired locales.

4) Event date:
Sunday, Sept. 18th
5) Event site:

The city lot on West & Dickson, also known as the Walton Arts Center parking lot.
Also, if our plans to organize a parade are successful, Dickson would be closed for the parade’s
duration.

6) Brief background & history of the event:

After a first year success that exceeded everyone’s expectations, the DSMA & the ABG are
trying to address the problems & complaints so as to help further establish & grow this festival
for the years to come. The decision was made for the ABG take on the bulk of the
responsibilities, with the DSMA assisting with sponsorship & support. The family-friendly
aspects will be enhanced, so as to provide a more worthwhile time for the community as a
whole. Besides the usual kids fare of bounce houses, face painting, balloon animals, etc., we
will reach out to both the Amazeum and Crystal Bridges to have their mobile units as the
centerpiece to the kids zone. As with last year, we'll also have free root beer available in the
kids zone. German bands, as well as the best Fayetteville bands, will make up the musical
entertainment. We also plan on engaging more local vendors, with Fayettechill leading the way
with their VIP “Chill Zone”.



7) Expected visitor draw & prior year visitor count

Last year around 3,500 people attended this event, much to the surprise & joy of everyone
involved. Since this year’s is in a different month and the Sunday before Bikes, Blues, and BBQ,
we conservatively estimate a similar amount of attendees, with the hope of adding a few
additional thousand.

8) Image:

The event location is not only in the heart of the entertainment district, but the heart of
Fayetteville. Also, Northwest Arkansas has such a booming & diverse selection of breweries,
their reputations and clientele will be a significant help with attendance & community goodwill for
this event.

9) Marketing plan:

ABG member breweries have a considerable amount of social media presence between them
all, so utilizing that will be the priority. We'll pursue other traditional advertising platforms (radio,
print, flyers, etc.), but that will be all in-kind or via other means.

We would also like to use some of the funds to help develop a dedicated website for the event,
as well as social media based paid advertising.

10) Marketing plan budgets:

I've attached the estimated budget from last year.

As for this year:

Banner printing: $800

Poster Design & Printing: $800 Website development & social media advertising: $1000
Shirts: $2000 (this is an increase from last year, due to the selling out of all shirts)
Steins: $5000

11) Funding request:

$9,600

This year's request is less than last year’s due to streamlining & elimination of some aspects,
such as hats, brat contest, or beer-related games such as the stein race.

12) Criteria of uses of A&P funds:

Last year's festival showed that we could bring a significant amount of revenue to Fayetteville,
with the help of the marketing made possible by A&P funds.

Besides being an integral part of the marketing, having a collectible item for sale, such as the
steins & shirts, will help to keep the festival in the community’s mind for an extended time. Help
with website development & social media advertising will also be extremely useful for growing
the brand of Oktoberfest on Dickson.



13) Visitors
We estimate that 500 people will be visiting from outside of Fayetteville, with 100 of those from
outside of a 100 mile radius.

14) Potential economic impact:

Last year, all the Dickson Street businesses did a remarkable amount of business, with most of
the food trucks in Schulertown selling completely out. This will obviously translate to an
economic impact to the Fayetteville area as a whole, with visitors staying locally, as well as local
vendors selling their wares.

The ABG will also use the funds generated to host additional festivals in the Northwest
Arkansas area in general and Fayetteville in particular.

We plan to track attendance with website impressions, a signature hashtag for social media,
and through post-festival research with local businesses.

15) Environmental
Recycling and trash cans will be provided throughout the festival.
Selling steins will also help to cut down on disposabie cup trash.

16) Without A&P funds

A lack of funding would diminish the effectiveness of the marketing, reducing the amount of
monies generated and stunting the growth of the Oktoberfest on Dickson brand.

With a successful festival this year, we hope that our A&P request for 2017 would be
significantly reduced, if not unnecessary. Though last year's request stated that we would not
require a second one, now that the ABG is in charge of the event, we feel that additional funds
are a necessity for strengthening & growing the brand to ensure it's bright future.

We plan on securing additional outside funds to match the A&P 1:1.

17) 1:1 Matching plan
Sponsorship from the DSMA, local businesses, and the media will help to match the awarded

funds.

18) Budgets
In addition to the attached budget from last year, I've attached the ABG’s full financials from
2016’s festival



Expenses

Oktoberfest 2015

Estimated

Stage $2,100.00

Actual

Fencing $0.00
Electrician $550.00
Porta Potties $800.00
Performers $3,500.00
Security $1,200.00
Banner Printing $800.00
Poster Design and Printing $600.00
Banner Hanging $300.00
ABC Permits $100.00
Liability Insurance $2,500.00
Sound & Stage $3,600.00
‘Tents, Tables, and Chairs $3,000.00
Trophies $500.00
Misc. $2,000.00

Merchandise
T Shirts $1,500.00
Hats $2,000.00
Steins $6,000.00

Clean up Crew

'Totals $21,550.00 $0.00

In kind provided by Bikes, Blues, BBQ

iTotallExpenses

Estimated

Actual

$21,550.00

$0.00




Working with media partners such as Fayetteville Flyer

Sponsorships $10,000.00
“> & P Sponsorship ($11,400)
Banner Printing $800.00
ﬁ Poster Design and Printing $600.00
7 T Shirts $1,500.00
| Hats $2,000.00
Steins $6,000.00
| Trophies $500.00
_ZN.._Sm:a and Advertising In Kind In Kind
Ticket Sales $25,000.00
Merchandise $10,000.00
People’s Choice Ticket Sales $6,000.00
Totals $62,400.00 |

Estimated

Actual

$62,400.00

$0.00




Income

Event Budget for [Event Name]

$1,936.00

Estimated

Actual
$1,831.00

Estimated Actual

300 278
197 195
42 51

Adults @ $5.00
Children @ $2.00
Other @ $1.00

Estimated Actual
$1,500.00 $1,390.00
$394.00 $390.00
$42.00 $51.00
$1,936.00 ,831.00

Covers @

Half-pages @

Quarter-pages @

Ads/in program 3

$0.00 $0.00
$0.00 $0.00
$0.00 $0.00
$0.00 $0.00

Exhibitors/vendors

Large booths @

Med. booths @

Small booths @

$0.00 $0.00
$0.00 $0.00
$0.00 $0.00
$0.00 $0.00

Items @

Items @

Items @

Items @

$0.00 $0.00
$0.00 $0.00
$0.00 $0.00
$0.00 $0.00
$0.00 $0.00




Profit - Loss Summary

Event Budget for [Event Name]

‘Total income $1,936.00 $1,831.00
| Total expenses $21,550.00 $0.00

Total profit (or loss) $1,831.00

$25,000.00

$20,000.00

$15,000.00

$10,000.00 -

$5,000.00 -

$0.00

| (-

Estimated

Actual

DO Total income
OTotal expenses







Date of Application: 3/9/2016
Name of Organization: Phat Tire Cycling Club but to benefit local nonprofit JDRF branch
Address: 1177 E. Township St
City: Fayetteville State: AR Zip: 72703
Phone: 479-409-9367

Year Organization was established: 2013

Meeting/Event Name: Banded Suffering

Year Established: 2013 Frequency (i.e. semi-annual, etc.): annual

Meeting/Event Director: Tiffany Dixon

Phone: 479-409-9367 Email: tiffanyd231@gmail.com

Meeting/Event Start Date: 10/1/2016  Meeting/Event End Date: 10/1/2016

Meeting/Event Location: The start/finish location is currently set to be located on East Joyce Blvd.
in Fayetteville. Rest stop stations are set up along the routes in various locations

Funds Requested: $6,000
Will this funding decide the meeting/event location? no

Give a summary of your event and describe in detail how the funds will be used. Use additional sheets if
necessary. Banded Suffering is designed with a few main goals in mind. Cyclist from all levels
and backgrounds nationally look for well-supported event rides to attend. We have created an
event that is original and caters to every cyclist. The routes for the ride range from 6-125 miles;
this includes family routes to feature our wonderful trail system, as well as easy to very
challenging routes that highlight some of the most beautiful and breathtaking scenery in the area.
These routes will encourage return riders and new riders to the area, while supporting the local
economy. Having several routes to choose from increases rider participation and expands the
potential for the event. Each route along Banded Suffering offers a well-supported ride with
numerous rest stops, sag vehicles, and all necessary elements to produce a successful sought-
after event; including ride food and drinks at the start/finish and rest locations featuring local
businesses to help fuel and support the local economy. Banded Suffering is original because it
combines building local community and giving back. The idea is to keep the event sponsors and
organizations involved local to create a one of a kind event, the local community “banding”
together to make a change. This keeps riders coming back and increases participation each year
due to the event being unique when compared to other events. Not only does the event support
the local community, it also gives back. The event was originally created in honor of one of our
Jjunior riders who suffers from type 1 diabetes. This junior rider cycles to change the face of the
disease. He wanted a way to bring awareness and educate about his disease. Therefore, 100% of
the proceeds from the event go directly to the local JDRF chapter, which is the organization that
funds research for a cure for type 1 diabetes. By making the event a charity ride the participation
level is increased because the tie to a non-profit organization and the thousands of families that



