Points

A New Point in Time

9

January 25t*, 2018




WELCOME



AT A GLANCE

A RECAP:

THE PROJECT
OUR PROCESS
WORKING WITH YOU AND OTHERS
GUIDING PRINCIPLES

A VISION:

DEVELOPMENT
TRANSPORTATION
CONNECTIVITY
OPEN SPACE
IDENTITY
BRANDING

WRAP UP:
NEXT STEPS
LEARN MORE, ASK QUESTIONS, GIVE FEEDBACK



A RECAP

THE PROJECT
OUR PROCESS
WORKING WITH YOU AND OTHERS
GUIDING PRINCIPLES
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THE STUDY AREA

==== Primary Study Area

SOUTH ST.

GROVE ST.

CENTER ST.

mmmm Secondary Study Area



THE HISTORY
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Planet Mills Factory 1915 Kessener & Hoblick Block
1899 Sanborn Map 1930 1721 Main Street
1900 Kessener & Hoblick Block 1930 Weaver Building

1900 View of Main Street 2017 Weaver Building



WHAT’S HERE

GROVE ST.



OUR PROCESS

Elementl RElement2 RElement3

ANALYSIS &
LEARNING RECOMMENDATIONS
OPPORTUNITIES
Tour and field work Market study and strategy Topical recommendations
Data acquisiton and review Site marketability and soft site Testing development feasability
analysis
Existing data synthesis Concept work session

Topical analysis and synthesis report

Recommendation synthesis
workshop and report

Element 4

IMPLEMENTATION &
DOCUMENTATION

Implementation strategies work
sessions and draft review

Open House

Final report delivery



WORKING WITH YOU AND OTHERS
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GUIDING PRINCIPLES

PRESERVE THE HERITAGE OF FIVE
POINTS & ITS FUTURE LEGACY
THROUGH PRESERVATION AND BRANDING

CREATE A VIBRANT AND WELL
POPULATED DISTRICT
THROUGH REVITALIZATION AND REDEVELOPMENT

TRANSFORM FIVE POINTS
THROUGH A SERIES OF STRATEGIC INITATIVES




DEVELOPMENT

TRANSPORTATION
CONNECTIVITY
OPEN SPACE
IDENTITY
BRANDING






DEVELOPMENT
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DEVELOPMENT
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DEVELOPMENT
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DEVELOPMENT TODAY
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DEVELOPMENT AFTER
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TRANSPORTATION




TRANSPORTATION
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mmmmm  On-Street Parking

[0 Intersection Improvements

9 Bus Stops
9 Zipcar Station

s Structured Parking
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TRANSPORTATION
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CONNECTIVITY
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I Signature Trail

[ Multi-Use Path

[ Sharrows

9 Bike Share Station




ONNECTIVITY
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MAI N STR E ET TO DAY FROM COLUMBIAN PARK TO 18™ STREET
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MAI N STR E ET A FT E R FROM COLUMBIAN PARK TO 18™ STREET
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8’ 6” 8’ 22’ 8’ 13’
Sidewalk  Curb Parking Vehicular Travel Lanes Parking Signature Trail




MAI N STR E ET TO DAY FROM 18™ STREET TO SOUTH STREET




MAIN STREET AFTER FROM 18™ STREET TO SOUTH STREET

8’ 6” 8’ 22’ 8’ 6” 13’
Sidewalk Curb Parking Vehicular Travel Lanes Parking Curb Signature Trail




FROM COLUMBIA STREET TO 11™ STREET
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MAIN STREET AFTER FROM COLUMBIA STREET TO 11™ STREET

8’ 6” 7’ ,
Sidewalk  Curb Parking 22’ \/ehicular Travel Lanes
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Parking Signature Trail




8TH STR E ET TO D AY FROM EVERETT STREET TO FERRY STREET




18TH STR E ET A FT E R FROM EVERETT STREET TO FERRY STREET
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OPEN SPACE




OPEN SPACE
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OPEN SPACE
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OPEN SPACE TODAY




OPEN SPACE AFTER







IDENTITY

LEGEND
mmmm Unique Streetscape

Public Space

Threshold Markers

Signature Lighting
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IDENTITY
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BRANDING




BRANDING
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BRANDING

MAPS NEWS AND UPDATES ALERTS REm PROJECT DETAILS FAQS CONTACT

FALL PHASE

L NOW IN PROGRESS!
RE-STATE

A MASTER PLAN FOR STATE STREET

W 2018

o 15-Auyust 12

Official dates to be communicated




BRANDING

INTEGRATED INTO BUILT FEATURES

PAVEMENT MEDALLION AEs e S INTEGRATED INTO BUILT FEATURES | : CO-BRANDING




BRANDING

Five Points
Five Points Village
Five Points Center

Five Points Gateway

5P
5P Village
5P Center

The 5P

5Points

5Points Village

5Points Center

Point5

The Hilltop
Hilltop Place

Hilltop Center

Hilltop 5P
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Five Points
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BRANDING




WRAPPING UP

NEXT STEPS
LEARN MORE, ASK QUESTIONS, GIVE FEEDBACK