support JDRF. Cyclists that have done several event rides across the nation organize Banded
Suffering. All of the knowledge and experiences from those rides have been combined to create
an event ride that caters to every rider including big and small, fast and slow. Our goal is to grow
this event into a large nationally recognized ride bringing in numerous riders to our area for the
experience. This will help fuel the local economy, encourage riders to return to the area
throughout the year, and help change type 1 diabetes! The marketing plan includes print ads in
different sources: one source targeting Arkansas, Missouri, and Oklahoma, and another source
being a national ad in a popular cycling print used by many cyclists to find event rides to attend.
Bike shops are a popular avenue for advertising, therefore posters will be needed to advertise the
event in bike shops located all over Arkansas and surrounding states. Post cards will be used to
advertise in goody bags at all event rides within a 150-mile radius that is taking place prior to
Banded Suffering’s date, including Big Dam Bridge Ride, which reaches 3,000 cyclists alone.
Social media will be utilized that will reach a wide audience. Radio will also be an advertising
avenue. This event anticipates a large media exposure due to the originality, large potential, and
tie to the JDRF charity of the event. A mass media release will be sent to a long list of contacts to
open more avenues of exposure. Marketing plan budget: Posters - $600, Postcards - $500
Banners - $400, Signage - $300, Print - $1200, Radio - $1000, Shirts - $1000, Bands - $1000,
TOTAL - $6000. Funding request is for six thousand dollars ($6,000). These funds will be used
to promote and market the event across a large audience through various means. Banded
Suffering is designed to bring a large crowd of participants from across different states to the
area, thus creating a unique event that caters to a wide variety of individuals, while highlighting
the area in a positive light with a strong sense of originality. This will promote local businesses,
support the local economy, and contribute to a higher HMR revenue. As this annual event grows,
Fayetteville will receive more recognition and visitors again helping to promote the area.

How many people outside of Fayetteville will be exposed to your project and how will you do that?

We are targeting thousnads of people outside the area through various sources. Through printed materials at
cycling events and races through out the sate and surrounding states, promoting on various websites and popular
blogs that reach wide cycling markets, and using USA Cycling to also protmote the event. USA Cycling is the
central location that thousands of riders search for events.

Please state how you will credit the Fayetteville A & P i.e. printed materials, websites, etc. See page 2 of

application.
We will meet and exceed all requirements theat the A & P commission has set forth on recognition. We will

include A & P logo, links, and phone number on all printed materials, on sponsorships information, hang signage



at event (if A & P has signage), put all information on website, and mention A & P commission in all advertising
sources.

Is the meeting/event receiving grants from other sources? If so, please indicate from where and how much.
No

Have you received prior A & P funding? If so, please indicate when and the total amount of each year.
2015 for 31,500

Please email completed application to:
Kym Hughes
Executive Director

khughes@experiencefayetteville.com

(nes of the Fayetteville Advertising and Promotion Commission Funding

5 e

ﬂ] have fully read and agree to the gui
Request.

o H
Signature: L

Mekp’ﬁg/E ve;@anner




Banded Suffering A & P Commission Application Information

Banded Suffering is organized by:
Tiffany Dixon-Event Organizer
479-409-9367
Tiffanyd231@gmail.com

Brad Schrag-Event Coordinator
479-799-2325

Brad.schrag@gmail.com

Banded Suffering also relies on numerous volunteers from the community!

Proposed Marketing Plan Budget:

Posters 600
Postcards 500
Banners 400
Signage 300
Print 1200
Radio 1000
Shirts 1000
Bands 1000
TOTAL 6000

-With a larger marketing budget Banded Suffering will be able to significantly
increase participants outside the direct area.



Expenses
T-shirts

Signage

BDB Insertion fee
Headsets

Stickers

Food/Rest stop supplies
Port-a-potties

Income

Phat Tire Sponsorship
Fayetteville grant
Online pre-registration
Onsite registration
Participant donations
Walmart VAP grant

Expense Report for Banded Suffering 2015

Amount Category

2,070.00
237.49
50.00
468.00
580.58
204.96
225.00

1,250.00
1,500.00
1,460.00
1,321.00
500.00
250.00

Donations Received

Little Bread Co.
Jammin Java
Cargill

Apple Blossom
Creative Awards
JDRF

Arcom

Potty House
CLIF

Lewis and Clark

100 half size pastries
3 urns of coffee

300 brats

2 1/6 kegs

Advertising
Advertising
Advertising
Advertising
Advertising

Other

Other

Headset cap engraving
Merchandise and food

Printing of posters and postcards

1/2 price for port-a-potties

Product

Mechanic and SAG service

Ozark Cycling Adventures  Event promotion

Regions Bank

Grill use

Pediatric Dental Association Parking lot use

Total Expenses
$3,836.03

Total Income
$6,281.00

Amount raised for JDRF
$2,444.97
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IMPROVING

26 Brecadway, 14th Floor

LIVES.
Vierms CURESVG New York, NY 10004
My TYPE 1 t: 212-785-9500 f: 212-785-8595
DIABETES. toll free: 800-223-1138

wwvijdrforg

December 9, 2015

Dear Sir/Madam:

Please be advised that the JDRF International is incorporated under the laws of the
Commonwealth of Pennsylvania. All chapters and branches are covered under this umbrella.

A copy of our financials can be found on the following website
Tax information for donors
http://jdrl.org/about/Ninancials/

JDRF International reports to the Internal Revenue Service using form 990 under the tax
identification number of 23-1907729. IDRF is a 501(c)(3) tax-exempt corporation. The
Corporate headquarters for JDRF is 26 Broadway-14" Floor, NY NY 10004, On August 29,
2003 JDRF was granted a special ruling that we only have to file a single 990 tax return and that
all chapters and branches are treated as a single entity.

Website to verify IDRF Chapter locations:
http://idrf.org/locations

If you need further assistance regarding this matter, please contact the JDRF Tax &
Regulatory compliance Manager, Mr. Gary Curto, at (212) 479-7551

Sincerely

-

Thank You
Mark Greene
Chief Financial Officer



g’ IRS Department of the Treasury
Internal Revenue Service

001679

P.0. Box 2508, Room 4010 In reply refer to: 4077589886
Cincinnati OH 45201 Sep. 29, 2015 LTR 4168C 0
23-1907729 000000 0O
00021329
BODC: TE

JDRF INTERNATIDONAL

% JDRF INTERNATIONAL

26 BROADWAY 14TH FLR

NEW YORK NY 10004-1703

Emplover Identification Number: 23-1907729
Person to Contact: Mr. Schatz
Toll Free Telephone Number: 1-877-829-5500

Dear Taxpaver:

This is in response to your Sep. 09, 2015, request for information
regarding vour tax-exempt status.

Our records indicate that you were recoghized as exempt under
section 501(c)(3) of the Internal Revenue Code in a determination
letter issued in April 1973.

Our records also indicate that vou are not a private foundation within
the meaning of section 509(a) of the Code because vou are described in
section(s) 509(a)(1l) and 170(b) (1) CA)(vi).

Donors may deduct contributions to yvou as provided in section 170 of
the Code. Bequests, legacies, devises, transfers, or gifts to vou or
for vour use are deductible for Federal estate and gift tax purposes
if they meet the applicable provisions of sections 2055, 2106, and
2522 of the Code.

Please refer to our website www.irs.gov/eo for information regarding
filing requirements. Specifically, section 6033(j) of the Code
provides that failure to file an annual information return for three
ccnsecutive years results in revocation of tax-exempt status as of
the filing due date of the third return for organizations required to
file. We will publish a list of organizations whose tax-exempt

status was revoked under section 6033(j) of the Code on our website
beginning in early 2011.
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JDRF INTERNATIONAL

% JDRF INTERNATIONAL

26 BROADWAY 14TH FLR
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001679

CUT OUT AND RETURN THE VOUCHER AT THE BOTTOM OF THIS PAGE IF YDU ARE MAKING A PAYMENT,
EVEN IF YOU ALSO HAVE AN INQUIRY.
Q—-
\The IRS address must appear in the window. Use for payments
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Date of Application: March 29, 2016

Name of Organization: Project Teacher NWA
Address: 1355 E. Henri De Tonti

City, State, Zip: Springdale, AR 72762
Phone: #479-236-7817

Year Organization was established: 2015

Meeting/Event Name: Game It Forward benefitting Project Teacher NWA

Year Established: 2015 Frequency(i.e. semi-annual, etc.):  Annual
Meeting/Event Director: Jennifer Burns

Phone: 479-236-7817 Email: info@nwagameitforward.com

Meeting/Event Start Date;  March 3, 2017 Meeting/Event End Date: March 4, 2017
Meeting/Event Location: Fayetteville Town Center

Funds Requested: Needed $6500 Requesting: $9000+ {See breakdown)

Will this funding decide the meeting/event location?

Yes, without funding from the Fayetteville A&P Commission the expense of moving the event to
Fayetteville for our small organization is too great of a risk.

We are out of space to grow at our current venue which is why we are looking to move to the Town
Center as it would allow growth for Game It Forward over the next several years. Establishing a
location for Game It Forward to grow could increase our generated funds from $3000 per event to
the entire yearly budget in one weekend.

Without funding we would stay in Springdale with a cap on our attendees at 200 te remain
profitable.

Give a summary of your event and describe in detail how the funds will be used. Use additional
sheets if necessary.

Game It Forward is a charity tabletop gaming event with the purpose of raising funds and gaining
awareness for ProjectTeacher NWA, a 501(c)3 nonprofit organization that provides school
supplies to local teachers and students in need. Project Teacher NWA is an actual store where
teachers come to shop for their classroom needs as well as items for students in need all for free



because we recognize the yearly expenses a teacher pays out of pocket just to facilitate their
classroom needs. Itis the mission of Project Teacher NWA to provide teachers with the tools to
teach and the students with supplies to learn, because every child deserves a quality education,
regardless of circumstance.

Game It Forward is a family friendly, fun filled weekend consisting of gaming of all kinds like board
games, card games, miniature games, dexterity games, role-playing games and more. It is the
mission of Game It Forward to introduce and teach tabletop games while disconnecting from the
heavily technology driven world and building face to face social interaction. Game It Forward has a
game library of over 225 games plus other sponsors collections to demo as well as a gaming genre
art show, tournaments for prizes, gaming related vendors, play to win tables, silent auctions and
door prizes all made possible by our local game stores, sponsors and volunteers. Local restaurants
provide food for the event and we will keep this tradition moving to the Town Center however this
will become a VIP privilege and the NWACC Culinary School will consider providing upscale
concessions at the event for general admission ticket holders.

Game It Forward has been a successful fundraiser each year of its existence and records show we
are on an upward trend. In 2015 with five weeks of planning Game It Forward had 78 attendees
and raised $750 for Project Teacher and with seven months of planning for 2016 we grew to 186
attendees with $3000 in funds generated for Project Teacher. We were able to attract people from
Little Rock and surrounding areas this year and we know this will only grow with a larger venue
along with support to make it happen.

The tabletop gaming hobby has significantly increased over the past decade and it is nowhere near
the peak. There are now five game stores in Fayetteville and seven within Northwest Arkansas to
attest to the popularity in our area. Other events around the world like Game It Forward are selling
out within hours of releasing their tickets and bring in people from all over the world. Game It
Forward is the only solely charity based tabletop gaming convention which is why we believe we
have had so much support on a national level from game designers and publishers. If we are able to
grow in size we will only attract more people outside of our area to attend as Game It Forward is
already building a reputable name for itself.

We realize the April 1+ deadline is for events for the current year however we are seeking review
now because the items for which we are requesting funding would require the decision and
payments in 2016. Also, all of the attractions we want to secure plan their schedules a year out
which creates the urgency for us this spring. In the event we are approved for funding, we can
immediately start promoting the event at a larger venue on a national level, attract designers,
publishers and vendors to attend due to higher attendance projections as well as possibly look fora
celebrity appearance from someone that is a tabletop hobbyist like Wil Wheaton, Felicia Day, the
Dice Tower crew, etc. If deemed a worthy cause for funding the following is a breakdown of how the
funds would be utilized:



Plan A: $6500 (This plan is needed to make the initiate move to the Town Center)

* Secure venue at the Fayetteville Town Center $5450
* Ad Space on Boardgamegeek.com (1.1 million registered users) $ 500
* Radio Ad on Little Rock area station 96.5 and affiliates $ 250
* Radio Ad on Joplin or Tulsa area station ~ Cumulus affiliate $ 250
* Ad Space on the Arkansas School Guide $ 50

Total:  $6500
Plan B: $9000
* Secure venue at the Fayetteville Town Center $5450
* Ad Space on Boardgamegeek.com (1.1 million registered users) $ 500
* Radio Ad on Little Rock area station 96.5 and affiliates $ 250 (partial in-kind)
* Radio Ad on Joplin area station - Cumulus affiliate $ 250 (partial in-kind)
* Ad Space on the Arkansas School Guide $ 50 (partial in-kind)
* Sponsored Ad on Fayetteville Flyer $ 400
* Radio Live show on Cumulus stations $ 500 (partial in-kind)
* Tabletop Celebrity - a member of the Dice Tower or Game Boy Geek $1600

- Airfare, hotel accommodations, car service, honorarium fee
Total: $9000

Plan C: $25000
# Secure venue at the Fayetteville Town Center $5450
* Ad Space on Boardgamegeek.com (1.1 million registered users) $ 500
* Radio Ad on Little Rock area station 96.5 and affiliates $ 250 {partial in-kind)
* Radio Ad on Joplin area station - Cumulus affiliate $ 250 (partial in-kind)
* Ad Space on the Arkansas School Guide $ 50 (partial in-kind)
* Sponsored Ad on Fayetteville Flyer $ 400
* Radio Live show on Cumulus stations $ 500 (partial in-kind)
* Tabletop Celebrity - the Dice Tower Crew or Wil Wheaton or $17600

Felicia Day - Airfare, hotel accommodations, car service, honorarium
fee, agent fee. (Fee provided by Geek & Sundry Agent who represents
both Felicia Day and Wil Wheaton)

Total:

$25000

* Partial In-Kind is notated on all expenses we believe we can receive a break on fees due to the

501(c)3 status of Project Teacher NWA,



How many people outside of Fayetteville will be exposed to your project and how will you do
that?

The number of people outside of Fayetteville that will be exposed to Game It Forward is a difficult
number to determine due to many varying factors but currently here is the exposure for the event:
Game It Forwards website: 806 average visits & 2631 page views per month

(Our website is only 7 months old and steadily growing in unique views each month)

Game It Forwards Social Media followers: 347 and growing daily

Boardgamegeek.com: 1.1 million registered users

(Game It Forward is listed on the calendar of events and receive over 100 hits a month from this site.}

The Boardgame Group: 9865 registered members
{We are very active on this forum and the creators have helped Game It Forward with reaching game designers.)

Geek Forum - Arkansas Geek Central: 800+ followers
(This arganization is out of Little Rock. We market on their website and forum as well as we had several founders attend Game It
Forward in 2016. They plan to come on board even bigger next year because they were pleasantly surprised by the event.)

YouTube Channel and Radio Show - Shane Plays: 800+ followers & Little Rock coverage
Meetup.com: 753 registered gamers
CasualGamerevolution.com & upcomingcons.com: 2 websites listed on without requesting

We currently have active sponsors that are game designers and publisher which promote the event
on their websites, social media outlets and forums to help promote their product at the event.
These sponsors are located in the following areas and have thousands of views each day:

Canada, the United Kingdom, Czech Republic, Poland, Indonesia, and in the United States we have
Missouri, Colorado, Florida, Texas, California, Washington, Arkansas, lllinois, Ohio and New York

Game It Forward has recently been invited to the annual Origins Game Fair in Columbus, OH. Itis
the 2#¢ l[argest gaming convention in the United States. We were invited to sit and demo games with
the Academy Games Publishing Company and promote the 2017 Game It Forward. This event is
held June 15-19, 2016. The average attendance for the Origins Game Fair is 15,000 people.

Please state how you will credit the Fayetteville A&P i.e. printed materials, website, etc. See
page 2 of application.

We will gladly promote the Fayetteville A&P Commission on our website, social media outlets, the
event program, event flyers as well as link to the experiencefayetteville.com website. We would also
do a special thank you ad on our About Us page where we already promote companies that have
provided in-kind marketing for us.

Is the meeting/event receiving grants from other sources? If so, please indicate from where
and how much.

We are not seeking any other grants for the purpose of Game It Forward.

Have you received prior A&P funding? If so, please indicate when and the total amount of each
year.
No, we have never requested funding from any organization for Game It Forward.



Please email completed application to:

Kym Hughes
Executive Director
kh riencef; il

@/I have fully read and agree to the guidelines of the Fayetteville Advertising and Promotion
Commission Funding Request.

{
Signature: ,/viilu-b/'“/ %WV Date: L( { l / ‘ {"/

Meetmg/l‘{y"ent Planner {



Proposed Event Budget:

Expense: Plan A Plan B Plan €
Venue Rental $5450 $5450 $5450
Security $ 200 $ 200 $ 200
Event Coordinator $5200 55200 $5200
Advertisements & $2000 $3000 $3000
Marketing Materials

FF&E S 250 S 250 S 250
Website Service Fees S 800 S 800 S 800
Catering Supplies $1200 $1500 $1850
Event Supplies $1675 S1675 $1750
*Lanyards, tshirts, raffles,

etc

Sponsor & Committee S 650 S 650 $ 650
Meetings

Tabletop Celebrity $1600 $17600
Travel Expenses $ 600 S 600 S 600
Totals: $17375 $20925 $37350

Plan A: Based off our 2016 expenses plus the addition of venue upgrade & increase in attendees.

If funded, Plan A would generate approximately $ 8000 for Project Teacher NWA.
If funded, Plan B would generate approximately $17000 for Project Teacher NWA.
If funded, Plan C would generate approximately $25775 for Project Teacher NWA.




A
projectteacherNWA

equipping teachers to succeed.

FUTURE PLAN - YEAR 1 BUDGET
July 2015-June 2016

FORECAST - YEAR 2 BUDGET
July 2016 ~July 2017

The mission of Project Teacher is to serve classrooms in need by operating a volunteer-run Free
Store for Teachers, which is stocked with supplies donated by the community.

We support public education in the Northwest Arkansas area by giving students and teachers
free classroom supplies. Teachers may spend up to $1500 out of pocket each year on classroom
supplies. With supply drives and generous contributions of new and gently used supplies from
leading businesses, Project Teacher will be able to operate effectively.



YEAR 1 BUDGET (2015-2016)

Without a full year of operation completed, this is merely a forecasted budget.

PAYROLL AND BENEFITS

COST OF GOODS SOLD
LEASE/RENT

FFE

Repairs and Maintenance
Supplies

Product Purchases
Postage and Shipping
Transportation
Telephone and Communication
Printing and Publication
Meetings, Conferences & Training
Taxes, licenses, and permits

Dues and Subscriptions
Professional Fees

Miscellaneous

TOTAL ANTICIPATED EXPENSES

$0 —100% volunteers

$1~-space has been donated

$1000

$6000 - first year only and 100% donations
$2500

$2000

$500

$4000

so - donated

$800

$1500

$1250 ($500 for 5o1c filing & $750 for 1023 filing)
50

$500

$20800

$22,551

Through fall fundraising campaigns, we anticipate that 200% of these expenses will be covered
through financial donations or in-kind donations. We believe we will be heading into 2016 with

a surplus of cash.

YEAR 2 BUDGET (2016-2017)

PAYROLL AND BENEFITS

COST OF GOODS SOLD
LEASE/RENT

FFE

Repairs and Maintenance
Supplies

Product Purchases
Postage and Shipping
Transportation
Telephone and Communication
Printing and Publication
Meetings, Conferences & Training
Taxes, licenses, and permits

Dues and Subscriptions
Professional Fees

Miscellaneous

TOTAL ANTICIPATED EXPENSES

$0 —100% volunteers

s1—space has been donated
$1000
$0.00
$2500
$2000

$500

$4000

$0 - donated
s8oo

$1500

$750

50

$500

$2500
$16051.00



A
“ projectieacherNWA

equipping teachers to succeed.

Project Teacher NWA

Board Members 2015-2016

Name Company Officer
Lesle Veader 3M President
Carrie Bigfeather Colgate-Palmolive Company VP/Treasurer
Heather Nichols Collective Bias Secretary

Jennifer Bums Arkansas Research

Thomas Field BIC Consumer Praducis
Kevin Swindell BIC Consumer Products
Barbara Cibutka Gartner Studios

Mike Felder Gracepoin! Lead Pastor
Michelle Cook Springdale Scheol Board
Brae Harper Principal High School Gentry
Hunter Thomason Moses Tucker Real Estate
Lisa Taylor Springdale School District

Gary Cardwell Crossmark

Email

taveader@mmm.com

chigfeather@hotmail.comn
heathernichols@collectivebias.com
info@mwagarnetforward com
tom.field@bicworld.com
kevin.swindell@bicworld.com
beibulka@'gartnerstudios com
mike@gparkansas.com
8119594@gmail.com
bharper@gentrypioneers.com
hthamason@mosestucker.com
Itaylo S@sdale.org
gwrardwell@gmail.com

Phone
#

479-685-9045
479-957.2109
479-531-4902
479-236-7817
(479) 464-5956
(479) 464 5956
479-619 7368
479-466-A600
479-841-9594
{479) 7362666
501-607-2052
479-713-0433
479.409.5809

Address

5304 Viltage Parkway, Rogers, AR 72758

5211 Village Parkway, Rogers AR 72758

1750 5. Osage Springs Dr, Ste. 100, Rogers, AR 72758
2566 Hibum Court, Springdale, AR 72762

1404 NE McClain Rd Ste 2, Bentonville, AR /72712
1404 NE McClain Rd Ste 2, Bentonville, AR 72712
202 N Walton Blvd, Ste 6, Bentonville, AR 72/12
1355 E Henri De Tont Blvd, Springdale, AR 72762
1795 Brompton P, Springdale AR 727641

201 S Glles Ave, Gentry, AR 72734

745 E. Joyce Bivd, Suite 220, Fayattevilie, AR 72703
4337 Grimsley Rd, Spnngdale, AR 72762

3301 S Market St, Ragers, AR 72758



INTERNAL REVENUE SERVICE DEPARTMENT OF THE TREASURY
P. O. BOX 2508
CINCINNATI, OH 45201

Employer Identification Number:

pate: NOV @ 3 2015 47-5205780

DLN:
26053699001245
PROJECT TEACHER NWA Contact Person:
1355 E HENRI DE TONTI BLVD CUSTOMER SERVICE ID# 31954
SPRINDALE, AR 72762-0000 Contact Telephone Number:

(877) 829-5500

Accounting Period Ending:
December 31

Public Charity Status:
170(b} (1) (&) (vi)

Form 990/990-EZ/990-N Required:
Yes

Effective Date of Exemption:
September 24, 2018

Contribution Deductibility:
Yes

Addendum Applies:

NO :

Dear applicant:

We're pleased to tell you we determined vou're exempt from federal income tax
under Internal Revenue Code (IRC) Section 501(c¢) (3}. Donors can deduct
contributions they make to you under IRC Section 170. You're also gqualified to
receive tax deductible bequests, devises, transfers or gifts under Section
2055, 2106, or 2522. This letter could help resolve questions on your exempt
starus. Please keep it! for your records.

Organizaticns exempt under IRC Section 501({c) (3} are further classified as
either public charities or private foundations. We determined vou're a public
charity undexr the IRC Section listed at the top of this letter.

If we indicated at the top of this letter that you're required to file Form
$90/990~EZ/990-N, our records show you're required to file an anmual
information return {(Form $90 or Form $90-EZ) or electronic notice (Form 990-N,
the e-Postcard). If you don't file a required return or notice for three
consecutive years, your exempt status will be automatically revoked.

If we indicated at the top of this letter that an addendum applies, the
enclosed addendum is an integral part of this letter.

For important information about your responsibilities as a tax-exempt
organization, go t9 www.irs.gov/charities. Enter "422i-PC" in the search bar
to view Publication 4221-PC, Compliance Guide for 501{c) {3} Public Charities,
which describes your recordkeeping, reporting, and disclosure reguirements.

Letter 5436



PROJECT TEACHER NWA

Sincerely,
p
Jeffrev I. Cooper

Director, Exempt Organizations
Rulings and Agreements

Letter 5436






Date of Application: 4/1/2016

Name of Organization: Soldier ON Service Dogs, Inc.

Address: 2378 West Moore Lane

City: Fayetteville State: Arkansas Zip: 72704
Phone: 479-521-9301

Year Organization was established: June 12, 2014

Meeting/Event Name: Dickson Street Slide

Year Established: 2015 Frequency (i.e. semi-annual, etc.): Annual
Meeting/Event Director: Angie Pratt

Phone: 479-521-9301 Email: angie@soldieronservicedogs.org
Meeting/Event Start Date: 8/28/2016 Meeting/Event End Date: 8/28/2016
Meeting/Event Location: Dickson Street

Funds Requested: $27,110.00

Will this funding decide the meeting/event location? No

Give a summary of your event and describe in detail how the funds will be used. Use additional sheets if
necessary. Description  Event Organizational Awareness Brochures/Posters — Design Cost for All 4
$5,000.00 General informational Brochure Puppy Raising Information Brochure Veteran
Information Brochure Dickson Street Slide 2 Poster Printing Costs General Information (8-1/2x11) —
5,000 $1,000.00 Puppy Raising Brochur (8-1/2x11) —1,000  450.00 Veteran Brochure (8-1/2x11) -
1,000 450.00 Dickson Street Slide 2 Poster (19x13) — 300 600.00 Subtotal $7,500.00 Event
Promotion Event Advertising (newspapers, TV, radio, PSA) 5,000.00 Event Directional Signs (30) @
$15 each 450.00 Teardrop Banners (2) @ $205 each 410.00 Table Runners with Logo (4) @
$50 each 200.00 10x10 Canopies with Logo (2)  2800.00 Subtotal $8,860.00
Equipment/Prizes Rental of Public Announcement System 1,500.00 Golf Cart Rental (6)  500.00
Prizes for Celebrity Sliders (18) 1,300.00 Subtotal $3,300.00 Volunteer Needs Event Volunteer T-
Shirts (250) $2,500.00 Volunteer Gift Bags (250) 1,200.00 To include backpack, sunscreen,
Chapstix, Bandaids, Protein bars, gum, etc. Water and Soft Drinks for Event Volunteers (250) 750.00
Breakfast for Event Volunteers (250)  1,500.00 Lunch for Event Volunteers (250) 1,625.00 Dinner
for Event Volunteers (250) 1,625.00 Snacks for Event Volunteers (250) 250.00 Subtotal
$9,450.00 Grand Total $27,110.00



How many people outside of Fayetteville will be exposed to your project and how will you do that?

Last year the Fayetteville Chamber of Commerce (Patti Kimbrough) estimated that there were approximately
25,000 people who attended our inaugural Dickson Street Slide. Of these we estimate that approximately 15,000
came from outside of Fayetteville. Most of these attendees were from Northwest Arkansas. However, we estimate
that between 2,000 and 3,000 came from other areas of the state and from Southwest Missouri and Northeast
Oklahoma.

From a marketing exposure perspective we had numerous state wide media outlets which ran articles/stories in
advance and post event including the Arkansas Democrat Gazette, KHTV in Little Rock Channel 8 in Jonesboro
and Celebrate Magazine. We also ran a vigorous social media campaigne and estimate that reach approached
75,000. We estimate that as many as 1.5 million people where aware of the event.

This year we expect to exceed these numbers.

Please state how you will credit the Fayetteville A & P i.e. printed materials, websites, etc. See page 2 of

application.

Will will between now and October 1st:

Include the Fayetteville A&P in all Soldier ON printed event materials

Include the Fayetteville A&P website and contact information in all correspondence with event
participants and promotions

Link to the www.experiencefayetteville.com website and provide contact information.

We will place contact information and link on both our Dickson Street Slide and Soldier ON Service Dogs’
Facebook pages.

We will make public mention (credit) where possible/feasible.

Is the meeting/event receiving grants from other sources? If so, please indicate from where and how much.

Soldier ON has not made any other grants requests for the Dickson Street Slide to date. We have received
sponsorship pledges from JB Hunt Transport, Lewis Ford, Celebrate Magazine, Tom Pagnozzi, Walmart and
others.

Have you received prior A & P funding? If so, please indicate when and the total amount of each year.
No



Application Documents

Organizational Budget and Proposed Marketing /Event Budget

Soldier ON is currently preparing its 2015 IRS Form 990. We hope to sign an engagement letter for
an audit by Beall Barclay and Company PLC at our next board meeting in April.

We estimate we received donations of money and in kind products and services of over $360,000 in
2015.

Our goal is to exceed $500,000 in donations in 2016

As of 12/31/15:

Soldier did not have any long term debt
Our liabilities were less than $10,000

Our bank balance was positive

We had approximately 20 dogs in training

We have attached a list of the companies and organizations which participated last year and our
thank you to them as a separately attached document entitled We Are Community

Soldier ON Dickson Street Slide Budget Estimate Actual
Marketing and Promotional 32,000
insurance policy 5,000
Miscellaneous day of event purchases (e.g., electrical cords,

ice) 1,000

Towing Charges 500

Parking Fees 2000

Dickson Street Slide T-shirts (Inventory) 15000

Total expenses 55,500

Specific AP Funds Request



Description

Event Organizational Awareness
Brochures/Posters — Design Cost for All 4
General Informational Brochure

Puppy Raising Information Brochure
Veteran Information Brochure

Dickson Street Slide 2 Poster

Printing Costs

General Information (8-1/2x11) — 5,000
Puppy Raising Brochure (8-1/2x11) - 1,000
Veteran Brochure (8-1/2x11) — 1,000
Dickson Street Slide 2 Poster (19x13) — 300
Subtotal

Event Promotion

Event Advertising (newspapers, TV, radio, PSA)

Event Directional Signs (30) @ $15 each
Teardrop Banners (2) @ $205 each
Table Runners with Logo (4) @ $50 each
10x10 Canopies with Logo (2)

Subtotal

Equipment/Prizes

Rental of Public Announcement System
Golf Cart Rental (6)

Prizes for Celebrity Sliders (18)
Subtotal

Volunteer Needs
Event Volunteer T-Shirts (250)

Estimated Cost

$5,000.00

$1,000.00
450.00
450.00
600.00
$7,500.00

5,000.00
450.00
410.00
200.00

2800.00
$8,860.00

1,500.00
500.00
1,300.00
$3,300.00

$2,500.00



Volunteer Gift Bags (250) 1,200.00
To include backpack, sunscreen, Chapstix, Bandaids,

Protein bars, gum, etc.

Water and Soft Drinks for Event Volunteers (250) 750.00
Breakfast for Event Volunteers (250) 1,500.00
Lunch for Event Volunteers (250) 1,625.00
Dinner for Event Volunteers (250) 1,625.00
Snacks for Event Volunteers (250) 250.00
Subtotal $9,450.00
Grand Total $27,110.00

Board of Directots

Angie Pratt

President, Executive Director
2378 West Moore Lane
Fayetteville, AR 72701
479-521-9301

angie@,soldieronservicedogs.org

Tresa Oldham

Human Resource Manager, Walmart Logistics
1901 SE 10™ St.

Bentonville, AR 72716

Phone — 479-254-7340

Tresa.oldham(@walmart.com

Dr Kelly Way

Assistant Director, School of Human Environmental Sciences
University of Arkansas

HOEC 118

Fayetteville, AR 72701

Office -- 479-575-4985

Fax — 479-575-7171

Laura Guenthner
Independent Marketing Consultant



4073 Caetleon Citcle
Bentonville, AR 72712
Laura@soldieronsetrvicedogs.org

Bill Mines

VP Finance and CFO Walmart Logistics
601 N Walton Blvd.

Bentonville, AR 72712

William.mines@walmart.com

Jim Hiland

Commander, Navy Retired
407 W. Central Ave
Bentonville 72712
479-685-1824

Thilan02(@yahoo.com

Verification of our Nonprofit status

We have attached a scan of our IRS letter to this email entitled 501 c3

For reference

501c3 exempt non-profit #47-1124063
Public Charity Status 170(b)(1)(vi)



Summary of Event

Number of Participants and numbet of local lodging rooms booked

Last year the Fayetteville Chamber of Commerce (Patti Kimbrough) estimated that there were
approximately 25,000 people who attended our inaugural Dickson Street Slide. Of these we estimate
that approximately 15,000 came from outside of Fayetteville. Most of these attendees were from
Northwest Arkansas. However, we estimate that between 2,000 and 3,000 came from other areas of
the state and from Southwest Missouri and Northeast Oklahoma.

From a marketing exposure perspective we had numerous state wide media outlets which ran
articles/stories in advance and post event including the Arkansas Democrat Gazette, KHTV in
Little Rock Channel 8 in Jonesboro and Celebrate Magazine. We also ran a vigorous social media
campaign and estimate that reach approached 75,000. We estimate that as many as 1.5 million
people whete awate of the event.

This year we expect to exceed these numbets.

We do not have an accurate count on the number of rooms booked. Our guess is between 200 and
400.

This year we will contact the hotels and survey them post event.

Overall economic impact of the event to the local community

Using a simplistic $15 per person in attendance and using 25,000 attendees gives us a direct monies
spent in Fayetteville at the event of $375,000.

Our estimate is that of the total amount, $225,000 was from outside of Fayetteville.

We did speak to a number of Dickson Street Merchants (e.g., Tom Pagnozzi and Joe Fennel) after
the event and were told that they had their best Sunday revenue ever.

We had over 5,000 community volunteer hours at last yeat’s event.
We provided over 30 other nonprofits from the area booth space.

Soldier ON essentially spends all of its revenues locally (approximately $140,000 in 2015). We
employ (8) people at our facility now. We hope to increase our head count over the next 12 month
to as many as (12) employees. We are cutrently re-purposing a 5-acte vacant veterinarian clinic in
west Fayetteville. Over the course of the next few years we will transform this facility into a
functional botanical, healing sanctuary for our veterans ... their families ... and our dogs. We are
actively seeking community grants for this purpose.



We see the A and P grant helping us to increase the number of Puppy Raisers, dogs and veterans we have in
our programs.

A financial repott, evaluation of the event and disclosure of other funding sources, and
budget vs. actual

Soldier ON is currently preparing its 2015 IRS Form 990. We hope to sign an engagement letter for
an audit by Beall Barclay and Company PLC at our next board meeting in April.

We estimate we received donations of money and in kind products and services of over $360,000 in
2015.

Our goal 1s to exceed $500,000 in donations in 2016

Asof 12/31/15:

Soldier did not have any long term debt
Our liabilities were less than $10,000

Our bank balance was positive

We had approximately 20 dogs in training

The Dickson Street Slide was hugely successful. The exposure we received was fantastic. The buzz
after the event was solid.

We have attached a list of the companies and organizations which participated last year and our
thank you to them as a separately attached document entitled We Are Community

Soldier ON Dickson Street Slide Budget Estimate Actual
Marketing and Promotional 32,000
insurance policy 5,000
Miscellaneous day of event purchases (e.g., electrical cords,

ice) 1,000

Towing Charges 500

Parking Fees 2000

Dickson Street Slide T-shirts (Inventory) 15000

Total expenses 55,500



Indemnification: Soldier ON agrees here to indemnify and will include the Fayetteville
Advertising and Promotion Commission on our liability insurance policy for the event.

Freedom of information Act: Soldier ON acknowledges that any support received from
the Fayetteville A and P Commission is subject to applicable Freedom of Information

Laws.
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INTERNAL REVENUE SERVICE

P. 0. BOX

CINCINNATI,

2508

OH 45201

Pare SEP 07 2014

SOLDIER ON SERVICE DOGS,
205 N CHURCH AVE STE 3
FAYETTEVILLE, AR 72701

Dear Applicant:

Employer Identi
47-1124063

DLN:
17053224342024

Contact Person:
CUSTOMER SERVI

INC.

DEPARTMENT OF THE TREASURY

fication Number:

CE ID# 31954

Contact Telephone Number:

(877} 829-5500
Accounting Peri
December 31
Public Charity

170(h) (1) (A) (

od Ending:

Status:
vi)

Form 990 Required:

Yes
Effective Date
June 10, 2014
Contribution De
Yes

of Exemption:

ductibility:

Addendum Applies:

No

Wle are pleased to inform you that upon review of your application for tax
exempt status we have determined that you are exempt from Federal income tax

under section 501 (c) (3)

deductible under section 170 of the Code.

tax deductible bequests,
or 2522 of the Code.

of the Internal Revenue Code.
You are al

devises, transfers or gifts

Contributions to you are
so qualified to receive
under section 2055, 2106

Because this letter could help resolve any questions

regarding your exempt status, you should keep it in your permanent records.

Organizations exempt under section 501(c) (3) of the Code are further classified

as either public charities or private foundations.
a public charity under the Code section(s)

letter.

listed in

We determined that you are

the heading of this

For important information about your responsibilities as a tax-exempt
organization, go to www.irs.gov/charilies. Enter "4221-PC" in the search bar
to view Publication 4221-PC, Compliance Guide for 501(c) (3) Public Charities,

which describes your recordkeeping,

Sincerely,

reporting, and disclosure requirements.

Director,

Exempt Organizations

Letter 947






Date of Application: 3/30/2016

Name of Organization: Terra Studios: using art to create a better world

Address: 12103 Hazel Valley Road

City: Fayetteville State: AR Zip: 72701
Phone: 479-643-3185

Year Organization was established: 2014 Using Art to Create a Better World (&1975 Terra Studios)
Meeting/Event Name: Terra Studios, Marketing & Advertising, for nonprofit start-up
Year Established: 2014 Frequency (i.e. semi-annual, etc.): Year-Round
Meeting/Event Director: Val Gonzalez, Executive Director

Phone: 479-313-0117 Email: val@terrastudios.com

Meeting/Event Start Date: 5/1/2016 Meeting/Event End Date: 12/31/2016
Meeting/Event Location: Terra Studios

Funds Requested: $43,839.00

Will this funding decide the meeting/event location? No

Give a summary of your event and describe in detail how the funds will be used. Use additional sheets if
necessary. Terra Studios is requesting an advertising grant. Terra Studios, though not in the city
limits, is Fayetteville. We have a Fayetteville address, and all marketing is done with a
Fayetteville address. We send out 20,000 Bluebirds of Happiness across the country each year
with printed material encouraging visits with that Fayetteville address. The Fayetteville
Visitors Bureau recognizes Terra Studios as one of the main attractions for Fayetteville
tourism, as do neighboring cities of Rogers, Bentonville, Springdale and Eureka Springs. When
these local CVB bring motor coach tours, those guests almost always eat in Fayetteville.
When potential visitors search for Terra Studios, as they do because of the fame of the
beloved Bluebird of Happiness, we appear as a Fayetteville destination with a Google rating
of 4.8, a Trip Advisor rating of 4.5, and Facebook ratings of 4.7. Excellent articles can be found
on a wide variety of travel sites including roadtrippers, and Group Travel Magazine, and Terra
Studios was nominated for a Henry Award at the 2014 Governor’s Conference on Tourism.
We are confident in asking you for help in our transition to a nonprofit because Terra Studios
is beneficial to the best interests of the Fayetteville A & P as we have a proven track record as
a tourism attraction and because we do an excellent job of showcasing Fayetteville
hospitality and promoting other Fayetteville attractions. Terra Studios is an artistic and
community treasure, and it is a fun and free major attraction that not only supports our
community, local visitors and over a hundred regional artists who show their work in our
gallery, but also brings tourists to Fayetteville from all over the US and from around the world
to see the home of the renowned Bluebird of Happiness, to see locally produced arts and
crafts, to walk the native stone labyrinth and enjoy the six-acre, free Art Park. Terra Studios



currently hosts about 50,000 visitors annually, approximately half of whom live outside NWA.
Terra Studios is poised at the edge of a new growth spurt, where we will be able to increase
attendance by 50% without a significant increase in overhead. At present we do not have the
funds to advertise for this kind of expansion. An A & P grant would allow us to greatly
increase our reach and position us to fund even more growth later. All funds requested will
be used directly for marketing and advertising. We are particularly requesting funding for ads
in tourism-related publications (such as the Arkansas Tour Guide, the NATA Guide,
Fayetteville Insiders Guide, TravelHost, etc.,) brochures, social media advertising, and
especially, mobile outreach and web-based advertising. Complete budgets are attached.
Terra Studios advertising budget has been aimed at State and Regional tourism. We plan to
use funds to continue these efforts, but also to draw a much larger audience. Of the 50,000
annual visitors, interviews show about half of our guests come from the four county region of
NWA,; the other half come from across the country and around the world. Of course
neighboring states are most often mentioned, such as Texas, Oklahoma, and Missouri, but we
also see repeat traffic from lowa, Wisconsin, Minnesota and lllinois as well as from other
parts of Arkansas. And, each week we have visitors from around the globe. We are frequently
asked about other attractions, restaurants, and accommodations in Fayetteville. Our staff
follows the recommendations of the Fayetteville Visitors Bureau in recommending
Fayetteville attractions and directs folks to the Bureau office for more information. We hope
to grow the number of visitors as we spread the word about the new nonprofit, hands-on arts
programs and new installations in the Art Park draw more people.

How many people outside of Fayetteville will be exposed to your project and how will you do that?

Due to the distribution of tour guides, magazines, mobile ads and social media it is safe to say
the reach of exposure will be several million people. To do that, we will continue to advertise
in the aforementioned tour guides, but will add coupons and expand the ad size as we are
currently opting for the smallest ads available. We will revamp print brochures for state wide
visitor’s centers to distribute. From experience, we know that larger ads, coupons, and
mobile/digital ads attract more people but these are large investments for a new nonprofit.
We want to also expand advertising to mobile devices as this is one of the fastest growing
markets with tremendous potential, and we wish to reach out to group tour magazines
where one recent article about hands-on art at Terra Studios drew many more inquiries and
several tours. The Fayetteville Visitors’ Bureau often brings motor coach tours to visit, and
those guests always report very positive experiences. Drawing more group tours and
individual tourists to Terra Studios will ultimately draw more visitors to Fayetteville as
Fayetteville is where our visitors explore, stay and dine.



Please state how you will credit the Fayetteville A & P i.e. printed materials, websites, etc. See page 2 of
application.

The Fayetteville A & P presently has a link on our website: https://terrastudios.com/our-
story, and we will also place a logo on the sponsorship page, sidebar or footer of our website.
We will include the A & P in all fundraising sponsor materials, ie annual fundraiser, annual
membership event, Fall Music and Art Festival, etc. Links in social media posts including
Facebook, Twitter, and Instagram will also be posted from time to time and especially in
conjunction with sharing events of other A & P grantees. For example, we share posts for
BBBQ, First Thursday, Block Street Block Party, events at Clinton House, etc., on our social
media pages.

Additionally, we would like to work with you to create a wall-sized banner or mural of local
attractions, with A & P credit, that will be displayed prominently at Terra Studios.

Is the meeting/event receiving grants from other sources? If so, please indicate from where and how much.
We have not applied, nor do we plan to apply, to any other entity for advertising funds.

Have you received prior A & P funding? If so, please indicate when and the total amount of each year.
We have not previously applied for funding. Furthermore, our plan is to grow attendance,

awareness and programs. Presently the majority of our programs are self-funded though we
are seeking sponsorships for specific programs. We are largely under-represented in the
tourism arena, and need addional funding to expand and enhance our market reach.



12:43 PM Terra Studios: Using Art to Create a Better World

03/29/16 .
Accrual Basis Profit & Loss
January through December 2015

Jan - Dec 15
Ordinary Income/Expense
Income
43400 - Direct Public Support
43450 - Individ, Business Contributions
43451 - Gallery Glass-Bluebirds 70,223.67
43450 - Individ, Business Contributions - Other 5,248.67
Total 43450 - Individ, Business Contributions 75,472.34
43452 - Donation 18,590.49
43400 - Direct Public Support - Other 1,818.26
Total 43400 - Direct Public Support 95,881.09
45000 * Investments
45030 - Interest-Savings, Short-term CD 0.52
Total 45000 - Investments 0.52
46400 - Other Types of Income
46430 - Miscellaneous Revenue 76.57
46400 - Other Types of Income - Other 9,261.72
Total 46400 - Other Types of Income 9,338.29
47200 - Program Income
47210 - Art Park - income 2,425.00
47220 - CAFE 25,637.44
47230 - Membership Dues 2,904.00
47250 - Class Fees 13,661.10
47260 - HERITAGE ART GLASS DEMOS
47261 - BLUEBIRDS of HAPPINESS 87,953.06
47263 - PINK BIRDS OF HOPE 15,051.83
47265 - GRACE & GRATITUDE 1,884.14
47267 - ART GLASS 5,010.48
47260 - HERITAGE ART GLASS DEMOS - Other 147,195.55
Total 47260 - HERITAGE ART GLASS DEMOS 257,095.06
47270 - GALLERY
47271 - CONSIGNMENT Art Sales 104,982.48
47273 - Misc Gallery-Art ltems Donated 48,374.42
47275 - Gift Certificates 360.00
47270 - GALLERY - Other 2,697.61
Total 47270 - GALLERY 156,414.51
47200 - Program Income - Other -23,316.91
Total 47200 - Program Income 434,820.20
49000 - Special Events Income
49010 - The Magic of Terra Studios -1,617.00
49000 - Special Events Income - Other 925.00
Total 49000 - Special Events Income -692.00
9988888 - Less Discount Given -27,914.09
Total Income 511,434.01

Cost of Goods Sold

50000 - Cost of Goods Sold



12:43 PM
03/29/16
Accrual Basis

Terra Studios: Using Art to Create a Better World
Profit & Loss

50001 - Cost of Art Glass Demo

January through December 2015

50020 - Consignments Paid

50000 - Cost of Goods Sold - Other

Total 50000 - Cost of Goods Sold
Total COGS

Gross Profit

Expense

60900 - Business Expenses

60910 - Advertising and Promotion
60920 - Business Registration Fees
60900 - Business Expenses - Other

Total 60900 + Business Expenses
62100 - Contract Services

62110 - Accounting Fees

62150 - Outside Contract Services
62100 - Contract Services - Other

Total 62100 - Contract Services
62800 - Facilities and Equipment

62840 - Equip Rental and Maintenance
62890 - Rent, Parking, Utilities
62892 -
62893 -
62894 -
62895 -
62890 -
Total 62890 - Rent, Parking, Utilities
62800 - Facilities and Equipment - Other
Total 62800 - Facilities and Equipment

Gas - Utility
Electricity - Utility

Water - Utility
Trash - Utility
Rent, Parking, Utilities - Other

65000 - Operations

65010 - Books, Subscriptions, Reference

65020 - Postage, Mailing Service

65030 - Printing and Copying
65040 - Supplies

65050 - Telephone, Telecommunications
65060 - Food and Cafe supplies

65080 - Technology

65000 - Operations - Other
Total 65000 - Operations
65100 - Other Types of Expenses

65120 - Insurance - Liability, D and O

65150 - Credit Card Fees
65160 - Other Costs

65100 - Other Types of Expenses - Other
Total 65100 - Other Types of Expenses

66000 - Payroll Expenses

Jan - Dec 15
L]

19,303.57
32,692.19
55,246.34

107,242.10

107,242.10

404,181.91

18,156.91
604.05
4,412.58

23,173.54

720.85
18.00
3,564.25

4,303.10

4,646.54

9,458.92
4,577.53
1,242.30
344.62
32,393.04
48,016.41
1,159.49

53,822.44

282.95
7,993.53
386.38
16,958.32
6,126.54
14,384.82
1,648.03
30,935.68

78,716.25

4,304.01
8,159.19
5,631.15

10.00

18,104.35
181,674.94

Page 2 of 3



;g};‘g’fg" Terra Studios: Using Art to Create a Better World

Accrual Basis Profit & Loss

January through December 2015

Jan - Dec 15
R
66900 - Reconciliation Discrepancies

21,878.38
68300 - Travel and Meetings

68310 - Conference, Convention, Meeting 378.00

68320 - Travel 49.09

68300 - Travel and Meetings - Other 198.99

Total 68300 - Travel and Meetings 626.08

69000 - Discount 2,791.04

Total Expense 385,090.12

Net Ordinary Income 19,101.79

Net Income 19,101.79

Page 3 of 3
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Date of Application: 4/1/2016

Name of Organization:  Walton Arts Center

Address: PO Box 3547

City:  Fayetteville State: AR Zip: 72702
Phone: 479-571-2764

Year Organization was established: 1992

Meeting/Event Name: Walton Arts Center’s 2016 Holiday Programming Series
Year Established: Frequency (i.e. semi-annual, etc.): annual
Meeting/Event Director: Erin T. Hogue

Phone: 479-575-2764 Email: ehogue@waltonartscenter.org

Meeting/Event Start Date: 11/19/2016  Meeting/Event End Date: 12/31/2016

Meeting/Event Location: Walton Arts Center: Baum Walker Hall, Starr Theater, Joy Pratt Markham Gallery
Funds Requested: 325,000

Will this funding decide the meeting/event location? No

Give a summary of your event and describe in detail how the funds will be used. Use additional sheets if
necessary. Walton Arts Center will reopen following a $23 million dollar renovation and
kick-off its 25" Anniversary Season with exciting programming in November and December of
2016. Programming will celebrate Walton Arts Center’s twenty-five year history while raising
awareness of the Arts Center, Fayetteville and Northwest Arkansas with regional and national
audiences. Confirmed shows include The Royal Winnipeg Ballet’s The Nutcracker, renowned
trumpeter and composer Chris Botti, The Dover Quartet and the family show Very Electric
Christmas. Several other shows are currently under negotiation and will be announced in the
coming months. Over the years, Walton Arts Center has proactively increased programming
offerings during the holiday months of November and December, bringing productions like Elf
and The Nutcracker to Northwest Arkansas, while also inaugurating a holiday film series
comprised of favorites such as The Polar Express and Home Alone. Holiday-themed
programming complements other Northwest Arkansas organizations’ holiday initiatives, and we
hope to build on the momentum of events like The Lights of the Ozarks in order to continue to
encourage tourism and make Fayetteville a holiday destination in our region. Requested
funding will help defray expenses tied to “Home for the Holidays” programming during the
months of November and December 2016. Expenses include marketing costs, artist fees, artist
travel and lodging, and production costs.



How many people outside of Fayetteville will be exposed to your project and how will you do that?
A strong visual identity and marketing plan will remain critical to the project’s success and lead

to a very strong kick-off for Walton Arts Center’s 25th Anniversary Season. Advertising and
promotions will include direct mail and email, TV, radio and print promotions, electronic
advertising on www.waltonartscenter.org, Walton Art Center’s FaceBook page, Instagram and
Twitter accounts. In addition, Walton Arts Center will collaborate with the Fayetteville
Convention and Visitors Bureau to promote group sales from outside the region.

Based on data collected through ticket purchases using WAC’s ticketing software Tessitura,
programming taking place during the holiday months of November and December will reach an
estimated 10,000 audience members, the bulk of which reside in a 150 mile radius including
Northwest and Central Arkansas, southern Missouri and Eastern Oklahoma. Participating artists
will stay in Fayetteville, occupying at least 100 hotel rooms during the months of November and
December (minimum of two nights per room). In 2015, 67% of patrons who attended a Walton
Arts Center Holiday performance resided outside of Fayetteville. We anticipate meeting and
exceeding this number in 2016.

Please state how you will credit the Fayetteville A & P i.e. printed materials, websites, etc. See page 2 of
application.
The Fayetteville Advertising and Promotion Commission will be recognized on all hard copy,

website and electronic marketing and promotional materials associated with Walton Arts
Center’s 25" Anniversary Season. In addition, the Fayetteville Advertising and Promotion
Commission will be recognized as underwriters for “Home for the Holidays” programming
taking place during the months of November and December in an effort to strategically
encourage tourism and make Fayetteville a holiday destination in our region.

Is the meeting/event receiving grants from other sources? If so, please indicate from where and how much.
Funding from the Fayetteville Advertising and Promotion Commission will be matched with

fundraising secured as well as with funds generated by ticket sales to public performances.
Additional funding is currently being sought to support the 25 Anniversary Season which
includes “Home for the Holidays” programming in November and December of 2016. If A & P
Funding is not secured we will continue to seek funding that will allow us to present the
proposed project activities.



Have you received prior A & P funding? If so, please indicate when and the total amount of each year.

Fiscal Year Awarded Area of Support

FY01 3300 Marketing Materials

FY02 $1,500 Marketing Materials

FY03 $300 Marketing Materials

FY04 $6,600 Marketing Materials & Kiss Me Kate

FY05 37,750 42nd Street

FY06 520,000 Cirque: Rain

FYo07 810,000 Mamma Mia!

FY08 $15,000 Website Upgrade

FY09 330,000 Annie

FY10 $30,000 Cirque Eloise: Nebbia & Artosphere Festival
FY11 $45,000 Beauty and the Beast & Artosphere Festival
FYI12 $15,000 Artosphere Festival

FYI3 $600,000 Capital Campaign Project

FY15 $18,000 VoiceJam Festival & Artosphere Festival
FYI6 $10,000 Artosphere Festival

Please email completed application to:
Kym Hughes
Executive Director
khughes@experiencefayetteville.com

LI I have fully read and agree to the guidelines of the Fayetteville Advertising and Promotion Commission Funding
Request.
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Walton Arts Center 25th Armiversary Season

Holiday Programming Budget
Income Amount
Fapetteville Advertising & Promotion Commission § 25,000
Ticket Sales & Fees $ 296,000
Concessions & Merchandise $ 20,000
Sponsors, Foundations & Grantors $ 56,000
Applicant Cash $ 16,000
$ 413,000
Expenses
Artist Fees $ 245,000
Artist Hospitaliry (Travel & Lodging) $ 20,000
Production $ 8,000
Temporary Employers/Local Crew $ 34,000
Matketing & Advertising $ 25,000
Print, Copies, Supplies $ 2,000
Other (Staff Meetings, Travel, Donor Cultivation, ¢ § 10,000
Administration (20% Direct Expenses) $ 69,000
$ 413,000
Income less Expense $ -

Regquest to the Faperreville Advertising and Promotion Commission April I, 2016



Attachment 3
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2016 Holiday Programming
Marketing Budget

Line Ttem Amount
Festival website and on-line/social media strategy $4,200
Radio& TV $13,600
Print Advertising $5,300
Invitations, Posters, Banners, Brochures, etc. $1,900
Total Paid Advertising $25,000
In-Kind Advertising & Trades $6,500
Total of In-Kind & Paid Advertising $31,500

Request to the Fayettevile Advertising and Promotion Comuussion Apdl T, 2015
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Walton Arts Center

life is sweet

Revenues
Earned:
Ticket Sales
Learning & Engagement Sales
Ticket Fees
Leases
Client Usages
Concessions & Merchandise
Other Earned

Organizational Operating Budget
For Fiscal Year 2016

Total Earned Revenue

Contributed:
Grants
Individual Giving
Corporate Support
Fundraising
Special Events
Endowment Transfers
In-Kind

Total Contributed Revenue

Total Revenue

Expenses
Direct - Artist Fees
Direct - Production
Indirect - Personnel
Indirect - Other
In-Kind

Total Expenses

OPERATING MARGIN

Other
Depreciation
Interest Expense
Taxes

Change in Net Assets

Total Other

Combined -~ WAC .

FY 2016 FY 2016
FY 2016 Budget Budget Budget
$ 8,588,100 | $ 3,995700| 8% 4,592,400
$ 116,300 | $ 116,300 | $ -
3 1,689,100 | $ 521,700 $ 1,067,400
$ 564,900 | $ 564,900 | $ -
$ 214300} $ 100,700 | $ 113,600
$ 1,229,100 | $ 205,000 [ $ 1,024,100
$ 349,100 { $ 341,100 { $ 8,000
$ 12,650,900 | $ 5,845400§% 6,805500
$ 2,356,300 | $ 2,256,300 | $ 100,000
$ 897,000 | $ 690,000 1 $ 207,000
$ 1,385,500 | $ 810,500 | $ 575,000
$ 113,000 | $ 113,000 | $ -
$ 149,200 | $ 149,200 { $ -
$ 4570001 % 457,000 | $ =
$ 295,500 | $ 203,500 { $ 92,000
$ 5663500 1% 4,679,500 % 974,000
$ 18,304,400 | $ 10,524,900 | $ 7,779,500
$ 6,654,600 | $ 3,617,800| % 3,036,800
$ 32451001% 16749001% 1,570,200
$ 5073,100 | $ 4,052,400 % 1,020,700
$ 2,391,000 $ 1,377,0001% 1,014,000
$ 345,500 | $ 253,500 | $ 92,000
$ 17,709,300 | $ 10,975,600 | $ 6,733,700
$ 595,100 | $  (450,700)] $ 1,045,800
$ 1,007,800 | $ 937,000 1 $ 70,800
$ 108,600 | $ 104,600 | § 4,000
$ (324,600)] $  (372,600)| $ 48,000
$ 791,800 | $ 669,000 | $ 122,800
$ (196,700)] $ (1,119,700)] $ 923,000
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Attachment 4

2016 Walton Arts Center Council Membersy 2o (LU A

Member : . = . Aliarion” - T il
Bob Alexander Retired, Art and Antiques Business Owner Rogers, AR
Steve Clark President/CEO, Fayetteville Chamber of Commerce Fayetteville, AR
Doug Cummins Professor Emeritus Fayetreville, AR
Adam Dill Vice President for Field Sales at General Mills Rogers, AR
Hershey Garner Radiation Oncologist Fayetteville, AR
David Gay Professor of Economics, University of Arkansas Fayetteville, AR
Jeff Gearhart Executive Vice President and General Counsel, Walmart Stores Fayetteville, AR
Michelle Gloeckler | Executive Vice President, Consumables and Health 8 Wellness, Walmart Bentonville, AR
Mark Hennebetger | Vice President of Shows and Events, Walmart Rogers, AR
Mike Johnson Associate Vice Chancellor, Facilities Management, University of Arkansas Fayetteville, AR
Greg Lee+ Retired, Vice President, Tyson Foods Fayerteville, AR
Sarah Lewis Working Group Manager, Sustainability Consortium, University of Arkansas Fayerteville, AR
Sara Lilygren Sr. Vice President, External Relations, Tyson Foods, Inc. Rogers, AR
Arist Mastorides Vice President Global Walmart Team, Kimberly-Clark Rogers, AR
Anne O’Leary- Associate Dean, Walton College of Business at the University of Arkansas Fayetteville, AR
Kell
Ll.lisyRest:r:epo’°l Spanish Professor, University of Arkansas Fayetteville, AR
Marti Sudduth Retired, Educator Bentonville, AR
Barbara G. Taylor | Retired, Associate Vice Chancellor for Human Resources, University of Arkansas Fayetteville, AR
Mindy Thompson- | Vice President, Procter & Gamble Fayetteville, AR
Sherwood
Mact Trantham Senior Athletic Director for Internal Operation, University of Arkansas Fayetteville, AR
Scott Varady Executive Director, Razorback Foundation Fayetteville, AR
Bill Waite Owner, Dickson Street Liquor Fayetteville, AR
Jerry Walton Adpvisor, Hunt Ventures Rogers, AR
Vacant Pending Appointee from the University of Arkansas

As a result of a joint venture between the University of Arkansas and the City of Fayetteville, the

Walton Arts Center Council was mandated to represent these entities and constituencies. The 24

member Council is comprised of six representatives appointed by the University of Arkansas, six
representatives appointed by the City of Fayetteville and twelve at-large members representing

communities throughout Northwest Arkansas.

April 2016



Internal Revenue Service ' Department of the Treasury

P. O. Box 2508
Cincinnati, OH 45201

Date: March 14, 2001 Person to Contact:
Viola Wahoff 31-07420

Customer Service Representative
Walton Arts Center Councll, Inc. . "Toll Free Telephone Number:
PO Box 3547 . 8:00 am. to 3:30 p.m. EST '

Fayetteville, AR 72702 877-829-5500
Fax Number:

513-263-3756
Federal ldentification Number:
71-0647212

Dear Sir or Madam:

This letter is in response to your request for a copy of your organization's determination letter. This letter will
take the place of the copy you requested.

Our records indicate that a determination letter issued in August 1988 granted your organization exemption
from federal income tax under section 501(c)(3) of the Intemal Revenue Code. That letter is still in effect.

Based on information subsequently submitted, we classified your erganization as one that is not a private
foundation within the meaning of section 509(a) of the Code because it is an erganization described’in

section 509(2)(2). :

This classification was based on the assumption that your organization's operations would continue as stated
in the application. If your organization's sources of support, or its character, method of operations, or
purposes have changed, please let us know so we can consider the effect of the change on the exempt
status and foundation status of your organization.

Your organization is required to file Form 890, Retumn of Organization Exempt from Income Tax, only if its
gross receipts each year are normally more than $25,000. If a return is required, it must be filed by the 15th
day of the fifth month after the end of the organization's annual accounting period. The law imposes a
penalty of $20 a day, up to a maximum of $10,000, when a return is filed fate, unless there is reasonable

cause for the delay. '

All exempt organizations (unless specifically excluded) are liable for taxes under the Federal'Insurance
Contributions Act (social security taxes) on remuneration of $100 or more paid to each employee during a
calendar year. Your organization is not liable for the tax imposed under the Federal Unemployment Tax Act

(FUTA).

Organizations that are not private foundations are not subject to the excise taxes under Chapter 42 of the
Code. However, these organizations are not automatically exempt from other federal excise taxes.

Donors may deduct contrbutions to your organization as provided In section 170 of the Code. Bequests,
legacies, devises, transfers, or gifts to your organization or for its use are deductible for federal estate and
gift tax purposes if they meet the applicable provisions of sections 2055, 2106, and 2522 of the Code.



Walton Arts Center Council, Inc.
71-0847212

Your organization is not required to file federal income tax retums unless it is subject to the tax on unrelated
business income under section 511 of the Code. If your organization is subject to this tax, it must file an
income tax retum on the Form 890-T, Exempt Organization Business Income Tax Return. [n this letter, we
are not determining whether any of your organization's present or proposed activities are unrelated trade or
business as defined in section 513 of the Code.

The law requires you to make your organization’s annual retum available for public inspection without charge
- for three years after the due date of the return. You are also required to make available for public inspection
a copy of your organization’s exemption application, any supporting documents and the exemption letter to
any individual who requests such documents in person or in writing. You can charge only a reasonable fee
for reproduction and actual postage costs for the copied materials. The law does not require you to provide
copies of public inspection documents that are widely available, such as by pasting them on the Internet
(World Wide Web). You may be liable for a penalty of $20 a day for each day you do not make these
documents available for public inspection (up to a maximum of $10,000 in the case of an annual return).

Because this letter could help resolve any questions about your organization's exempt status and foundation
status, you should keep It with the organization's permanent records. ’ .

If you have any questions, please call us at the telephone number shown in the heading of this letter.
This letter affirms your organization's exempt status.
Sincerely,

John E. Ricketts, Director, TE/GE
Customer Account Services

TOTAL P.B3
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